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Phoenix  Project 
enmeshes  IRE  in 
news  controversy 

Holiday  spread 
for  ABC  average 
gets  tacit  okay 

ANPA  and  ABA 
form  10-member 
task  force 


n  3^r.inrista  (£V)tomcU 


THE  WOMEN 


Phyllis  Schlafly 


Yvonne  Brathwaite  Burke 


Two  articulate  spokeswomen.  Two  authoritative  points  of  view 
Two  columns  your  readers  shouldn’t  miss. 


Write  Copley  News  Service,  P.O.  Box  190,  San  Diego,  Calif.  92112,  or  call  714-299-3131. 


Left  to  right  ‘Tiger  Tips”  staffers  Kim  Elliott  and  Judy  Sandidge; 

journalism  instructor  Janet  Peek;  and  Commerce  Journal  managing  editor  Rusty  Garrett. 


High  School  students  are  ptoving 
to  he  industrious  in  Conunerce. 


Thanks  to  a  program  directed  by  Rusty 
Garrett,  managing  editor  of  The  Coawerce 
Journal,  journalism  students  at  Commerce 
High  School  in  East  Texas  are  being  given  the 
opportunity  to  help  Harte-Hanks  meet  the  spe- 
ciaJ  informational  needs  of  tiie  local  residents. 

Each  Thursday’s  edition  of  The  Journal 
contains  a  full  page  called  “Tiger  Tips.”  The 
students  are  responsible  for  everything  from  the 
writing  to  the  photography  to  the  actual  building 
of  the  page. 

“Tiger  Tips”  helps  keep  Commerce  residents 
interested  and  involved  in  the  happenings  at 
their  high  school  campus. 


Also,  the  student  staff  realizes  the  importance 
of  being  responsible  members  of  their  com¬ 
munity.  As  Kim  Elliott,  assistant  editor  of  “Tiger 
Tips”  says,  “Besides  helping  me  to  write  in  a 
dear  and  concise  manner,  “  Tiger  Tips”  has  also 
given  me  a  greater  sense  of  responsibility, 
patience  and  the  ability  to  get  along  better  with 
people.  It  has  given  me  the  chance  to  meet  new 
people  and  has  given  me  greater  confidence  in 
dealing  with  them.” 

JfflBIHARTE-HAINks 

fflWH  Newspapers,  he.  NAiioNwidE 
PO  Box  2tR.  San  AixTONio,  Texas  78291 


In  these  times  of  high  costs  it's  good  to  know . . . 

ACB's  Checking 
Proof  Service 
still  costs  less- 

cosls  je^  than 
doing  it  yourself! 

ACB  s  Checking  Proof  Service  is  still  a  SAVINGS 
TO  PUBLISHERS — not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  "tear  sheets."  No  wonder  virtually 
ail  U.S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider  .  .  . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete  service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  or  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money — m  record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  IS  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It's  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 

THE  ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearest  ACB  oftice — 353  Park  Avenue  South  New  York.  New  York 
10010.  Phone  212  685-~300  •  434  South  Wabash  Avenue  Chicago.  Illinois 
60605.  Phone  312  922-2841  .  941  North  High  Street.  Columbus.  Ohio  43201. 
Phone  614  294-4761  •  52  South  Second  Street  Memphis.  Tennessee  38103. 
Phone  901  526-3281  •  20  Jones  Street  San  Francisco.  California  94102 
Phone  415  626-6546 
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MARCH 

25-27 — Central  State's  Circulation  Managers  Association,  Marriott,  Lin¬ 
colnshire,  III. 

25-27— Northwest  Mechanical  Conference,  Radisson  South  Hotel, 
Bloomington,  Minn. 

28-31 — Inter  American  Press  Association  midyear  meeting,  Cartagena, 
Colombia. 

30-April  1 — America  East  Newspaper  Production  Conference,  Hershey 
Convention  Center,  Hershey,  Pennsylvania. 

APRIL 

2-3 — North  Carolina  Press  Association  Mechanical  Conference,  Hilton 
Inn,  Raleigh. 

13- 16 — Pacific  Area  Newspaper  Production  Association,  lluka  and 

Chateau  Hotels,  Surfers  Paradise,  Queensland,  Australia. 

14- 15 — Kansas  Press  Association,  Hilton  Inn,  Wichita. 

14-16 — Southern  Circulation  Managers  Association,  Pensacola,  Florida. 
14-16 — PNPA/Interstate  Advertising  Managers  Association  Ad  Confer¬ 
ence,  Sheraton-Harrisburg  Inn,  Harrisburg,  Pa. 

16- 1U — Inter-State  Circulation  Managers  Association,  Hotel  Hershey,  Her¬ 

shey,  Pa. 

17- 19 — Northern  States  Circulation  Managers  Association,  Radisson,  St. 

Paul  Minn. 

17-19— Newspaper  Purchasing  Managers  Association,  Sheraton-West 
Port  Inn,  St.  Louis,  Mo. 

19— Canadian  Press,  Toronto. 

21-22 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York 
Hotel,  Toronto. 

21- 24 — Louisiana  Press  Association,  New  Orleans. 

22- 24 — New  England  Newspaper  Production  Conference,  Sheraton  Way¬ 

farer  Motor  Inn,  Manchester,  New  Hampshire. 

25-27 — Newspaper  Research  Council,  Doubletree  Inn  at  Scottsdale  Mall, 
Scottsdale,  Arizona. 

25-27— American  Newspaper  Publishers  Association,  Fairmont  Hotel,  San 
Francisco,  California. 

25 —  Associated  Press  annual  meeting  and  luncheon,  Fairmont  Hotel,  San 
Francisco. 

26 —  United  Press  International  luncheon  for  subscribers,  Fairmont  Hotel, 
San  Francisco. 

28-30— Women  in  Communications  Management  Conference,  Boston 
University  School  of  Public  Communications,  Sheraton-Boston 
Hotel,  Boston. 

MAY 

1-3 — Ohio  Circulation  Managers  Association,  Marriott  Inn,  Columbus. 

I- 5 — American  Society  of  Newspaper  Editors,  Sheraton  Waikiki,  Hon¬ 

olulu. 

5- 7 — ICMA  Circulation  Seminar,  North  Texas  State  University,  Denton, 

Texas. 

6- 7 — Ohio  Ad  Executives,  Marriott  Inn,  Columbus. 

6-8 — California  Press  Photographers  Association,  Hyatt  Tahoe,  Incline 
Village,  California. 

6-8 — Ohio  Press  Women,  Hospitality  Motor  Inn,  Columbus. 

6-8 — Virginia  Press  Association  Old  Dominion  advertising  conference, 
Virginia  Beach. 

8-11 — New  York  State  Circulation  Management  Association,  Kutchers 
Country  Club,  Monticello,  N.Y. 

II- 13 — Suburban  Newspapers  of  America,  Copley  Plaza,  Boston. 

12-13 — Ohio  Newspaper  Association/Buckeye  Press  Production  Confer¬ 
ence,  Heuston  Woods  Lodge,  Oxford. 

12-14 — Florida  Newspaper  Advertising  Executices,  Ocean  Trail  Holiday 
Inn,  Jupiter,  Florida. 

15-18 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Diplomat 
Hotel,  Hollywood,  Florida. 

15-18 — National  Retail  Merchants  Association,  saies  promotion  confer¬ 
ence,  Atlanta  Hilton 

18- 21 — American  Association  of  Advertising  Agencies,  Greenbrier,  White 

Sulphur  Springs,  West  Virginia. 

19- 20 — Allied  Publishers,  Towne  Plaza,  Yakima,  Wash. 
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Captain  Bob  Gardner.  AWO's  '  traveling  towboat  captain” 


The  American  Waterways 
Operators,  Inc. 

1600  Wilson  Boulevard  Suite  1101 
Arlington,  Virginia  22209 


This  man  saves  you  money. 
Every  day.  Nationwide. 

This  man  is  a  towboat  pilot.  He’s  also  a  professional 
moneysaver.  And  it’s  the  consumer’s  money — your  money — 
he  saves.  His  towboat  and  barges  can  move  dry  bulk  goods  for 
less  money  than  any  other  mode  of  transportation.  At  about  a 
half  cent  per  ton  mile,  as  compared  to  four  times  that  amount 
for  the  next  cheapest  mode,  barge  transportation  provides  the 
consumer  significant  benefits  in  transportation  savings. 

This  pitot  is  an  important  part  of  a  hard-working  and  efficient 
industry. 

There  are  over  1,800  towing  companies  in  this  country, 
operating  4,200  towboats  and  tugs  and  some  26,700  barges. 

Stiff  inter-industry  competition  helps  the  inland  and  coastal 
waterways  industry  move  more  than  610  million  tons  of  the 
nation’s  freight  annually  at  rates  about  one  third  that  of  rail. 

The  competition  also  contributes  to  creating  fine  pilots.  A  man 
must  spend  years  perfecting  his  navigation  skills  before  he’s 
able  to  be  called  a  pilot.  Each  pilot  on  the  river  has  to  be  a  proven 
expert  in  his  field,  which  includes  not  only  river  navigation,  but 
also  calls  for  expertise  in  management,  mechanics,  safety 
procedures  and  other  areas.  All  that  skill  helps  save  you  money. 

Think  about  it  next  time  you  see  barges  in  tow.  Or  build  a 
building.  Or  buy  bread.  Without  the  waterways  transportation 
industry  and  its  pilots  almost  everything  you  use  would  cost 
more.  A  lot  more.  The  American  Waterways  Operators.  Your 
moneysavers  in  transportation.  Every  day.  Nationwide. 


DRUFW7 


Worldmarket 
for  Printing 
and  Paper 


bifomnation 
and  Progress 

For  two  weeks  DRUPA77  will  be  the  central  event 
for  printers  and  paper  converters  from  all  parts  of 
the  world.  More  than  1 ,000  manufacturers  will 
present  the  most  advanced  technology,  new 
methods  and  better  systems  for  more  economical 
production.  Please  make  use  of  the  wide  range  of 
information  on  the  following  subjects: 

Composing  •  Copy  preparation 
•  Preparation  of  printing  formes  •  Printing 
•  Paper  converting  and  bookbinding 
•  Materiais  •  Equipment. 

With  the  help  of  the  catalog  and  the  DIS 
(DRUPA-Information  System)  you  can  plan  your 
visit.  The  DRUPA  offer  of  each  exhibitor  is  stored  in 
an  EDP  system.  According  to  your  individual 
interests  this  computer  prints  out  a  list  of  exhibitors 
with  their  stand  and  hall  number  and  product 
description.  Please  use  the  attached  coupon  to 
request  further  information. 

I  7th  International  Fair 
Printing  and  Paper 

Duesseldorf 

June  3-16,1977 

Information:  German  American  Chamber  of  Commerce,  Inc. 
666  Fifth  Avenue,  New  York,  NY  10019 

■  ■■mu  Coupon  for  further  Information  ■■■■■■■■ 

Return  to:  riuesseldorler  Messegesellschaft  mbH  -NOWEA-  DRUPA'77, 
Postfach  32C?03,  D-4000  Duesseldorf  30,  Federal  Republic  ol  Germany 

Please  send  me/us  □  DRUPA-catalogue(s)  at  DM  IS.-  each  j 

inclusive  1  voucher  for  1  DIS  route  plan 

□  Visitors'  prospectus 


■ 

Company/Name 

s 

Street 

■1 

Place  and  Country 

Newsbriefs 


“Increasing  use  of  cooperative  advertising  in  marketing 
plans  is  creating  some  problems  and  some  opportunities,” 
says  the  Association  of  National  Advertisers  in  announcing 
that  the  Cooperative  Advertising  Committee  of  the  ANA  will 
hold  a  1-day  workshop  at  the  Waldorf-Astoria  Hotel  in  N.Y. 
on  May  12.  ANA  has  programmed  some  20  experts  in  the 
co-op  field.  Registration  fees  for  the  workshop  will  be  $50 
per  person  for  ANA  members  and  $60  for  non-members. 

♦  ♦  * 

Photoengravers  at  the  Washington  Star  have  voted  to  ratify  a 
three-year  contract. 

The  union  is  the  last  of  the  paper’s  unions  to  agree  to  the 
pact  which  calls  for  a  wage  freeze  for  the  rest  of  this  year, 
followed  by  increases  in  1978  and  1979. 

The  paper  said  the  contract  offers  a  $20  per  week  raise  in 
salaries  next  year  followed  by  a  similar  raise  in  1979. 

Other  major  provisions  include  increases  in  company  con¬ 
tributions  to  health  and  welfare  benefits  to  maintain  present 
coverage;  allowing  the  Star  to  publish  morning  editions  on 
government  holidays  without  union  penalty  and,  whenever 
the  paper  turns  a  profit,  an  employe  cash  bonus  incentive 
program  of  up  to  10  per  cent  of  the  company’s  pre-tax 
profits. 

«  ♦  « 

Newspapers  still  play  an  important  role,  particularly  as  a 
source  of  local  news  and  information  on  where  to  shop. 
These  are  two  findings  from  a  survey  of  3,069  people  in  58 
cities  and  towns  in  Oklahoma. 

The  survey  was  conducted  for  the  Oklahoma  Newspaper 
Advertising  Bureau  by  Dr.  Gerald  L.  Grotta,  coordinator  of 
the  Journalism  Research  Center  at  the  University  of  Ok¬ 
lahoma  and  consultant  with  RMH  Research,  Inc.,  of 
Ridgewood,  New  Jersey. 

People  in  the  state-wide  random  sample  were  asked  where 
they  get  most  of  their  information  on  various  topics.  The 
majority  (68.9%)  said  they  get  most  of  their  national- 
international  news  from  television.  The  results  were  re¬ 
versed  for  local  news  and  information  on  where  to  shop.  For 
local  news  67.7%  said  they  get  most  of  their  information 
from  their  local  newspaper  compared  with  15.3%  for  radio 
and  13.0%  for  television. 

Most  people  (74.4%)  said  they  rely  on  newspapers  as  the 
primary  source  of  information  on  where  to  shop.  4.1%  said 
radio,  5.8%  said  television,  and  15.1%  listed  ‘‘other 
sources.” 

Most  readers  are  subscribers  to  their  local  newspaper,  but 
many  buy  copies  from  news  racks  or  in  stores.  A  surprising 
number  of  families  share  a  newspaper  with  neighbors  or 
relatives. 

an  Hi:  an 

A  Panax  Corp.  shareholder  filed  suit  (March  11)  in  U.S. 
District  Court  in  Detroit  to  prevent  a  California  firm  con¬ 
trolled  by  Panax  Chairman  John  McGoff  from  buying  up  the 
holdings  of  the  East  Lansing  company’s  smaller  share¬ 
holders. 

The  suit  alleges  that  McGoff,  the  Sacramento  Publishing 
Co.  “and  others”  issued  false  and  misleading  information  in 
connection  with  a  February  18  offer  to  buy  the  holding  of 
Panax  shareholders  with  5(K)  shares  or  less  at  $5  a  share. 

The  suit,  filed  by  Fred  Eychaner,  identified  as  an  Illinois 
resident  and  owner  of  2,8(X)  Panax  shares,  names  as  defen¬ 
dants  McGoff,  the  Sacramento  firm,  and  Manufacturers  Na¬ 
tional  Bank,  identified  as  the  receiver  of  the  shares  tendered 
in  response  to  the  offer. 

The  suit  claims  that  the  stock  purchase  offer  by  McGoff 
through  the  Sacramento  firm  failed  to  tell  shareholders  that 
the  Panax  stock  could  be  worth  $10  a  share. 

U.S.  District  Judge  Charles  Joiner  set  an  April  6  hearing 
on  Eychaner’s  request  for  the  restraining  order. 
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MOBILE-PASCAGOULA 

BigToday- 
Bigger  Tomorrow! 


Sales  AAarketing  AAanagement  has  projected  Pascagoula-  million  dollar  oil  processing  plant,  Union  Carbide,  Getty 

Moss  Point,  an  integral  part  of  the  Mobile/Pascagoula  Oil,  National  Gypsum,  International  Paper,  Ingalls  and 

market,  as  the  third  richest  Metro  Area  in  the  nation  —  Stauffer  Chemical,  are  represented  in  Mobile/Pascagoula, 

zooming  upward  from  the  22nd  spot  in  1975!  Adding  to  Mobile/Pascagoula’s  soaring  economy  also  is 

Degussa  Chemical,  which  opened  its  200  million  dollar 

Shipbuilding,  Petroleum  and  the  explosive  growth  of  plant  March  7.  By  1980— just  3  short  years  from  now, 

shipping  into  and  out  of  the  fastest-growing  port  on  the  Mobile/Pascagoula  promises  to  be  one  of  your  most  im- 
Guif  have  been  major  factors  in  drawing  new  industries  to  portant  markets.  But  why  wait...  establish  your  franchise 
Mobile/Pascagoula.  Today  many  of  Fortune  500’s  leaders,  now. . .  start  reaching  and  selling  the  nation’s  third  richest 
such  as  Kerr-McGee  Corp.,  which  just  dedicated  its  100  market  thru  the 

THE 

MOBILE 

PRESS-REGISTER 


Newhouse  Newspapers 


Editor  &  Publisher 

THE  fourth  estate 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Terrorism  and  censorship 

President  Carter  wisely  explained  he  “has  no  desire  to 
seek  legislation  or  to  otherwise  impose  a  solution”  for  the 
difficult  problem  confronting  the  press  in  coverage  of  terror¬ 
ist  activities.  We  think  he  should  have  been  more  specific 
and  emphatic  stating,  for  instance:  He  would  not  and  could 
not  seek  legislation  which  would  infringe  on  the  First 
Amendment. 

The  President’s  statement  was  prompted  by  the  ill-con¬ 
ceived  comment  of  Andrew  Young,  U.S.  delegate  to  the  UN, 
who  told  a  West  Coast  news  conference  after  the  Hanafi 
Moslem  siege  in  Washington:  “The  First  Amendment  has 
got  to  be  clarified  by  the  Supreme  Court  in  the  light  of  the 
power  of  the  mass  media.”  “Clarify”  in  this  context  meant 
“restrict.” 

We  are  not  concerned  with  what  position  the  Supreme 
Court  would  take  if  it  were  asked  to  “clarify”  this  issue.  It 
has  consistently  ruled  against  censorship  and  prior  restraint 
on  publication. 

What  does  concern  us  is  that  people  in  such  high  office 
should  have  so  little  knowledge  of  that  fact  and  talk  so  loose¬ 
ly  about  imposing  restraints  on  the  press. 

This  does  not  minimize,  however,  the  severe  problems  fac¬ 
ing  media  in  reporting  terrorist  activities.  Political  terror¬ 
ists  have  been  using  the  newspapers,  radio  and  television 
for  their  own  purposes  for  many  years.  No  one  is  more 
aware  of  this  than  editors.  They  have  been  confronted  with 
the  dilemma  of  covering  the  news  of  terrorists,  which  they 
must  do  or  have  rumor  run  rampant,  to  inform  the  Amer¬ 
ican  people  without  inflaming  the  terrorists  or  endangering 
hostages.  In  many  cases  to  protect  the  lives  of  hostages  they 
have  complied  with  demands  of  terrorists  to  publish  their 
statements  and  manifestos. 

With  few  exceptions,  the  press  deserves  high  marks  for  its 
handling  of  terrorist  news. 


The  fiush  index 

Many  years  ago  a  newspaper  discovered  that  the  muni¬ 
cipal  water  pressure  dropped  considerably  when  television 
commercials  were  aired  between  programs.  It  became 
known  as  “the  flush  index.”  But  the  tv  industry  has  scoffed 
at  this  unscientific  survey  indicating  millions  of  viewers  do 
not  see  the  commercials. 

Validity  is  given  that  original  “index”  by  new  evidence 
from  Saskatoon,  Sask.,  Canada.  The  local  water  treatment 
plant  revealed  that  at  the  conclusion  of  the  televised 
version  of  “Gone  With  the  Wind”  recently  water  usage 
increased  to  13  million  gallons,  an  increase  of  100%  over  the 
6.5  million  gallons  used  15  minutes  earlier. 
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Letters 


UNLOADING 

I’ve  never  written  to  your  publication 
before.  I’m  a  reader  of  E&P  and  find 
many  good  articles  which  are  beneficial 
to  sales  of  this  firm.  For  this  I  am  grate¬ 
ful. 

Over  the  years  I  have  had  opinions 
concerning  newspapers  which  differed 
from  the  thoughts  expressed  in  E&P. 
I’ve  not  voiced  them  because  I’m  not  a 
member  of  the  Fourth  Estate. 

Of  recent  times  I  have  become  more 
agitated  by  what  I’ve  read.  I  can’t  keep 
quiet  any  longer.  I’ve  just  got  to  express 
my  feelings  where  they  might  do  some 
good. 

From  my  observations  of  people  who 
no  longer  read  our  hometown  paper  or 
other  papers  for  that  matter,  I  can  say 
the  majority  of  people  I  speak  with  claim 
several  points  which  turn  them  off. 

1.  Reporters  don’t  report  the  news, 
they  slant  it,  usually  to  the  detriment  of 
the  occasion. 

2.  Many  of  the  socalled  reporters 
haven’t  the  ability  to  understand  what 
is  happening  and  their  reporting  shows  it. 

3.  Editors  are  as  much  to  blame  in  the 
smaller  town  papers.  They’ve  built  such 
a  high  pedestal  for  themselves  they 
forget  what  it  is  to  be  human  to  their 
fellow  man. 

4.  Advertising  departments  should 
serve  the  advertiser,  not  antagonize  him. 

We  all  know  that  everything  costs 
more  today  than  it  did  last  year.  If  the 
rates  of  ads  are  so  high  the  small  busi¬ 
nessman  can’t  afford  to  advertise,  then 
the  paper  is  cutting  its  own  throat. 

The  newspaper  is  to  serve  its  commun¬ 
ity,  not  the  community  to  serve  the 
paper.  Wake  up  people,  you  are  causing 
your  own  demise. 

When  are  newspapers  going  to  get 
back  to  standardizing  column  sizes? 

In  the  days  of  hot  type  and 
letterpress — 12  picas  was  the  standard 
width.  With  the  advent  of  coldtype  and 
offset  plus  paper  shortages,  a  standard 
column  went  out  the  window.  It  has 
played  havoc  with  firms  such  as  mine 
who  produce  material  for  many  papers 
all  over  the  country. 

Furthermore  the  attitudes  of  the  ad¬ 
vertising  departments  is  such  as  to  be 
generally  uncooperative  in  either  blow¬ 
ing  up  or  reducing  material  to  fit  their 
particular  column  size. 

I  think  it  is  time  to  call  a  halt  to  this 
willy-nilly  attitude  and  get  back  to  com¬ 
mon  sense  production.  We’ll  all  be  better 
off  for  it. 

Must  everybody  be  bom  with  a  silver 
spoon  in  his  or  her  mouth?  Must  every¬ 
body  start  at  the  top?  What  has  become 
of  the  drive  to  succeed? 

Part  of  the  problems  of  the  newspapers 
and  the  rest  of  the  world  today  is  the  type 
of  people  who  voice  complaints  as 

EDITOR  &  PUBLISHER  for  March  19,  1977 


noticed  in  Letters  (February  5)  i.e. 
Rough  Treatment.  The  people  who  made 
America  great  suffered  and  because  they 
suffered  they  set  high  standards  for 
themselves  and  worked  hard  to  achieve 
it.  Some  failed,  but  many  did  not.  With¬ 
out  the  push  of  suffering  they  would 
never  have  made  it. 

Maybe  this  young  reporter  should  get 
out  of  life  now  before  he  has  to  suffer 
further  woes  of  living. 

Malcolm  G.  Smith 
(Smith  is  with  Advertisers  Exchange, 
Inc.,  a  retail  ad  service  in  Sparta,  N.J.). 

PUFF  NEWS 

Once  again  up  crops  the  contention 
that  newspapers  carry  only  “legitimate 
news’’  and  not  advertisers’  puffs— in 
Buchart’s  letter  on  the  E&P  story 
“Editors  rebuff  adman’s  plea’’  (E&P, 
February  26). 

I  saw  a  candor  in  the  adman’s  ap¬ 
proach  that  most  of  us  are  not  willing  to 
admit.  The  less  candid  advertiser  splits 
his  budget — so  much  for  advertising  (a 
bit  of  it  for  newspapers)  and  so  much  for 
high-powered  public  relations  (to  trans¬ 
form  the  puff  perchance  to  legitimate 
news). 

I  still  remember  a  flack  I  knew  telling 
me;  “Look  at  these  dummies.  Large  pic¬ 
ture  layout  on  the  food  pages  on  our 
product.  Some  of  them  leave  in  the  brand 
name.  We  don’t  spend  a  cent  in  news¬ 
papers.  We  don’t  have  to.’’  (Product 
name  on  request,  with  self-addressed 
envelope.) 

A  columnist  of  ours  in  San  Francisco 
always  referred  to  the  head  of  a  ladies’ 
ready-to-wear  store  as  a  “merchant 
prince.’’  I  asked  how  this  guy  could  be 
a  “merchant  prince’’  when  he  had  run 
only  1 10  lines  of  advertising  in  our  paper 
in  a  year.  But  a  merchant  prince  he  con¬ 
tinued  to  be,  by  editorial  ukase.  And 
legitimate  advertisers,  I  suppose,  were 
schmucks. 

Martin  Burke 
(Burke  is  promotion  manager, 
Hickey-Mitchell.) 

*  *  * 

Fol  CARD 

In  noting  the  editorial  “Carry  an  Fol 
Card’’  (E&P,  March  5),  I  would  like  to 
call  your  attention  to  the  wallet-size 
folder  reporters  in  Michigan  carry. 

The  card  was  produced  by' the  Michi¬ 
gan  Press  Association,  Journalism  Law 
Institute  at  Michigan  State  University, 
SDX  and  with  Michigan’s  Attorney  Gen¬ 
eral  Frank  Kelley.  Due  to  recently 
passed  new  Open  Records  and  Freedom 
of  Information  law,  an  undated  revision 
is  being  prepared. 

Warren  M.  Hoyt 
(Hoyt  is  executive  director  Michigan 
Press  Association.) 


PAY  ISSUE 

I  read  with  interest  Bob  Rooker’s  let¬ 
ter  (E&P,  Dec.  18).  The  Texas  Tech 
journalism  professor  claims  that  the  good 
students  are  taking  jobs  other  than  on 
newspapers  because  of  low  pay. 

In  our  organization  of  some  13  news¬ 
papers,  we  use  a  large  number  of  in- 
house  trained  reporters  simply  because 
we  can’t  attract  them.  But  even  those 
with  only  local  training  are  earning  more 
than  the  figures  quoted  by  Rooker.  In 
fact  we  know  of  two  instances  where 
beginning  reporters  with  no  experience 
started  in  our  area  recently  at  respective 
sums  of  $160  and  $200  weekly. 

Frankly  I  wonder  how  we  are  going  to 
recognize  the  “sharp”  kids  that  Rooker 
spoke  of  in  his  letter.  It  has  been  my 
experience  that  grades  are  a  poor  mea¬ 
surement  of  either  knowledge  or  ability. 

I  hired  a  college  J-grad  with  an  A  in  ad¬ 
vanced  reporting  that  literally  asked  me 
what  an  obit  was.  I  have  another  J-grad 
that  was  never  once  exposed  to  a  news 
camera  or  darkroom. 

Roy  McQueen 
(McQueen  is  publisher,  Snyder  (Tex.) 
Daily  News.) 

«  ♦ 

POSED  PICTURES? 

If  we  as  journalists  wonder  why  we, 
like  politicians,  doctors  and  used  car 
salesmen,  are  held  in  low  public  esteem 
these  days,  we  have  no  further  to  look 
than  the  presidential  call-in. 

In  paper  after  paper,  there  appeared 
photos  of  people  with  telephones,  osten¬ 
sibly  elated  at  being  one  of  the  elect  to 
reach  the  President. 

It  doesn’t  take  much  to  figure  there 
was  no  way  of  knowing  in  advance  who 
was  going  to  get  through,  in  order  to 
assign  a  photographer  to  record  the  mo¬ 
ment.  Yet  not  one  cutline  among  those  I 
saw  identified  the  photo  as  a  posed, 
after-the-fact  set-up,  or  reenactment.  In 
fact,  they  seemed  designed  to  mislead. 

A  lot  of  people  are  bright  enough  to 
see  through  this,  shrug,  and  think  to 
themselves,  “Well,  you  can’t  believe 
what  you  see  in  the  papers  anyway.” 

J.  C.  Donahue,  Jr. 
(Donahue  is  editor  and  publisher  of 
Suburban  Trends,  Butler,  N.J.) 

*  *  « 

HARD  TO  SPELL 

The  editor  who  was  aggrieved  by  the 
misspelling  of  his  name  doesn’t  know 
how  well  off  he  is.  It’s  become  an  office 
joke  about  the  different  spellings  that 
come  on  mail  addressed  to  my  associate 
Tom  Kotynski.  Over  the  past  2  years 
we’ve  been  able  to  paper  half  of  one  wall 
with  envelopes,  each  with  a  different 
spelling. 

Frank  Adams 
(Adams  is  Helena  bureau  chief  for  the 
Great  Falls  (Mont.)  Tribune.) 
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When  youVe  tnislmg  people 

shouldn’t  you  know 


We’d  like  to  insure  that  you  do. 

We’re  the  Ufe  Insurance  Companies.  And  we  believe 
you  have  a  right  to  know  exadfy  who  youfte  trusting  with 
your  iamOy^  security.  SoweVe  going  to  tell  you. 

As  openly  and  honestly  as  we  can. 


with  your  family’s  future, 
yoiAe  trusting? 


After  all,  you’re  no  stranger  to  us.  We 
know  you  well.  We  have  to.  How  else  could  we 
CTeate  the  personal  kind  of  coverage  that 
meets  each  American’s  individual  need 
for  financial  security. 

ACCOUNTABILITY  IS  OUR  POLICY 

This  is  the  first  in  a  series  of  reports.  And  this 
initial  message  has  two  goals.  To  restate  our 
commitment  to  public  accountability.  And  to 
alert  you  to  upcoming  reports.  Reports  that 
will  be  as  informative  as  we  can  make  them.  As 
complete  as  space  allows.  And  frequently  on 
subjects  you  might  expect  to  be  confidential. 

WATCH  FOR  THESE  REPORTS 


WHY  THE  LIFE  INSURANCE  BUSINESS 
STILL  MAKES  HOUSE  CALLS 

The  agent  as  the  family  counselor 
on  financial  security. 


WHAT  INSURANCE  COMPANIES 
DO  WITH  ALL  THAT  MONEY 

Investing  to  help  lower  insurance  costs. 


GETTING  MORE  SECURITY 
INTO  SOCIAL  SECURITY 

What  we  think  should  be  done  to  strengthen 
the  Social  Security  System. 


PLAIN  TALK  ABOUT  POLICIES 

Making  insurance  policies  understandable 
to  everyone. 


GETTING  DOWN  TO 
INDIVIDUAL  CASES 

There’ll  be  more.  Much  more.  Until  we’ve  cov¬ 
ered  just  about  everything  we  think  and  do 
that  has  any  bearing  on  your  financial  security. 

But  should  we  miss  a  topic  you  want  to 
know  about,  or  fail  to  answer  all  your  ques¬ 
tions,  write  us.  We’ll  answer  you.  Personally. 

And  if  you  think  you’d  be  interested  in  an 
insider’s  portrait  of  the  insurance  business, 
send  us  this  coupon.  We’ll  send  you  the  Life 
Insurance  Fact  ^ok.  It’s  not  just  light  reading. 
It’s  a  unique,  1 36-page  picture  of  the  industry 
drawn  through  tables,  charts,  and  interpretive 
text.  We’ve  published  it  for  31  years  to  support 
our  commitment  to  full  disclosure. 

But  whether  you  have  a 
question,  or  just  want  our  Fact 
Book,  please  don’t  hesitate  to 
ask.  After  all,  it’s  not  as  though 
we’re  strangers. 

I - 

I  American  Council 
I  of  Life  Insurance 

I  277  Park  Avenue,  New  York,  N.Y.  1001 7 
I  Please  send  a  copy  of  the  Life  Insurance  Fact  Book  to: 


NAME 


ADDRESS 


CITY  STATE  ZIP 


THE  SOCIAL  RESPONSIBILITY  OF  THE 
INSURANCE  BUSINESS 

Using  resources  to  improve  the  quality 
of  American  life. 


We  want  you  to  know  more  about  life. 


THE  LIFE  INSURANCE 
COMRfVMlES  IN  AMERICA 

REPRESENTED  BYTHE  AMERICAN  COUNCILOF  UFE  INSURANCE 


*'How  lon£  a  time  lies  in  one  little  word .  . 

REALTOR*.  The  term  has  only  been  in  existence  since  1916 
when  it  was  coined  by  Mr.  Charles  N.  Chadbourn  of  Min¬ 
neapolis,  Minnesota,  and  turned  over  for  exclusive  use  to  the 
National  Association  of  Real  Estate  Boards  (now  the  National 
Association  of  Realtors).  So,  the  term  Realtor  isn’t  even  part 
of  the  English  language.  It’s  a  registered  collective  member¬ 
ship  mark. 

”lt  is  an  ever- fixed  mark  .  ♦ 

Specifically,  it  identifies  real  estate  professionals  who  are  mem¬ 
bers  of  the  National  Association  of  Realtors  and  subscribe  to 
its  stria  Code  of  Ethics.  Consequently,  the  term  Realtor  is  not 
a  synonym  for  "real  estate  agent”  or  "real  estate  broker."  And 
while  there  are  a  lot  of  terrific  people  in  the  real  estate  business, 
not  all  of  them  (we’re  sorry  to  say)  belong  to  the  National  Asso¬ 
ciation.  So  they’re  not  all  Realtors. 

”Such  an  injury  would  vex  a  saint . . 

Calling  a  person  something  he  (or  she)  isn’t  can  be  very  touchy 
as  well  as  inaccurate.  You  wouldn’t  call  a  sailor  a  "Leatherneck” 
would  you?  Even  though  sailors  and  Marines  are  servicemen, 
the  term  "Leatherneck”  refers  to  a  Marine  and  you  must  dif¬ 
ferentiate. 

It’s  the  same  in  real  estate.  ’That’s  why  the  National  Association 
adopted  the  term  Realtor  — to  give  the  public  an  easy,  appro¬ 
priate  way  to  identify  members  of  the  National  Association  of 
Realtors  and  distinguish  them  from  non-members. 


REALTOR® 


''How  use  doth  breed  a  habit  in  a  man  . . 

In  the  interests  of  accurate  reporting,  it’s  important  to  use  the 
term  Realtor  correaly.  You  won’t  have  any  trouble,  because  there 
are  only  two  things  to  remember: 

1.  When  you  write  or  talk  about  people  in  the  real  estate  busi¬ 
ness,  make  sure  they’re  members  of  the  National  Association 
before  you  call  them  Realtors.  If  they’re  not  members  or  if 
you’re  not  sure  of  their  membership  status,  use  "real  estate 
broker’’  or  "real  estate  agent"  or  simply  "broker^’  or  "agent." 

2.  Because  Realtor  is  a  registered  collective  membership  mark, 
it  should  be  distinguished  from  ordinary  words  by  use  of  an 
initial  cap. 

We  hope  these  suggestions  will  make  it  easier  for  you  to  be 
accurate  and  at  the  same  time  help  us  protea  and  preserve  our 
Realtor  mark. 


FOOTNOTES:  1.  Hamlet  2.  Othello  3.  King  Richard  II  4.  Sonnet  116  5.  laming  of  the  Shrew  6.  Two  Gentlemen  of  Verona  7.  King  Richard  III 
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Koziol  out  as  IRE  president 

Phoenix  Project  enmeshes 
IRE  in  news  controversy 


By  John  Consoli 
and 

Gerald  B.  Healey 

Phoenix  (Ariz.)  Republic  and  Gazette 
was  beseiged  with  criticism  this  week  for 
its  decision  to  not  print  the  first  few  in¬ 
stallments  of  the  23-part  Investigative 
Reporters  &  Editors,  Inc.  series  on 
organized  crime  in  Arizona. 

The  series  was  sent  to  23  newspapers 
whose  reporters  participated  in  the  in¬ 
vestigation.  Of  that  number,  20  decided 
to  publish  all  or  part  of  the  series.  Other 
papers  around  the  country  were  running 
wire  service  summaries  of  the  series. 

An.  IRE  survey  made  March  16 
showed  participating  papers  planning  to 
carry  the  full  series  were  the  Miami 
Herald,  Indianapolis  Star,  Boston 
Globe,  Newsday,  Kansas  City  Star,  Al¬ 
buquerque  (N.M.)  Journal,  Denver  Post, 
Eugene  (Ore.)  Register-Guard , 
Wenatchee  (Wash.)  World,  Nevada 
State  Journal  and  Gazette  in  Reno,  De¬ 
troit  News,  Colorado  Springs  Sun, 
Elyria  (Ohio)  Chronicle,  Gulfport  (Miss.) 
Herald  and  ihQ Boise  (Idaho)  Statesman. 

Those  participating  papers  who  plan  to 
run  only  part  of  the  series  are  the  Mil¬ 
waukee  Journal,  Riverside  (Calif.)  Press, 
Tulsa  Tribune  and  the  Washington  Star. 

Participating  papers  not  running  the 
series  in  addition  to  the  Republic,  were 
the  Chicago  Tribune  and  the  St.  Louis 
Globe-Democra  t. 

While  citizen  groups  picketed  the 
paper  and  state  legislators  debated  over 
what  could  be  done  to  get  the  series  re¬ 
leased  by  the  Phoenix  papers,  the  head 
of  the  IRE  team  that  produced  the  series 
questioned  the  motives  of  the  Republic 
in  refusing  to  publish  it. 

The  series  was  produced  by  a  team  of 
36  investigative  reporters  from  various 
papers  around  the  country.  Called  the 
Phoenix  Project,  the  probe  was  under¬ 
taken  following  the  murder  of  Phoenix- 
Republic  reporter  Don  Bolles  last  sum¬ 
mer. 

The  series  has  resulted  in  the  threat  of 
a  massive  lawsuit  by  Senator  Barry 
Goldwater,  who  is  linked  to  organized 
crime  figures  in  the  series. 

Carrying  signs  reading  “Has  Barry  G. 
Stifled  the  R«&G?“  and  “Whose  Truth 
Does  the  R&G  Print?",  a  group  of  resi¬ 
dents  calling  themselves  Citizens  for 


Freedom  picketed  the  Republic  and 
Gazette.  Leaflets  were  also  distributed 
stating  that  the  two  papers  were  “cover¬ 
ing  up”  the  series  on  political  corruption. 

Bob  Greene,  an  editor  for  Long  Island 
(N.Y.)  Newsday  and  the  investigative 
reporter  who  headed  the  team,  told 
E&P,  “I  feel  unfortunately  that  they 
have  succumbed  to  pressure  from  a  small 
but  powerful  group  of  politicians  in  that 
city.” 

To  meet  public  demand,  the  Arizona 
Star,  published  in  Tucson,  some  120 
miles  from  Phoenix,  was  shipping  in 
some  1 ,200  additional  copies  a  day  into 
that  city.  Both  the  Tucson  paper  and  the 
Denver  Post,  which  is  also  carrying  the 
series  and  is  distributed  on  a  limited 
basis  in  Phoenix,  were  reportedly  selling 
out  each  dav  on  newsstands. 

“We  started  getting  phone  calls  from 
Phoenix  residents  asking  us  for  subscrip¬ 
tions,”  said  Frank  Johnson,  managing 
editor  of  the  Arizona  Star.  “Normally 
we  send  only  300  copies  into  Phoenix, 
but  we’ve  raised  it  to  1,500  each  day.” 

While  no  one  at  the  Republic  would 
give  any  details  on  why  the  decision  was 
made  to  not  carry  the  series,  a  front-page 
publisher’s  statement  on  Sunday  (March 
13)  said  the  series  contained  “statements 
and  allegations  for  which  the  Republic 
had  not  been  able  to  obtain  sufficient 
documentation  and  proof  to  justify  pub¬ 
lication.” 

The  statement  by  Nina  Pulliam  also 
said  “it  is  quite  likely’’  that  some  sec¬ 
tions  (of  the  series)  will  be  published  at  a 
later  date. 

“They  talk  about  documentation,” 
said  Greene.  “The  IRE  contacted  all  par¬ 
ticipating  newspapers  including  the  Re¬ 
public  in  writing  when  the  first  draft  of 
the  series  was  completed.  They  were 
told  that  Andrew  Hughes  of  Townley 
Updike,  one  of  the  leading  libel  lawyers 
in  the  country,  and  Ed  DeLaney,  attor¬ 
ney  for  the  Indianapolis  Star  and  IRE 
would  be  in  Phoenix  for  one  week  re¬ 
viewing  the  series.” 

“Any  paper  that  wanted  was  told  to 
send  their  own  libel  lawyers  to  review 
the  series,”  Greene  said.  “The  Kansas 
City  Star  was  the  only  paper  to  send 
someone.  It  sent  the  paper’s  attorney 
John  Martin.” 


E&P’s  93rd  birthday 

Editor  &  PuBLiSHER/Die  Fourth  Estate 
marks  its  93rd  birthday  Tuesday,  March 
22 .  E  DiTOR  &  Pu  BLisH ER  traces  its  lineage  to 
The  Journalist,  founded  March  22,  1884. 


Greene  said  that  for  one  week,  the  at¬ 
torneys  acted  as  adversaries,  fighting 
over  word  usage,  deleting  names  and 
even  killing  an  entire  section  of  the 
series. 

“We  went  through  this  process  step  by 
step  in  the  most  professional  manner,” 
Greene  said. 

The  two-time  Pulitzer  prize  winning 
reporter  said  he  could  understand  the 
decision  by  the  New  York  Times  and  the 
Washington  Post  not  to  carry  the  series. 
“They  said  from  the  outset  that  they  are 
against  collective  journalism  and  I  can 
respect  that,  but  the  Republic  was  a  par¬ 
ticipant.  They  provided  one  full  time  re¬ 
porter,  John  Winters,  to  act  as  a  liaison 
between  the  IRE  and  the  Republic.  Two 
of  their  reporters  helped  write  the  series 
in  its  final  form  and  they  supplied  all  our 
office  supplies  and  gave  us  access  to 
their  library  and  files.  Who’s  kidding 
whom?” 

The  Republic,  meanwhile,  has  denied 
that  it  was  a  participating  paper. 

Frederic  Marquardt,  editor  for  the 
Republic,  told  E&P  after  the  first  few 
days  of  the  series,  that  nothing  new  had 
been  brought  out. 

The  complete  package  of  the  100,000 
word  series,  with  photos  included,  was 
sent  out  to  each  of  the  participating 
newspapers,  including  the  Republic. 
Papers  were  considered  participating  if  a 
reporter  from  their  paper  was  rep¬ 
resented  on  the  investigative  team,  said 
Greene.  The  package  was  also  sent  to  AP 
and  UPl. 

Participating  papers  were  authorized 
to  put  the  next  day’s  segments  into  print 
at  11  p.m.  each  day  (for  morning  edi¬ 
tions)  and  the  wire  services  were  au¬ 
thorized  to  send  that  same  segment  out 
after  7  a.m.  (for  afternoon  editions 
around  the  country.) 

There  was  no  money  paid  by  any  of 
the  papers  to  obtain  the  series,  and  ac¬ 
cording  to  Greene,  there  was  no  stipula¬ 
tion  that  the  series  had  to  run  in  full.  It 
could  be  edited,  condensed  or  rewritten, 
as  long  as  the  specified  installment  runs 
each  day  in  sequence,  he  said. 

One  participating  paper  that  endorsed 
the  project  from  the  start,  but  decided  to 
hold  off  on  running  the  series  was  the 
Chicago  Tribune.  The  St.  Louis  Globe- 
Democrat,  also  a  participating  paper, 
said  it  would  not  run  the  series. 

(Continued  on  page  12) 
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Controversy  envelops  investigative  group 


Phoenix  Project  from  11 

Max  McCrohan,  Tribune  managing 
editor  said  the  series  contains  “an  over¬ 
whelming  collection  of  facts,  allegations, 
solid  information,  not  so  solid  informa¬ 
tion  and  conclusions  that  need  to  be 
checked  and  re-checked.  The  two 
Tribune  editors  who  have  grappled  with 
the  book-sized  Phoenix  report  have  con¬ 
cluded  that  it  is  not  ready  for  printing  in 
the  Chicago  Tribune  in  its  present  form. 

“I  really  have  to  wonder,  also, 
whether  our  readers  would  regard  80,000 
words  on  the  state  of  Arizona  as  a  real 
service  when  there  are  more  urgent  mat¬ 
ters  demanding  attention,”  he  said. 

Publisher  G.  Duncan  Bauman  of  the 
Globe  Democrat  told  E&P  the  IRE  mate¬ 
rial  is  “unattributed”  and  said  “our  pol¬ 
icy  in  such  matters  is  to  require  attribu¬ 
tion,  especially  where  the  character  and 
reputation  of  individuals  are  subject  to 
denigration.” 

Bauman  said  he  is  sure  the  quality  of 
the  investigators  is  high,  but  he  and  his 
editors  have  no  way  of  knowing  whether 
the  results  would  “meet  our  standards.” 

“Without  the  tremendous  research 
capabilities  needed  to  check  out  over 
100,000  words  contained  in  the  IRE 
material,  we  decided  not  to  run  any  of 
the  series,”  he  said. 

The  Globe  Democrat  did  run  a  wire 
service  story  concerning  Senator  Gold- 
water  and  his  ties  to  the  investigation. 

The  other  St.  Louis  daily,  the  Post 
Dispatch,  ran  the  AP  story  on  the 
Phoenix  investigation  and  the  other 
Chicago  dailies,  the  News  and  Sun- 
Times  published  an  IRE  story  on  Tues¬ 
day. 

Koziol  out 

Controversy  was  generated  earlier  this 
month  when  the  IRE  directors  removed 
its  president  Ron  Koziol. 

Koziol,  Chicago  Tribune  reporter, 
contended  he  had  resigned  IRE  by  tele¬ 
gram  on  March  7  several  hours  before 
the  board  acted  unanimously  on  the  ejec¬ 
tion  of  Koziol  from  the  presidency, 
board  of  directors  and  membership. 

“Koziol  was  removed  because  there 
was  a  conflict  of  interest  that  he  refused 
to  reveal  at  a  board  meeting”  (on  March 
7),  according  to  Harley  Bierce,  treasurer 
and  director  of  IRE  and  reporter  for  the 
Indianapolis  Star.  Bierce  is  one  of  the 
founders  of  IRE. 

“He  refused  to  discuss  his  plan  to 
profit  from  the  Phoenix  Project,”  said 
Bierce,  who  added  that  he  is  of  the  opin¬ 
ion  Koziol  had  been  doing  preliminary 
work  on  the  writing  of  a  book  concerning 
the  Arizona  investigation.  The  Tribune 
reporter  took  part  in  the  probe  for  his 
newspaper  for  several  days  this  winter. 
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Koziol  was  “outraged”  by  the  IRE 
board’s  “ridiculous”  action  and  said  “I 
think  it  will  hurt  the  investigation  (the 
Phoenix  Project).  Asked  if  he  had 
planned  to  write  a  book,  Koziol  said: 

“They’ll  hear  from  my  attorney.  How 
can  the  board  of  a  corporation  expel  a 
member  one  day  after  it  receives  the 
member’s  resignation?” 

Item  on  expulsion 

Asked  about  an  item  in  a  new  column 
of  the  Chicago  Daily  News  named 
“Grapevine”  which  said  that  “Koziol, 
McCarthy  throwback  and  frustrated 
G-Man,  has  just  been  exiled  from  inves¬ 
tigative  reporterdom,”  meant  that  he 
was  no  longer  an  investigative  reporter 
for  the  Tribune,  Koziol  said: 

“Definitely  not.  I’m  working  right  now 
on  something  we’re  going  to  run  on  Sun¬ 
day  (March  13).  That  sounds  like  the 
work  of  Rob  Warden  (Chicago  Daily 
News  reporter)  who’s  writing  the  column 
and  has  been  jumping  on  investigative 
reporters  in  Chicago  since  he  (Warden) 
handled  a  Chicago  police  investigation 
several  months  ago.” 

The  Grapevine  column  concerning 
Koziol  (March  10)  continued: 

“Drummed  right  out  of  the  ranks  of 
IRE  .  .  .  Ron’s  sin:  money  grubbing. 
Like  all  other  reporters  in  the  group,  Ron 
signed  an  oath  not  to  profit  financially 
from  the  investigation.  But  he’s  allegedly 
trying  to  write  a  book  about  it.” 

Bierce  and  Koziol  agreed  there  was  no 
“signing  of  an  oath”  nor  “signing”  an 
agreement  when  IRE  was  formed  last 
June  in  Indianapolis.  There  was  such  an 
agreement  in  effect,  Bierce  said,  that  no 
member  could  seek  any  personal  gain 
from  the  Phoenix  Project,  under  terms  of 
the  accord. 

“Expelling  Ron  from  membership  and 
his  offices  didn’t  change  his  personal 
situation,  however,”  Bierce  said.  “The 
board  asked  him  for  answers  to  various 
charges  and  he  refused  to  comment. 
That’s  why  he  was  ousted. 

Board  convictions 

“The  board  was  under  the  impression 
that  Koziol  has  been  scheming  and  it 
was  a  clear  matter  of  conflict  of  interest. 
The  board  also  is  convinced  that  Koziol 
collected  information  under  false  pre¬ 
tense. 

“Members  of  IRE  did  agree  not  to  re¬ 
veal  any  part  of  the  investigation  until 
the  stories  were  released”  (last  Sunday). 
Bierce  said  the  corporation  had  checked 
whether  such  an  agreement  to  protect 
security  of  the  articles  was  legal  and  di¬ 
rectors  were  assured  it  was. 

In  late  February,  Jim  Drinkhall,  Wall 
Street  Journal  reporter  and  IRE  member, 
wrote  in  that  newspaper  that  IRE  “is  in 


bitter  disarray”  and  reported  the  resigna¬ 
tion  of  2  directors,  resignation  considera¬ 
tion  by  3  others  and  one  threat  of  a  law¬ 
suit. 

“Ironically,  at  the  heart  of  IRE’s 
woes,”  Drinkhall  wrote,  “are  the  very 
conditions  that  perk  an  investigative  re¬ 
porter’s  interest;  possible  ethics  con¬ 
flicts,  questionable  financial  sources  and 
attempted  news  censorship.” 

Greene  said  the  matter  was  blown  out 
of  proportion.  “We  have  13  board  mem¬ 
bers,”  he  said.  “It  is  impossible  for 
everyone  to  agree  on  everything.”  One 
of  the  two  directors  resigned,  he  said 
because  he  was  unable  to  make  the  meet¬ 
ings. 

Drinkhall  said  that  IRE  became  en¬ 
tangled  in  fund  raising  problems.  He 
wrote:  “IRE’s  primary  funding  came  from 
$22,500  donated  by  Lilly  Endowment 
Inc.,  a  charitable  foundation  set  up  by 
Eli  Lilly  Co.,  Indianapolis  pharmaceut¬ 
ical  concern  and  2  contributions  of 
$2,500  from  the  owners  of  the  Louisville 
Courier-Journal  <&  Times  and  the  Pulliam 
family,  which  owns  the  Phoenix  Gazette. 
Arizona  Republic  and  the  Indianapolis 
Star  and  News.” 

There  were  other  smaller  cash  dona¬ 
tions  to  IRE  from  newspapers  and  in¬ 
terested  companies. 

Drinkhall  also  reported  that  at  a  heated 
board  meeting  in  January,  IRE  voted  to 
attempt  to  complete  negotiations  with  tv 
producer  David  Susskind,  to  film  a 
dramatization,  and  to  allow  Ben  Bagdi- 
kian,  former  national  editor  of  the 
Washington  Post,  to  write  a  book  about 
it. 

“We  felt  it  would  be  wrong  to  profit  in¬ 
dividually,  but  money  raised  collectively 
could  be  used  to  Rind  this  project  and  to 
go  toward  the  creation  of  a  research  library 
for  reporters,’  said  Greene.  “I  personally 
turned  down  four  book  offers. 

Bierce,  who  with  Indianapolis  Star  re¬ 
porter  Myrta  Pulliam  are  the  only  re¬ 
maining  officers  of  IRE  (vicepresident 
David  Burham  of  the  New  York  Times 
Washington  bureau  resigned)  told  Editor 
&  Publisher  the  action  against  Koziol  “is 
not  a  response  to  Drinkhall’s  story.” 
Bierce  indicated  that  some  action  may  be 
taken  against  Drinkhall.  The  IRE  next 
meets  June  17-19  at  Ohio  State  Univer¬ 
sity,  Columbus.  The  board  will  meet  at 
the  same  time. 

The  stories  concerning  the  Arizona 
investigations  were  moved  by  priority 
mail  to  26  cooperating  newspapers, 
plus  many  pictures,  late  in  February 
with  release  date  for  each  of  50  main 
stories  and  sidebars.  Some  releases  in¬ 
cluded  a  maximum  of  3  sidebars.  Some 
were  not  accompanied  by  side  stories. 
The  series  ends  on  April  4. 
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Tv  newspaper  critics 
to  pick  top  tv  shows 


By  Carla  Marie  Rupp  i 

( 

Marie  Torre,  who  has  coordinated  the  ' 
newspaper  television  critics  participating  t 
in  the  “TV  Critics  Circle,”  says  the  1 
three  defections  from  the  original  19  on  • 
the  “Blue  Ribbon  Panel”  will  not  stop  * 
the  show  from  going  on.  * 

Ballots,  with  19  categories,  each  con-  ^ 
taining  five  nominations  in  achievement, 
were  mailed  this  week  (March  16-17)  to 
about  200  newspaper  (television) 
reporter-critics  in  100  major  tv  markets. 

They  are  to  vote  on  nominations 
drawn  up  by  the  Blue  Ribbon  Panel  of 
newspaper  tv  critics  in  a  day-long  ses-  ' 
sion  January  28  in  New  York,  or  write  in 
one  or  more  of  their  own  selections. 

After  ballots  are  returned  in  the  en¬ 
closed  envelopes  to  Haskins  &  Sells, 
certified  public  accountants,  in  New 
York,  postmarked  no  later  than  April  2, 
they  will  be  counted  and  winners  tallied. 
These  awards — for  shows  best  in,  for 
example,  drama,  comedy,  a  series, 
news,  sports,  music,  and  for  individual 
performers — are  to  be  presented  on 
“The  First  Annual  TV  Critics  Circle 
Awards  Show”  to  be  telecast  on  CBS-tv, 
Monday,  April  11,  from  9  to  1 1  p.m. 

John  J.  O’Connor,  television  critic  for 
the  New  York  Times,  Daniel  Henninger, 
National  Observer  tv  critic,  and  Tom 
Shales,  Washington  Post  tv  critic,  com¬ 
pose  the  trio  who  defected  from  the  or¬ 
ganizing  panel.  Torre  said  they  will  not 
be  replaced.  Each  year,  she  said,  one- 
third  of  the  rotating  panel  of  newspaper 
tv  critics  will  be  replaced. 

The  show  is  being  produced  by  David 
Susskind’s  Talent  Associates  Ltd. 
Dwight  Hemion  and  Gary  Smith  are  the 
working  producer-directors. 

Cecil  Smith,  tv  critic  of  the  Los 
Angeles  Times,  Mike  Drew,  of  the  Mil¬ 
waukee  Journal,  and  Anthony  LaCam- 
era,  who  writes  on  television  for  the  Bos¬ 
ton  Herahir American,  were  elected  by 
their  peers  at  the  New  York  meeting  as 
co-chairmen. 

The  three  have  corresponded  with  the 
about  2(X)  newspaper  persons  who  were 
selected  to  send  in  their  ballots. 
“Susskind’s  track  record  as  an  indepen¬ 
dent  producer  has  been  quality-oriented, 
and  we  assure  you  that  he  has  scrupu¬ 
lously  refrained  from  injecting  himself 
into  our  nominee  considerations.  We  are 
certain  that  conscientious  critics  aren’t 
about  to  let  any  producer — or 
network — influence  their  selections.  The 
present  plan,  pending  organizational  ap¬ 
proval,  is  to  rotate  networks  for  annual 
telecasts,”  they  wrote. 

Smith  wrote  a  separate  letter  explain- 
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ing  the  chronology  of  the  TV  Critics  Cir¬ 
cle.  Over  the  last  couple  of  years, 
Susskind  and  Smith  have  talked  about 
the  problems  with  the  Emmy  Awards. 
Last  fall,  Susskind  spoke  with  Smith  and 
O’Connor,  LaCamera,  Pete  Rahn  of  the 
St'  Louis  Globe-Democrat,  Terrence 
O’Flaherty,  tv  columnist  for  the  San 
Francisco  Chronicle,  and  other  critics  he 
knew  asking  why  the  newspaper  tv  crit¬ 
ics  didn’t  make  their  own  awards. 

The  Drama  Critics  Circle  in  New 
York,  for  example,  was  founded  in  1935 
out  of  disgust  with  the  plays  that  were 
winning  Pulitzer  Prizes,  Smith  pointed 
out.  And  the  idea  of  the  TV  Critics  Circle 
comes  out  of  disgust  with  the  Emmy 
Awards.  This  discussion.  Smith  said  oc¬ 
curred  long  before  the  current  trouble 
with  the  Emmys,  the  proposed  boycott 
and  the  wrangling  between  the  East  and 
West  Coast  chapters  of  the  TV 
Academy. 

Smith  says  that  he  and  Susskind  agreed 
that  if  critics  awards  would  be  given, 
they  should  be  given  on  the  air. 
“Various  awards  of  consequence  that 
have  been  given  in  the  past  such  as  the 
Saturday  Review  Awards  for  TV,  the 
Critics  Consensus  haven’t  meant  a  damn 
thing  because  nobody  heard  of  them — 
they  weren’t  given  with  the  trappings  of 
the  Oscars  or  the  Tony  Awards,”  he 
said. 

“That  all  this  conversation  erupted 
suddenly  into  a  two-hour  tv  program  be¬ 
fore  any  real  organization  was  estab¬ 
lished  rather  put  the  cart  before  the 


horse,  but  you  have  to  start  some¬ 
where,”  said  Smith. 

“I  don’t  feel  compromised,  nor  do  I 
feel  I  am  fronting  for  a  commercial  prod¬ 
uct  out  of  which  Susskind  and  CBS  and 
Hemion  and  Smith  will  make  money,” 
said  Smith.  Smith,  LaCamera  and  Drew 
suggest  a  meeting  in  June  during  the 
usual  conclave  of  critics  on  the  West 
Coast  to  discuss  the  future  of  the  TV 
Critics  Circle. 

O’Connor  of  the  Times,  one  of  the 
three  who  does  feel  “compromised,” 
said  the  participation  of  Talent  As¬ 
sociates  as  instigator  and  funder  con¬ 
tinues  to  bother  him.  “I  do  not  necessar¬ 
ily  distrust  the  motives  of  Talent  As¬ 
sociates,  but  the  company’s  paying  for 
the  trip  and  even  the  entertaining  of  sev¬ 
eral  critics  on  their  recent  trip  to  New 
York  creates  a  ‘conflict  of  interest’  situa¬ 
tion,  even  if  only  in  appearance,” 
O’Connor  told  Torre,  in  bowing  out.  He 
also  said  he  felt  the  awards  concept  was 
being  “railroaded”  too  quickly  into  a 
major  network  special.  He  had  reserva¬ 
tions  about  being  associated  with  a  pro¬ 
duction  on  “the  very  medium  sup¬ 
posedly  under  our  scrutiny.” 

The  idea  of  a  “critics  award”  is  “basi¬ 
cally  good,”  O’Connor  said,  but  he  said 
he  was  “convinced  more  care  and 
thought  must  be  given  to  the  delicate 
formulation.”  He  said  the  national  film 
society,  for  instance,  is  very  exclusive  in 
its  membership.  “The  tv  awards  now 
being  concocted  would  be  submitted  to 
more  than  150  “critics”  around  the 
country,”  said  O’Connor,  and  he  said 
this  “merely  increases  the  chance  that  I 
and  my  paper  would  be  associated  with 
awards  that  we  really  did  not  endorse. 
The  mechanics  are  too  unwieldly.” 

(Continued  on  page  41) 
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Mason  Dunphy  Belkind  Kramer  Doelling  Higgins 

Foreign  bureau  chiefs  named  by  AP 


The  appointments  of  6  Associated 
Press  foreign  service  staffers  in  Europe, 
the  Middle  East  and  India  were  an¬ 
nounced  by  Keith  Fuller,  president  and 
general  manager. 

The  changes  are  effective  May  1. 

David  Mason,  55,  chief  of  bureau  at 
Moscow  since  1972,  transfers  to  London 
as  news  editor  for  Europe,  a  new  posi¬ 
tion.  Succeeding  Mason  at  Moscow  is 
Harry  Dunphy,  36,  chief  of  bureau  at 
Cairo  since  1974. 


Myron  Belkind,  37,  chief  of  bureau  at 
New  Delhi  since  1968,  moves  to  London 
as  assistant  chief  of  bureau.  His  succes¬ 
sor  in  India  is  Gene  Kramer,  49,  a  vete¬ 
ran  of  AP’s  foreign  service  now  assigned 
to  the  Foreign  Desk  in  New  York. 

Otto  Doelling,  43,  news  editor  at  Bonn 
who  has  had  assignments  in  West  Ger¬ 
many  since  1%9,  transfers  to  Cairo  as 
chief  of  bureau.  Alexander  G.  Higgins, 
33,  a  newsman  at  Bonn,  becomes  acting 
news  editor  at  the  West  German  capital. 
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New  auditing 
approved  by 

The  board  of  the  Audit  Bureau  of  Cir¬ 
culations  took  on  three  touchy  news¬ 
paper  issues  at  their  meeting  (March  1 1), 
coming  away  with  approval  of  a  new  rule 
and  the  promise  of  two  more. 

The  approved  rule  relates  to  the  prac¬ 
tices  of  some  newspaper  publishers  to 
hold  copies  while  a  subscriber  is  away  on 
vacation,  for  delivery  after  the  sub¬ 
scriber  returns.  Individual  publisher’s 
“Vacation  Pak”  plans  differ  widely.  The 
new  rule  clarifies  conditions  under  which 
such  distribution  qualifies  as  paid  circu¬ 
lation. 

In  essence,  the  new  rule  requires  (a) 
that  the  subscriber  orders  the  copies  in 
advance;  (b)  that  the  subscriber  is 
charged  at  least  50%  of  the  basic  price 
for  the  vacation  term  ordered;  (c)  that 
only  copies  served  ta  the  vacationing 
subscriber  may  be  included  in  paid  circu¬ 
lation;  and  (d)  that  the  term  of  the  vaca¬ 
tion  pak  be  limited  to  four  weeks. 

The  board  gave  preliminary  approval 
to  a  new  rule  governing  days  for  which 
circulation  totals  may  be  omitted  from 
the  circulation  averages  shown  in  either 
Publisher’s  Statements  or  Audit  Reports. 

Major  concern  centers  on  circulation 
decreases  of  metropolitan  newspapers 
during  holiday  periods,  the  inclusion  of 
which  would  tend  to  distort  report  period 
averages. 

The  current  rule  permits  the  elimina¬ 
tion  of  circulation  totals  for  holidays,  the 
day  before  and  the  day  after  a  holiday, 
and  days  on  which  an  emergency  beyond 
the  control  of  the  publisher  occurs,  pro¬ 
vided  these  totals  vary  5%  from  the 
nearest  preceding  corresponding  normal 
day. 

Pointing  to  periods  when  a  holiday  af¬ 
fects  sales  for  a  longer  period  than  the 
surrounding  days,  publishers  have  asked 
permission  to  eliminate  these,  too,  from 
averages. 

The  proposed  amendment  increases 
the  “day”  to  “days,”  maintains  the  5% 
variation  for  these  and  emergency 
periods  exceeding  a  single  day,  and  in¬ 
creases  the  variation  of  10%  for 
emergencies  affecting  the  circulation  of  a 
single  day. 

Under  the  proposed  rule,  the  ciicula- 
tion  for  days  eliminated  and  the  reasons 
for  omission  shall  be  reported  separately 
in  the  explanatory  paragraph  of  the  ABC 
r,eport. 

The  third  action  would  remove  a  spe¬ 
cial  option  for  some  Canadian  newspaper 
publishers. 

Where  newspapers  are  prohibited  by 
law  from  publishing  on  Sunday,  pub¬ 
lishers  currently  may  report  a  Monday 
through  Friday  circulation  average,  a 
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separate  average  for  Saturday  (or  the  end 
of  the  week  edition),  and  a  six-day  Mon¬ 
day  through  Saturday  average. 

The  related  rule,  covering  all  other 
daily  newspapers,  requires  that  Sunday 
circulation  averages  are  reported  sepa¬ 
rately.  Days  of  the  week  (usually  Satur¬ 
day  or  end  of  week  editions)  where  circu¬ 
lation  normally  exceeds  15%  of  the  aver¬ 
age  for  the  other  days  of  the  week  are 
reported  separately.  Days  where  circula¬ 
tion  is  higher  but  does  not  exceed  the 
15%  may  be  included  in  the  six-day  aver¬ 
age. 

Under  the  proposed  rule  amendment, 
if  the  circulation  average  of  the  Saturday 
or  week  end  edition  is  15%  greater  than 
the  five  day  average  a  six  day  average 
may  not  be  shown. 

Va.  tv  station  sues 
to  overturn  state 
judicial  gag  law 

A  federal  court  has  been  asked  to  de¬ 
clare  unconstitutional  a  Virginia  law  that 
prohibits  the  public  disclosure  of  com¬ 
plaints  against  judges. 

The  request  was  made  in  U.S.  District 
Court  by  Nationwide  Communications, 
Inc.,  owners  of  Richmond  television  sta¬ 
tion  WXEX-tv;  George  B.  Faulder,  the 
station’s  news  director,  and  one  of  the 
station’s  reporters,  Jim  Gately. 

U.S.  District  Judge  Robert  R.  Merhige 
Jr.  issued  a  ruling  on  Tuesday,  March  15, 
temporarily  blocking  prosecution  of  the 
station,  seemingly  siding  with  lawyers 
for  the  American  Civil  Liberties  Union, 
who  represented  WXEX.  His  order  ex¬ 
pires  March  25. 

The  State  Supreme  Court  upheld  a 
Virginia  law  which  makes  it  a  mis¬ 
demeanor  to  disclose  commission  busi¬ 
ness  unless  the  commission  files  a  formal 
complaint  in  the  state’s  highest  court. 
There  have  been  just  two  instances  when 
that  happened  (E&P,  March  12). 

In  the  recent  case  before  it,  the  Su¬ 
preme  Court  convicted  Landmark  Com¬ 
munications,  Inc.,  publishers  of  the  Nor¬ 
folk  Virginian-Pilot,  of  violating  the  dis¬ 
closure  law  by  publishing  a  story  regard¬ 
ing  a  commission  investigation  of  a  Nor¬ 
folk  judge. 

In  their  suit.  Nationwide,  Faulder  and 
Gately  said  they  have  information  about 
an  Inquiry  and  Review  Commission 
hearing  last  Friday  (March  1 1)  and  would 
like  to  broadcast  a  story  dealing  with  it. 

But  they  said  they  fear  prosecution  if 
they  broadcast  the  story. 


Black  Press  Day 
in  New  York  City 

New  York  City’s  Mayor  Abraham 
Beame  met  with  leaders  of  the  black 
press  March  16  at  5  Varick  Street,  Man¬ 
hattan,  to  dedicate  the  site  where  the 
first  black  newspaper.  Freedom’s  Jour¬ 
nal,  was  founded  150  years  ago  that  day. 

A  plaque  will  be  erected  there.  The 
mayor  noted  that  slavery  was  not 
abolished  in  New  York  State  until  three 
and  a  half  months  after  Freedom’s  Jour¬ 
nal  was  launched.  He  proclaimed  the  day 
as  “Black  Press  Day  in  New  York  City.” 

FCC  asks  Supreme 
Court  to  rule  on 
cross  ownership 

Rather  than  asking  the  U.S.  Court  of 
Appeals  for  a  rehearing  of  a  decision  in 
which  it  ordered  the  Federal  Communi¬ 
cations  Commission  to  break  up  most 
joint  ownerships  of  newspapers  and 
broadcast  stations,  the  FCC  decided  last 
week  to  appeal  directly  to  the  Supreme 
Court. 

The  March  1  decision  directed  the 
FCC  to  force  such  divestiture  if  one 
company  owns  both  a  newspaper  and  a 
broadcast  station  in  the  same  community 
unless  such  a  combination  can  be  shown 
to  be  in  the  public  interest.  Under  such 
an  order,  the  owner  could  keep  either  the 
newspaper  or  the  broadcast  station  but 
not  both. 

In  effect,  the  court  decision — if  it  is 
not  reversed — would  overturn  a  1975 
FCC  ruling  which  limited  divestiture  to 
cities  where  there  is’  a  single  owner  for 
the  only  newspaper  and  only  broadcast 
station  in  the  community.  At  the  time, 
the  FCC  said  divestiture  would  be 
ordered  where  it  was  found  joint  owner¬ 
ship  was  not  in  the  public  interest. 

The  FCC  then  ordered  the  breakup  of 
16  small  city  combinations  but  left  big 
city  combinations  untouched. 

The  American  Newspaper  Publishers 
Association  is  considering  action  in  con¬ 
nection  with  the  Appeals  Court  ruling 
but  a  representative  said  this  week  no 
decision  would  probably  be  made  until 
the  first  week  in  April. 

Morsan  picks  agency 

Morsan  Department  Stores,  the  sport¬ 
ing  goods  division  of  Lionel  Inc.,  has 
selected  Retail  Marketing  Services,  a  di¬ 
vision  of  Dancer-Fitzgerald-Sample,  to 
handle  its  advertising. 

DFS/RMS  and  its  marketing  arm.  Re¬ 
tail  Decisions  Inc.,  will  handle  all  mar¬ 
keting,  creative  and  media  placement  for 
the  11  store  chain. 
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Young  of  UN  advocates 
limits  on  press  rights 


Andrew  Young,  U.S.  delegate  to  the 
United  Nations,  suggested  this  week  that 
the  Supreme  Court  clarify  the  press’ 
First  Amendment  right  to  cover  violent 
events  such  as  the  Hanafi  Moslem  siege 
in  Washington,  D.C.  March  9  and  10,  but 
the  proposal  was  later  rejected  by  Presi¬ 
dent  Carter,  who  said  it  was  up  to  the 
media  to  “impose  a  solution”  them¬ 
selves  in  such  situations. 

Addressing  a  news  conference  in  Sac¬ 
ramento,  Calif.  March  13,  Young  said, 
“I  think  we  create  a  lot  of  these 
phenomena  for  ourselves,  for  we  have  so 
glorified  and  publicized  events.  In  a 
sense  we’re  advertising  to  neurotic 
people  that  when  you  want  a  lot  of  atten¬ 
tion,  do  something  suicidal  and  ridicu¬ 
lous,” 

In  these  cases,  he  said,  “the  First 
Amendment  has  got  to  be  clarified  by  the 
Supreme  Court  in  the  light  of  the  power 
of  the  mass  media.” 

“This  kind  of  crime  would  not  have 
been  known  about  out  here  (California) 
at  all  when  the  First  Amendment  was 
written,”  he  stated.  “It  would  have  died 
in  Washington,  D.C.  The  communica¬ 
tions  medium  could  not  have  made  it  the 
highly  charged  emotional  issue  capable 
of  inciting  other  sick  people.” 

Young  also  said  the  news  media 
should  censor  themselves  in  their  cover¬ 
age  of  violent  crimes. 

A  written  statement  responding  to 
Young’s  comments  released  March  14  by 
Jody  Powell,  White  House  press  secre¬ 
tary,  stated  that  the  “President  does  feel 
that  the  manner  of  coverage  of  these 
situations  does  merit  discussion  and 
sober  consideration.” 

It  is  a  problem,  according  to  the  Presi¬ 
dent,  “that  should  be  addressed  by  the 
news  media  as  a  powerful  and  responsi¬ 
ble  institution  in  our  society.” 

President  Carter,  it  concluded,  “has 
no  desire  to  seek  legislation  or  to  other¬ 
wise  impose  a  solution,  and  hopes  those 
who  make  news  decisions  will  them¬ 
selves  determine  the  definable  bound¬ 
aries  of  legitimate  coverage.” 

Services  for  slain  reporter 

Funeral  services  were  conducted  in 
Washington  March  14  for  Maurice  Wil¬ 
liams,  the  24-year-old  black  radio  report¬ 
er  who  was  killed  at  the  beginning  of  the 
36-hour  takeover  as  he  entered  the  Dis¬ 
trict  Building  to  attend  a  press  confer¬ 
ence. 

Nearly  800  people  joined  Williams’  pa- 
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rents  and  three  brothers  for  the  funeral 
services. 

Among  these  was  Wallace  Terry,  a 
professor  at  Howard  University,  where 
the  reporter  studied  communications  be¬ 
fore  graduating  18  months  ago. 

Williams,  Terry  said,  was  “the  first 
reporter  killed  in  the  line  of  duty  in 
Washington,  D.C.,  considered  by  many 
the  news  capital  of  the  world.” 

“He  chose  to  be  at  Howard,  at 
WHUR,  and  at  the  District  Building” 
because  he  was  “unfettered  by  racism 
and  economic  greed,”  Terry  added. 

“Maurice  was  a  black  journalist  first 
and  last.  Maurice  was  no  phony.  He  was 
the  original,”  Terry  said. 

Williams’  coworkers  at  WHUR  have 
set  up  a  scholarship  fund  to  encourage 
the  education  of  other  broadcast  report¬ 
ers  as  a  memorial  to  their  late  colleague. 

Many  Cover 

Estimates  by  staffers  at  the  two 
Washington  dailies  revealed  that  the 
Washington  Post  assigned  40  reporters  a 
day  to  cover  the  siege,  while  the 
Washington  Star  had  74  people  working 
on  the  story  in  varying  capacities. 

The  police,  evidently,  were  most  con¬ 
cerned  by  broadcast  and  print  reporters’ 
calling  up  the  three  buildings  where  hos¬ 
tages  were  held  to  get  a  progress  report 
on  the  situation.  They  were  afraid  the 
calls  might  needlessly  incite  the  ter¬ 
rorists. 


Responding  to  these  fears,  the  Star  de¬ 
cided  not  to  make  any  calls  at  all. 

The  Post,  however,  continued  to  call, 
promising  to  stop  at  any  indication  of 
trouble.  It  maintained  contact  with  the 
Islamic  Building  and  District  Building, 
but  stopped  phoning  B’nai  B’rith  head¬ 
quarters,  where  Hamaas  Abdul  Khaalis, 
Hanafi  leader  and  outspoken  critique  of 
the  Post,  was  lodged. 

Hotline  established 

After  approaching  the  scene  of  the 
takeover  last  Wednesday  afternoon, 
U.S.  district  court  reporter  Tim  Robin¬ 
son  of  Washington  Post  ran  over  to  the 
Gramercy  Inn,  one  of  the  official  head¬ 
quarters  created  to  handle  the  emer¬ 
gency. 

Sent  away  because  he  was  a  reporter, 
Robinson  developed  another  tact  to  get 
inside  the  Inn:  he  called  the  hotel  from  a 
pay  phone,  identified  himself  by  name 
and  not  occupation,  and  asked  if  he 
could  check  in. 

The  answer  was  yes. 

Robinson  took  a  room  and  started  fil¬ 
ing  reports  to  the  Post.  Although  he  was 
eventually  recognized,  he  was  permitted 
to  stay  as  long  as  he  didn’t  name  any  of 
the  people  he  quoted. 

Seth  Kantor,  Detroit  News  Washing¬ 
ton  bureau,  covered  the  siege  while  tr^- 
ped  in  a  doorway  across  the  street  from 
the  District  Building.  He  spent  the  entire 
evening  of  March  9  keeping  vigil  there. 

When  the  whole  thing  was  over  and 
the  hostages  released,  four  photog¬ 
raphers  (including  one  each  from  the 
Post  and  Star)  were  arrested  for  crossing 
the  police  lines  at  the  B’nai  B’rith  build¬ 
ing. 

A  Fort  Worth,  Star-Telegram,  report¬ 
er,  Dan  Frazier,  took  the  initiative  to 
telephone  the  Islamic  Building  in 
Washington  Wednesday  evening,  ap- 
(Continued  on  page  40) 
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Copyeditors  to  feel 
automation  impact 


What  changes  will  the  electronic  rev¬ 
olution  in  the  newspaper  field  bring 
about  within  the  next  five  and  ten  years? 

Joseph  M.  Ungaro,  executive  editor, 
Westchester-Rockland  (N.Y.)  News¬ 
papers,  told  Pennsylvania  Newspaper 
Publishers  Association  meeting  last 
week  he  foresees  these  operational 
changes: 

•  The  elimination  of  the  walls  be¬ 
tween  the  newsroom  and  the  production 
departments.  As  a  result,  a  far  greater 
burden  will  fall  on  the  newsroom  for  ac¬ 
tually  producing  type  and  pages.  The 
greatest  share  of  this  impact  will  fall  on 
the  copydesk.  A  new  breed  of  copyeditor 
will  be  needed — men  and  women  with 
both  creative  and  technical  skills. 

•  With  the  cost  of  typesetting  drop¬ 
ping  to  pennies  per  column  and  the  cost 
of  newsprint  rising,  we  will  move  toward 
more  editions  and/or  more  specially  tai¬ 
lored  products. 

•  There  will  be  more  competition 
from  newer  and  smaller  papers  to  serve 
segments  of  the  market  now  not  fully 
served  by  large  metropolitan  papers. 

10  year  prediction 

In  ten  years,  his  crystal  ball  shows 
these  physical  changes: 

•  Inexpensive  front-end  systems  and 
a  video  display  terminal  for  every  re¬ 
porter. 

•  High  speed  wires  bringing  a  four  or 
five  fold  increase  in  the  volume  of  infor¬ 
mation  coming  into  the  newsroom. 

•  Pagination  of  news  pages  being 
done  in  of  the  newsrooms  in  the 
country. 

•  The  springing  up  of  a  number  of 
centralized  printing  plants  connected  to 
small  newsrooms  by  communication 
lines. 

•  109f  of  the  newspapers  in  the  coun¬ 
try  going  directly  from  a  computer  to  a 
plate — probably  employing  laser  beams 
to  create  the  plate. 

•  25^^  of  the  libraries  of  newspapers 
stored  in  a  computer  for  instant  retrieval. 

•  Four  times  as  many  editions  being 
produced  by  existing  papers  and  a  50% 
increa.se  in  the  number  of  daily  papers. 

In  the  newsroom,  he  predicts: 

•  A  new  kind  of  editor — probably 
called  production  editor,  and  holding  the 
rank  of  assistant  managing  editor  to  di¬ 
rect  the  production  of  the  paper. 

•  An  around-the-clock  operation  for 
virtually  all  papers  to  handle  and  coordi¬ 
nate  the  flow  of  information. 

•  The  newsroom  operation  will  be  far 
more  decentralized  in  order  to  cope  with 
the  volume  of  information  and  the  need 
to  carry  the  process  through  to  the  plate. 


•  The  premium  in  the  newsroom  will 
be  do-it-right  the  first  time  rather  than 
hurry  up  and  get  it  out  and  redo  it  later. 

•  Copyeditor/makeup  editor  to  edit 
and  paginate  pages  will  be  a  key  position 
and  will  be  one  of  the  highest  paying 
jobs.  Good  ones  will  be  in  short  supply. 

• 

Post  Co.  to  buy 
its  class  'B’  stock 

Washington  Post  Co.  announced  an 
agreement  to  buy  shares  of  the  com¬ 
pany's  class  B  common  stock  from  the 
firm's  profit  sharing  plan  at  $22.25  a 
share. 

More  than  1 ,000  employees  participat¬ 
ing  in  the  plan  are  scheduled  to  decide 
next  month  how  they  want  their  interests 
in  the  fund  invested.  Currently  the  plan 
owns  951,880  shares  of  the  Post  Co. 
stock,  representing  about  three-fourths 
of  the  marketable  value  of  the  plan  and 
about  11  per  cent  of  Post  Co.  class  B 
shares  outstanding. 

At  least  three  different  funds  are  being 
designed  for  future  profit  sharing  plan 
investments — one  consisting  primarily  of 
Post  Co.  shares;  one  a  diversified 
portfolio  of  marketable  stocks,  bonds 
and  mortgages,  but  including  no  Post  Co. 
shares;  and  one  managed  by  an  insur¬ 
ance  company  with  a  minimum  rate  of 
interest. 

Participants  may  pick  one  of  the  in¬ 
vestment  strategies  for  their  portion  of 
profit  sharing  or  may  divide  their  interest 
among  the  various  plans.  The  profit  shar¬ 
ing  plan,  initiated  in  1953,  now  is  being 
phased  out  and  replaced  by  various  pen¬ 
sion  plans. 

Because  a  number  of  employees  af¬ 
fected  by  the  previous  profit  sharing 
have  indicated  a  desire  to  participate  in  a 
plan  with  a  more  certain  return  than  one 
based  on  fluctuating  stock  market  prices 
for  Post  Co.  stock,  the  company  said  that 
the  plan's  trustee — American  Security 
Bank — may  have  to  sell  a  “significant 
portion”  of  Post  Co.  shares  now  owned 
by  the  plan. 

Under  the  agreement  announced,  the 
Post  Co.  will  buy  all  such  shares  that 
may  have  to  be  sold. 

The  agreement  provides  that  if  either 
the  closing  price  on  the  day  before  the 
stock  is  to  be  sold  or  the  average  price 
during  10  trading  days  prior  to  the  sale  is 
higher  than  $22.25  a  share,  American 
Security  will  not  sell  the  stock  to  the 
communications  company  unless  the 
firm  is  authorized  by  its  board  of  direc¬ 
tors  to  pay  the  higher  price. 


Equipment  people 
in  the  news 

Ken  Rohan  has  joined  Rockwell  interna¬ 
tional,  MGD  Graphic  Systems  Group,  as 
Northeast  territory  manager.  Rohan  was 
formerly  with  Logicon-lntercomp. 

9|c  :)(  ic 

William  C.  Merz  has  been  named  At¬ 
lanta  branch  sales  manager  for  3M  Com¬ 
pany's  Industrial  Graphics  division. 
Prior  to  his  new  assignment,  he  was  sales 
training  supervisor  for  3M  divisions. 

Ed  Kelly  has  been  appointed  market 
manager  of  Preparatory  Systems  for 
3M's  Printing  Products  division.  Walter 
P.  Johann  has  been  named  marketing 
planning  manager  of  the  Printing  divi¬ 
sion. 

♦  ♦  * 

H.  Theodore  Miller  has  been  appointed 
Northeast  regional  sales  manager  for 
Letterflex  Systems,  W.  R.  Grace  Co.  He 
was  previously  in  both  technical  service 
and  sales  for  the  company. 

^  * 

Jack  F.  Nicholson  has  been  appointed 
vicepresident  of  marketing  for  Logicon- 
lntercomp.  He  was  formerly  with  Vector 
General  as  vicepresident  of  marketing. 

James  P.  Brown  has  been  appointed 
corporate  vicepresident  of  Logicon,  Inc. 
He  was  most  recently  group  executive  of 
TRW's  Transportation  and  Environmen¬ 
tal  operations. 

*  *  * 

Eugene  M.  Krenek  has  been  named 
manager  of  the  Cedar  Rapids,  Iowa  plant 
for  Graphic  Systems  division  of 
Rockwell  International.  Goss  Metroliner 
presses  and  related  equipment  are  man¬ 
ufactured  in  this  installation. 

Frank  Jurenka  has  been  named  plant 
manager  and  Robert  Synder  has  been  ap¬ 
pointed  materials  manager  for  the  Read¬ 
ing,  Pa.  plant  that  manufactures  Goss 
newspaper  presses. 

*  *  * 

Joe  Nay  has  been  appointed  DiLitho 
project  manager  for  the  Inland  News¬ 
paper  Machinery  Corp.  Nay  was  for¬ 
merly  general  manager  for  the  Thomas- 
ville  (N.C.)  Times. 

9ic  ^ 

Alan  J.  Higginson  has  been  appointed 
director  of  Manufacturing  for  Automix 
Keyboards  Inc.  He  was  previously  with 
Eldec  Corp.  Mel  Nelson  has  joined  AKI 
as  manager  of  production  and  inventory 
control.  He  was  also  with  Eldec  Corp. 

• 

Sharp  profit  rise 

LogEtronics,  Inc.,  a  manufacturer  of 
graphic  arts  products,  reported  a  sharp 
increase  in  profits  for  1976.  Earnings  to¬ 
taled  $396,000  on  sales  of  $13.5  million 
last  year  compared  with  profits  of 
$181,000  and  sales  of  $11.9  million  in 
1975. 
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Under  new  management. 

"Intelligence  Report" 

Octobers.  1976  Issue 


These  days  when  mountain  climbers  get 
lost  in  the  Alps,  the  Saints  no  longer  go 
marching  in. 

The  legendary  Alpine  breed  of  coura¬ 
geous  mastiffs,  famed  for  sniffing  out 
snow-bound  travelers,  has  been  replaced. 
Today  the  job  is  done  by  modem  rescue 
teams  employing  helicopters,  emergency 
telephones,  although  probably  no 
bartenders. 

That’s  the  bad  news  from  Switzer¬ 
land,  reported  with  a  shade  of  regret  in 
Parade.  The  good  news:  The  Hospice  du 


Grand-St.-Bernard  is  still  breeding  the 
famous  dogs  as  house  pets.  They  retail 
for  $750  a  puppy,  presumably  to  parents 
of  children-who-have-everything. 

Whether  Parade's  editors  note  the 
passing  of  an  era  in  Switzerland,  or  the 
passing  of  a  million-dollar  quarterback 
in  Cincinnati,  they  note  it  well  No  item 
too  small  No  story  too  big.  (Is  it  inter¬ 
esting?  You  got  it!) 

That’s  why— to  40  million  readers  in 
114  leading  newspapers  coast- to-coast— 
it  wouldn't  be  Sunday  without  a  Parade. 


parade 


Ad  forecaster  says 
revenues  to  go  up 


News  magazine 
to  run  full  color 
in  iate  form 


By  John  Consoli 

Advertising  expenditures  will  reach 
$48  billion  by  1980,  with  newspaper  ad 
revenues  expected  to  be  about  $15  billion 
of  that  total. 

Those  are  the  latest  projections  made 
by  Robert  Coen,  vicepresident  of 
McCann  Erickson  and  economist  for  The 
Interpublic  Group  of  Companies. 

Speaking  before  a  Newspaper  Adver¬ 
tising  Sales  Association  Chapter  meeting 
(March  10)  in  New  York,  Coen  forecast 
overall  ad  expenditures  would  reach 
$36.6  billion  by  the  end  of  1977,  an  in¬ 
crease  of  10.6%  over  last  year.  The  in¬ 
crease  in  ad  expenditures  will  be  nearly 
the  same  as  a  projected  1 1%  increase  in 
the  economy  (Gross  National  Product), 
he  said. 

National  broadcast  advertising  is  ex¬ 
pected  to  show  a  13%  increase  to  $6.2 
billion,  and  national  print  an  11%  in¬ 
crease  to  $3.6  billion,  according  to  Coen. 
Other  national  advertising  is  expected  to 
show  a  10%  hike  to  $10  billion  and  total 
national  is  expected  to  reach  $19.9  bil¬ 
lion,  an  increase  of  11%  over  1976. 

Total  local  advertising,  about  two- 
thirds  of  which  is  newspaper  advertising, 
is  forecast  by  Coen  to  rise  about  10%  to 
$16.6  billion. 

In  the  last  post-election  year — 1973 — 
advertising  increased  by  only  7.8%  com¬ 
pared  to  an  11 .6%  increase  in  the 
economy,  but  Coen  said  1977  will  be 
more  like  the  post-election  years  of  1%9 
and  1%5,  when  ad  expenditures  and  the 
GNP  increased  at  nearly  the  same  rate. 

The  year  1973,  he  said,  was  an  unusual 
economic  one,  with  raw  material  short¬ 
ages  and  the  imposition  of  wage  and 
price  controls  holding  manufacturers 
back  from  introducing  many  new  prod¬ 
ucts.  This  will  not  be  the  case  in  1977,  he 
said,  a  year  when  the  labor  force  will 
grow. 

Coen  pointed  out  that  after  deducting 
rate  increases,  print  advertising  expendi¬ 
tures  showed  a  greater  gain  in  1976  than 
did  broadcast. 

While  tv  investments  increased  about 
25%  in  1976,  tv  ad  rates  went  up  about 
18%,  which  meant  a  7%  increase  in  new 
advertising.  Radio  showed  about  the 
same  level  of  actual  growth  as  tv,  accord¬ 
ing  to  Coen.  Radio  ad  volume  was  up 
14.4%,  with  rates  up  8%. 

Print,  on  the  other  hand,  showed  bet¬ 
ter  gains.  Newspapers  showed  close  to  a 
19%  increase  in  advertising  revenues 
during  1976,  while  rates  were  up  9%. 
Magazines  showed  the  largest  increase 
of  all  categories  in  advertiser  investment 
in  1976.  Ad  volume  was  up  21.2%,  with 
18 


rates  up  only  4%.  Magazines  are  ex¬ 
pected  to  show  sizable  rate  increases  this 
year,  however,  Coen  said. 

Despite  the  large  rate  increases  in  tv 
last  year,  the  bottom  did  not  fall  out,  he 
said.  Although  there  were  many  com¬ 
plaints  from  advertisers,  there  was  no 
mass  exodus  out  of  tv  to  protest  the  ris¬ 
ing  costs.  Those  who  did  drop  tv,  he 
said,  were  replaced. 

• 

Ad  staff  operates 
in-house  ad  agency 

An  in-house  advertising  agency  at  the 
Grants  Pass  (Ore.) Daily  Courier,  wholly 
owned  by  the  newspaper’s  salesmen,  en¬ 
ables  the  paper  to  offer  advertisers  a 
total  promotion  program,  according  to 
advertising  manager  Rod  MacDonald. 

“We  look  at  an  advertiser’s  total  mar¬ 
ket,’’  he  said.  “We  never  have  to  say 
no.” 

The  agency,  “Ideas  Unlimited,”  has 
the  capability  of  producing  direct  mail, 
radio  and  tv  advertising,  in  addition  to 
newspaper  advertising.  MacDonald  said 
he  has  even  rigged  up  a  sound  studio  in 
his  home. 

“Ideas  Unlimited’’  bills  between 
$15,000  and  $20,000  a  year,  MacDonald 
said.  Although  it  operates  within  the 
framework  of  the  Daily  Courier,  it  is  to¬ 
tally  independent. 

Total  volume  of  advertising  at  the 
Daily  Courier  has  increased  45%  in  the 
last  four  years. 

Circulation  seminar 
scheduled  by  API 

A  4-day  circulation  seminar — the  first 
of  its  kind — will  be  held  by  the  American 
Press  Institute  July  18-21,  1977,  in 
Reston,  Va. 

The  program  will  cover  sales  and  dis¬ 
tribution  techniques  with  emphasis  on 
“training  the  trainer”  to  establish  in- 
house  training  programs  for  district  man¬ 
agers  and  other  supervisory  personnel. 

Membership  will  be  open  to  circula¬ 
tion  zone  supervisors,  district  managers, 
and  others  with  first-line  managerial  re¬ 
sponsibilities  for  newspaper  sales  and 
distribution  by  newspapers  of  under 
75,000  circulation. 

The  seminar  is  being  added  to  the  regu¬ 
lar  API  series  as  part  of  the  API’s  par¬ 
ticipation  in  the  Newspaper  Readership 
Project,  a  three-year  effort  by  the  news¬ 
paper  profession  to  build  readership  and 
circulation. 


Newsweek  will  run  late-breaking  run- 
of-press  color  in  its  news  and  advertising 
pages,  beginning  with  the  March  2 1  issue 
on  sale  Monday. 

Up  to  8  news  pages  in  the  magazine’s 
current  form  will  be  able  to  receive  full- 
color  treatment  well  into  the  weekend,  in 
time  to  meet  a  Sunday  1  a.m.  press 
start — 30  hours  before  Newsweek  is  on 
newsstands. 

“Up  until  now,  color  in  most  weekly 
magazines  has  mostly  been  restricted  to 
pre-assigned  features  and  special  re¬ 
ports,”  said  editor  Edward  Kosner. 
’’With  ROP,  we  are  able  to  give  full- 
color  treatment  on  deadline  to  all  sorts  of 
stories,  including  late-breaking  major 
news  stories.” 

This  advance  in  fast-color  printing 
capacity  will  also  bring  benefits  to  adver¬ 
tisers  and  agencies.  In  addition  to  the 
editorial  advantages  of  ROP  color, 
Newsweek’ s  new  capability  will  be  offer¬ 
ing  the  following  features  to  advertisers, 
reported  advertising  director  Charles  J. 
Kennedy: 

Closing  for  color  offset  materials  on 
runs  of  full  and  fractional  pages  in 
Newsweek’s  National  and  Executive 
editions  is  shortened  by  three  weeks. 
Materials  are  now  needed  only  four 
weeks  before  issue  date  as  opposed  to 
the  previous  requirement  of  seven 
weeks. 

Closing  for  letterpress  color  plates  on 
runs  of  full  and  fractional  pages  in 
Newsweek  National,  Executive  and  Re¬ 
gional  editions  is  shortened  by  two 
weeks,  with  material  now  needed  only 
five  weeks  before  issue  date  instead  of 
seven. 

Forms  for  late-breaking  four-color 
material  will  also  become  available  on  a 
limited  basis  to  four-color  national  ad¬ 
vertising  pages  on  a  Thursday  deadline, 

1 1  days  before  issue  date  and  only  four 
days  before  onsale  date,  and  at  no  extra 
charge.  The  previous  fast-close  was  re¬ 
stricted  to  black-and-white  only. 

To  make  the  fast-close  possible, 
Newsweek  is  taking  advantage  of  the  in¬ 
creasing  capacities  of  leading  U.S.  print¬ 
ers  for  color  off-set.  Two  years  in  the 
planning  stages,  this  new  capability  will 
be  available  in  all  five  of  Newsweek’s 
U.S.  printing  plants  and  a  sixth  in  July. 

Newsweek’s  fast-close  four-color 
capability  was  tested  in  a  January  issue 
emanating  from  the  magazine’s  printing 
facilities  at  Old  Saybrook,  Conn,  and 
Lancaster,  Pa.  and  distributed  in  the 
eastern  part  of  the  country.  Two  sub¬ 
sequent  qualitative  surveys  by  News¬ 
week  indicated  that  added  use  of  late- 
breaking  editorial  four-color  increases 
reader  involvement. 
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Supplement  started 
for  Jewish  papers 

Next  month,  thanks  to  the  prodding  of 
a  concerned  wife,  an  idea  conceived 
thirty  years  ago  for  a  newspaper  supple¬ 
ment  will  become  a  reality. 

Largely  because  Rita  Altman  encour¬ 
aged  her  husband  Cy  to  leave  his  adver¬ 
tising  agency,  April  will  witness  publica¬ 
tion  of  Mosaic,  a  glossy  monthly 
magazine  supplement  to  be  distributed 
by  Jewish  weekly  newspapers. 

“In  1947  I  recognized  that  there  was 
no  way  for  national  advertisers  to  reach 
the  American  Jewish  public  at  large 
across  the  country  through  one  single 
medium,”  Altman,  former  creative  di¬ 
rector  of  Pace  Advertising,  New  York 
City,  explained  recently.  “But  I  had  no 
money  to  start  (such  a  publication) 
then.” 

Today,  armed  with  financial  support 
from  Jerome  Cardin,  a  Baltimore  attor¬ 
ney,  and  a  readership  network  number¬ 
ing  750,000  households,  with  a  median 
income  of  $31,250,  Altman  is  making  his 
dream  a  reality. 

“There  are  almost  100  English- 
language  Jewish  newspapers,”  Altman 
said.  He  has  so  far  been  able  to  get  36 
papers  willing  to  carry  the  supplement. 

In  exchange  for  signing  a  contract 
guaranteeing  exclusivity,  and  for  cover¬ 
ing  the  cost  of  mailing  the  magazine,  they 
will  receive  a  percentage  of  Mosaic’s  net 
revenue  (divided  according  to  the  same 
ratio  their  circulation  brings  to  the  total) 
and  a  second  layer  of  profit  incurred 
through  revenue  sharing.  In  addition, 
they  will  get  Mosaic  free  during  a  three- 
year  charter  period. 

The  basic  thrust  of  Mosaic’s  editorial 
content  will  be  “people,  Jewish  and 
non-Jewish,  who  impact  on  the  Ameri¬ 
can  Jewish  community  initially  and  sec¬ 
ondarily  on  the  Jewish  community 
world- wide,”  he  said. 

Special  emphasis  in  all  issues,  which 
will  run  a  minimum  of  32  pages,  half  ad¬ 
vertising,  half  editorial,  will  be  on  the 
broad  areas  of  culture  and  education. 
Regular  features  will  include  a  travel 
column,  and  a  column  on  the  Israeli  life¬ 
style.  A  money  management  column,  and 
theatre  and  book  reviews  will  also  appear. 

Altman  has  drawn  much  of  his  staff 
from  Penthouse  magazine.  His  co¬ 
publisher  and  business  manager  Stephen 
Schneider,  was  once  affiliated  with 
Penthouse,  as  was  advertising  director 
Peter  McGrath  and  design  director 
Joan  Leslie  Peckolick.  Editor-in-chief 
M.  Hirsh  Goldberg  was  at  one  time 
editor  of  the  Times  of  Israel  and  World 
Revie}*’  a  monthly  magazine.  All,  with 
the  exception  of  Hirsch,  headquartered 
in  Baltimore,  work  out  of  New  York 
City. 

There  is  also  a  roster  of  over  a  dozen 
contributing  editors,  to  be  supplemented 
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eventually  “and  with  a  fair  degree  of  fre¬ 
quency,’’  said  Altman,  by  American 
Jewish  writers  such  as  Leon  Uris,  Saul 
Bellow,  Arthur  Miller,  and  Max  Lerner. 
Mosaic  will  carry  the  work  of  famous 
non-Jewish  writers  as  well. 

• 

N.Y.  Times  revamps 
book  review  supp 

Extensive  changes  in  the  content  and 
format  of  the  New  York  Times  Book  Re¬ 
view  will  be  made  beginning  with  the 
April  3  issue  of  the  Sunday  supplement. 

“We  will  carry  more  news  and  fea¬ 
tures  about  the  people  who  write,  edit 
and  publish  books  and  will  increase  by 
more  than  10%  the  space  available  for 
reviews  and  articles,”  said  A.  M.  Ro¬ 
senthal,  executive  editor  of  the  Times. 

There  will  be  interviews  with  literary 
figures  and  excerpts  from  new  books. 
Several  non-fiction  categories  will  re¬ 
ceive  more  review  and  news  coverage 
than  in  the  past,  including  books  on 
health,  hobbies,  religion,  sports  and 
films. 

“We  will  continue  to  commission  the 
best  critics  in  America  and  England  to 
instruct  and  inform  us.”  said  Harvey 
Shapiro,  editor  of  the  Book  Review, 
“but  now  we  also  want  to  single  out  and 
identify  major  trends.  Just  what  is  the 
state  of  health  of  literary  culture  in  the 
West?  What  will  it  be  tomorrow? 

“This  will  not  lessen  our  coverage  of 
individual  books,”  Shapiro  added.  “We 
intend  to  review  all  the  books  that  might 
interest,  entertain  or  enlighten  readers  of 
the  Sunday  Times.  That  means  the  his¬ 
torical  romance  and  the  self-help  guide; 
but  our  main  concern  will  be,  as  it  has 
been,  literature.  Ezra  Pound  said,  ‘Liter¬ 
ature  is  news  that  stays  news.’  We  will 
print  the  book  news  that  50  years  hence 
is  still  book  news.” 

The  weekly  paperback  best-seller  list 
will  be  expanded,  as  will  the  hardback 
best-seller  list.  Children’s  books  will  re¬ 
ceive  more  varied  and  comprehensive 
coverage. 

The  front  page  of  the  Book  Review  has 
been  redesigned  to  include  a  new 
logotype,  one  review  (or  occasionally 
two)  and  a  box  highlighting  inside  fea¬ 
tures.  The  typography  and  layout  have 
been  changed  to  permit  a  greater  range 
and  variety  of  emphasis.  Major  reviews 
will  be  easier  to  read  in  a  new  three- 
column  format. 

Advertisers  will  be  given  a  new  range 
of  choices  for  placement,  and  ads  will 
appear  for  the  first  time  toward  the  front 
of  each  issue. 

The  Book  Review  is  being  printed  on 
offset  presses  in  the  Time’s  new  plant  in 
Carlstadt,  N.J.,  rather  than  by  an  outside 
printing  concern  as  in  the  past. 


Business  news  writing 
tips  offered  by  panel 

Interest  in  business  pages  has  grown 
because  more  and  more  Americans  un¬ 
derstand  how  business  changes  affect 
their  pocketbooks. 

But  at  the  same  time  the  job  of  writing 
business  news  has  come  to  require  a 
higher  degree  of  accuracy — and  the  abil¬ 
ity  to  make  the  news  easy  to  understand. 

Going  out  of  style  are  such  things  as 
“running  vicepresident  photos  and  earn¬ 
ings  summaries  and  calling  that  business 
coverage.” 

Increasingly  important  is  writing  of 
business  news  with  consumers  in  mind, 
instead  of  corporation  officers;  produc¬ 
ing  regional  stories  that  explain  local  im¬ 
pact  of  national  news. 

Those  were  among  points  made  during 
a  two-day  seminar  for  business  writers 
held  in  Seattle  by  a  panel  that  included 
Associated  Press’  John  Cunniff  from 
New  York;  Phil  Greer  of  the  Greer/ 
Kandel  Report,  and  Bill  Rukeyser,  man¬ 
aging  editor  of  Money  magazine.  They 
led  the  seminar  sponsored  jointly  by 
University  of  Washington’s  school  of 
communications.  Allied  Daily  Newspa¬ 
pers,  Safeco  Insurance  Co.  and  Pacific 
Northwest  Bell,  with  35  Pacific  North¬ 
west  business  editors  and  writers  par¬ 
ticipating. 

Business  and  financial  news  reporting, 
panelists  agreed,  is  changing  rapidly, 
along  with  disappearance  of  “boiler  plate 
prose  that  only  an  attorney  could  love.” 

Among  gripes  listed  by  attending  busi¬ 
ness  staffers  were: 

— Government  employes  who  decline 
answering  hard  questions,  and  instead 
refer  reporters  to  dead  end  sources; 

— Contacts  and  news  sources  named 
on  releases  who  are  unavailable  for  tele¬ 
phone  follow-ups; 

— And  corporate  public  relations 
people  who  say  they  must  “route  all 
queries  through  headquarters.” 

Circulators  leave 
on  9-day  tour 

A  group  of  circulation  executives  and 
their  wives  are  leaving  on  March  23  for 
visits  and  an  exchange  of  ideas  with  cir¬ 
culators  in  Stockholm,  Sweden  and 
London,  England.  The  European  sym¬ 
posium  is  being  sponsored  by  the  Inter¬ 
national  Circulation  Managers  Associa¬ 
tion. 

The  9-day  tour  and  conferences  were 
arranged  by  ICMA’s  international  com¬ 
mittee  which  included  directors  Frank  J. 
Heinrich,  Burlington,  Vermont;  P.  D. 
Yarrow,  London,  England;  and  former 
director  Gunnar  Baath,  Malmo,  Sweden. 

Joseph  Forsee,  St.  Louis  (Mp.)  Post 
Dispatch,  president  of  ICMA  will  lead 
the  group  on  the  visit. 
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Recent  books  on  journalism,  editing,  and  related  subjects  available  through  E&P’s  Book  Department 


148-INVESTIGATIVE  REPORTING  by  David  An¬ 
derson  and  Peter  Benjaminson.  An  analysis  of 
techniques  basic  to  this  type  of  reporting  illustrating 
some  of  the  realities:  evasiveness  of  subjects,  anxiety  of 
editors,  frustration  of  bad  tips  and  bad  hunches,  with  an 
accent  on  the  importance  of  accuracy  and  thoroughness. 
307  pages.  $15.00 


149— 1976  FACTS  ON  FILE  NEWS  DICTIONARY, 

An  Encyclop^ic  Summary  of  Contemporary  His- 
to^.  Alphabetical,  self-indexed,  summary  of  every  sig¬ 
nificant  news  development  of  the  year..events,  places, 
people.  5Q4  pages.  $11,95 

150— SAY  IT  SAFELY,  Legal  Limits  in  Pubiishing, 

Radio  and  Television,  by  Paul  P.  Ashley.  An  au¬ 
thoritative  manual  pinpointing  the  danger  zones  of  libel, 
contempt  of  court,  right  of  privacy,  and  obscenity.  238 
pages.  $9.50 

151—  THE  ART  OF  EDITING  THE  NEWS  by 

Robert  C.  McGiffert.  A  manual  for  newspaper  copy 
editing  and  headline  writing  demonstrating  the  editing 
process  at  work.  Chapters  on  the  use  and  abuse  of 
language,  libel,  ethics,  fairness,  editorializing,  attribu¬ 
tion,  quotations.  268  pages.  $8.95 

152—  REPORTORIAL  WRITING  by  Paul  V. 

Sheehan.  A  teaching  tool  for  news  writing  and  report¬ 
ing.  Analysis  and  examples  of  types  of  journalistic 
literature— interviewing,  feature  writing,  situation 
story,  interpretative  writing,  background,  human  in¬ 
terest,  etc.— with  practical  exercises.  Indexed.  400 
pages.  $7.95 


153— THE  MAKING  OF  STYLE  by  James  Howe. 
Three  sections  on  argumentation,  description,  and  nar- 
tation  serve  as  an  introduction  to  the  principal  skills  of 
expository  writing,  followed  by  chapters  on  a  variety  of 
specialized  forms  of  writing.  "Every  would-be  writer's 
task  is  to  find  a  style  which  matches  his  personality," 
216  pages.  $5.95 


154— NEWSWRITING  AND  REPORTING  PUBLIC 
AFFAIRS  by  Chilton  R.  Bush.  An  important  hand¬ 
book  on  the  organization  and  operation  the  courts  dis¬ 
tinguishing  between  civil  and  criminal  law,  law  en¬ 
forcement  agencies,  probate  courts,  appellate  proce¬ 
dures,  corporate  finance,  city  hall  and  the  federal  build¬ 
ing,  preceded  by  chapters  on  the  basics  of  reporting  and 
writing  the  news.  Indexed.  576  pages.  $8.95 


155— GRAMMAR  FOR  JOURNALISTS  by  E.  L. 

Callihan.  Covering  the  fundamentals  of  grammar, 
composition,  spelling  and  word  usage,  a  reference  book 
for  the  media  as  well  as  a  text-reference  for  students. 
Completely  revised  and  updated  edition  slanted  to  the 
beginning  newsman  with  illustrations  from  actual  copy. 
Indexed.  346  pages.  $5.95 


156— BEST  EDITORIAL  CARTOONS  OF  THE 
YEAR,  edited  by  Charles  Brooks.  Fourth  volume 
(1976)  in  an  annual  series  featuring  the  work  of  145 
editorial  cartoonists— 350  cartoons— on  26  major  news 
stories.  Indexed.  160  pages.  $9.95 


157— THE  UNSEEING  EYE,  The  Myth  of  Televi¬ 
sion  Power  in  National  Elections,  by  Thomas  E. 
Patterson  and  Robert  D.  McClure.  A  challenge  to 
the  experts  from  media,  politicians  and  academics,  of¬ 
fering  proof  that,  contrary  to  prevailing  belief,  televi¬ 
sion  news  and  televised  political  advertising  nave  no 
influence  whatever  on  the  outcome  of  national  elections. 
Based  on  2,000  hour-long  interviews  before,  during, 
and  after  the  1972  campaign .  218  pages.  $7.95 


158-HELP;  The  Useful  Almanac,  1976-1977, 

edited  by  Arthur  E.  Rowse.  Where  to  go  for  help  on 
just  about  anything,  by  the  staff  of  Consumer  News  Inc. 
Analyzing  the  cheapest,  the  best  and  the  worst  from 
automobiles  to  drugs  to  insurance,  to  transportation 
spelling  out  the  rights  of  the  buyer  and  the  consumer. 
Indexed.  410  pages.  $9.95 


161—  THE  CRAFT  OF  INTERVIEWING  by  John 

Brady.  The  editor  of  Writer's  Digest  says  "interview¬ 
ing  is  a  craft  and  a  profession;  rarely  a  science,  some¬ 
times  an  art."  Researching  the  subject,  asking  the  ques¬ 
tions,  taking  notes,  using  a  tape-recorder  and  the  tele¬ 
phone  and  how  to  handle  those  "off  the  record"  com¬ 
ments.  244  pages,  indexed,  $7.95 

162—  MASS  MEDIA  AND  THE  SUPREME  COURT 

edited  by  Kenneth  S.  Devol.  (Revised  2nd  edition.)  A 
collection  of  50  major  Supreme  Court  cases  and 
selected  reprints  of  important  articles  from  leading  law 
journals  about  obscenity,  censorship,  rights  of  priva». 
and  other  First  Amendment  problems.  Indexed.  400 
pages.  $14.50 

163— INTERNATIONAL  AND  INTERCULTURAL 
COMMUNICATION,  edited  by  Heinz-Dietrich 
Fischer  and  John  C.  Merrill.  A  collection  of  45  sig¬ 
nificant  articles  by  world  authorities  exploring  the 
hopes  and  purposes  of  international  understanding.  Sub¬ 
jects  include:  communication  systems  and  concepts,  the 
world's  media,  problems  of  freedom  and  responsibility, 
national  development  and  mass  media,  international 
news  flow  and  propaganda.  Indexed.  524  pages. 

$22.50 

164—  NEWSPAPER  ORGANIZATION  AND  MAN¬ 
AGEMENT  by  Frank  W.  Rucker  and  Herbert  Lee 
Williams.  Describing  methods  and  practices  used  in 
producing  and  promoting  newspapers,  the  most  modern 
and  practical  ^uipment,  arrangement  of  equipment  for 
maximum  efficiency,  work  flow,  accounting  and  cost 
control,  advertising  development.  Indexed.  524  pages. 

$12.95 

165—  LAW  AND  THE  STUDENT  PRESS,  by 

George  E.  Stevens  and  John  B.  Webster.  Cases  and 
legal  decisions  involving  the  student  press  showing  how 
the  law  has  been  applied  to  school  officials  and  student 
journalists.  Censorship,  libel,  obscenity,  contempt,  ad¬ 
vertising,  copyright,  access  to  information,  privacy.  In¬ 
dexed.  158  pages.  $7.95 


166— LIBEL  by  Jerome  L.  Nelson.  A  basic  program 
for  beginning  journalists.  Discussing  liability,  malice, 
damages  both  compensatory  and  punitive.  Spiral  bound 
typewritten  booklet.  116  pages.  $4.50 


167—1977  ARTIST’S  &  PHOTOGRAPHER’S 
MARKET  edited  by  Lynne  Lapin,  Kirk  Polking  and 
Paula  Arnett  Sandhage,  A  reference  book  of  3,667 
buyers  of  art  and  photography.  Names,  addresses,  sub¬ 
mission  requirements  and  pay  scales  of  potential 
buyers,  classified  by  markets.  Indexed  plus  geographi¬ 
cal  index.  704  pages.  $10.95 


168—1977  WRITER’S  MARKET  edited  by  Jane 
Koester  and  Paula  Arnett  Sandhage.  A  directory  to 
4,095  buyers  of  freelance  material,  yielding  8,577 
market  opportunities  for  writers  of  fiction,  non-fiction, 
poetry.  Classified  by  markets:  books,  trade  publications, 
consumers,  farm,  etc.  Indexed.  926  pages.  $13.50 


169— THE  FIRST  AMENDMENT,  a  compilation  of 
the  136  Supreme  Court  cases  adjudicating  Freedom  of 
Speech  and  Press  issues.  Originally  published  in  Editor 
&  Publisher's  Bicentennial  Edition.  48  pages.  $2.00 


170-THE  AMERICAN  POLITICAL  DICTIONARV 

By  Jack  C.  Plano  and  Milton  Greenberg  (Fourth 
Edition).  1200  terms,  agencies,  court  cases  and  stat¬ 
utes  most  relevant  for  comprehension  of  oovernmental 
institutions,  practices  and  problems.  A  dictionary  of 
terms  as  well  as  guide  to  the  political  scene.  Indexed 
with  cross-references.  481  pages.  $15.00 


171— MYSTERY  WRITER’S  HANDBOOK  edited 
by  Lawrence  Treat.  Twenty-seven  members  of  Mys¬ 
tery  Writers  of  America  contribute  to  telling  aspiring 
whodunit  authors  how  theydunit,  including  how  to  get 
along  with  editors.  275  pages.  $8.95 


172— WRITING  IN  STYLE,  from  the  Style  section  of 
the  Washington  Post,  edited  by  Laura  Longley  Babb. 
A  focus  on  the  human  dimension  in  the  news.  The  best 
of  the  Washington  Post  Writers  Group.  286  pages. 

$5.95 


173— OF  THE  PRESS,  BY  THE  PRESS,  FOR  THE 
PRESS,  AND  OTHERS,  TOO.  A  study  of  the  work¬ 
ings  of  the  news  business  from  the  news  pages,  edito¬ 
rials  and  columns  of  the  Washington  Post,  plus  inter¬ 
nal  staff  memos  on  policies,  procedures,  techniques. 
Editored  by  Laura  Longley  Babb  of  the  Washington 
Post  Writers  Group.  246  pages.  $5.95 


174— DONE  IN  A  DAY:  100  Years  of  Great  Writin.. 
from  the  Chicago  Daily  News,  edited  by  Dick  Griffin 
and  Rob  Warden.  Selections  of  the  fine  art  of 
newspaper  writing  from  the  Little  Big  Horn  to  Saigon 
—George  Ade,  Eugene  Field,  Bob  Casey,  Carl  Sand¬ 
burg,  Ben  Hecht,  to  name  a  few.  473  pages.  $15.00 


175— HOW  TO  HANDLE  YOUR  OWN  PUBLIC 
RELATIONS  by  H.  Gordon  Lewis.  A  reference, 
manual  and  reference  for  conducting  public  relations 
with  examples  of  specific  programs  tailored  for  70 
different  business,  professional  and  institutional  out¬ 
lets.  Indexed  251  pages.  $9.95 


Use  this  coupon  to  order  your  books  by  number. 

Editor  &  Publisher  Bookshelf 

850  Third  Avenue,  New  York,  N.Y.  10022 

Please  send  me  the  books  whose  numbers  I’ve  checked  below.  Payment  for  full 
amount  enclosed.  (Books  not  returnable.  Add  50^  per  book  for  handling  and  mail¬ 
ing.) 

New  York  State  or  City  residents  add  applicable  sales  tax. 
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Weekly  business  page 
attracts  ad  linage 


By  Oland  Silk 

The  Business  and  Industrial  Page  that 
runs  in  the  Monday  afternoon  and  Tues¬ 
day  morning  editions  of  the  Monroe 
(La.)  News-Star  and  World  is  a  popular 
advertising  forum,  boasting  a  high  per¬ 
centage  of  enthusiastic  clients. 

The  page,  which  features  four  pictures 
with  story  each  week,  currently  has  43 
businesses  under  contract,  several  of 
which  have  appeared  there  regularly  for 
15  years  or  more. 

One  of  the  old  regulars,  Clyde  Cheeks, 
who  owns  an  electrical/insulation/air 
conditioning  firm,  says  “its  been  tre¬ 
mendous  for  us,  especially  for  insulation 
in  the  winter,  and  air  conditioning  in  the 
summer.  Sometimes  when  that  story  ap¬ 
pears,  we  can’t  work  for  answering  the 
phone.  It’s  the  best  advertising  we’ve 
got.’’ 

Bill  Eason,  a  maker  of  multi-purpose 
portable  buildings,  is  equally  vocal  in 
praise  of  the  page  as  an  advertising 
medium.  “I  get  an  immediate  response 
locally  and  in  many  of  the  small  towns 
where  the  paper  is  circulated,’’  he  says, 
adding,  “It’s  the  greatest  thing  that’s 
come  along  for  me.  1  don’t  bother  with 
radio  or  tv  because  when  the  story  ap¬ 
pears,  I’m  busy  on  the  phone  for  three 
days.’’ 

Other  advertisers  who  could  be  quoted 
along  much  the  same  line  include  those 
in  real  estate,  office  supplies,  sporting 
goods,  machine  shop,  air  conditioning, 
diesel  repair,  frozen  foods,  and  silk 
screen  advertising  specialties. 

Advertisers  sign  a  six-month  contract. 
They  get,  in  return,  a  small  ad  on  the 
page,  three  picture-stories  and  an  extra 
story  during  the  contractual  period,  if 
desired.  Rates  are  $14  per  week. 

Salesmen  receive  a  commission  for 
each  new  account,  and  a  double  commis¬ 
sion  if  the  advertiser  renews. 

For  many  years  the  featurized  format 
occupied  a  convenient  spot. ...  the  last 
page  of  the  paper.  Finally,  so  many  mer¬ 
chants  wanted  on  that  it  had  to  be  moved 
inside,  picture-stories  increased  from 
three  to  four  for  each  edition  and  an  ad¬ 
jacent  page  used  to  absorb  the  runover. 

There  was  some  anxiety  at  the  time 
that  the  change  would  cause  a  rebellion. 
It  never  happened,  but  there  were  minor 
rumblings  of  discontent. 

Many  of  the  subscribers  forego  all 
other  forms  of  advertising  (excepting 
classified).  To  those  who  can  get  co-op 
or  rebates  from  manufacturers,  the  busi¬ 
ness  page  is  a  bargain. 

Several  of  the  regulars  do  not  take  full 
advantage  of  what  is  offered  them.  Yet 
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Weekly  business  page 

they  stay  on  year  after  year. 

The  success  of  the  page  is  due  to  the 
obvious  triumvirate;  Picture,  Headline, 
Story.  One  leads  to  the  other.  And  if  the 
message  isn’t  too  long,  “contact”  with  a 
prospective  customer  has  been  made. 

Advertisers  like  the  format  because 
they  can  “explain”  something  that  often 
needs  explaining.  Clyde  Cheeks  fondly 
recalls  the  bedlam  caused  at  his  firm 
when  he  ran  an  air  conditioning  story 
headlined,  “Is  a  Dirty  Filter  Costing  You 
Money?  Call  Cheeks.” 

His  firm  has  enjoyed  windfalls,  too, 
from  insulation  stories  since  the  energy 
crunch  hit  because  he  has  been  able  to 
emphasize  the  money-saving  quality  of 
insulation  and  why. 

How  page  is  handled 

Every  newspaper  handles  business 
page  procedures  differently.  1  (Oland 
Silk)  am  in  the  News-Star  editorial  de¬ 
partment  (where  I  write  editorials,  a 
week-end  wrap-up  column  of  national 
and  international  news,  and  occasional 
concert  reviews)  and  have  been  the 
copy-and-picture  shepherd  for  20  years. 

I  make  the  picture  assignments,  write 
the  stories,  or  re-write  copy  advertisers 
turn  in,  if  necessary,  to  conform  to  our 
style. 

During  all  those  years,  cancel-my-ad 
demands  and  other  hassles  have  been 
remarkably  few. 

The  main  difficulty  with  advertisers 


stems  from  the  all-too-human  frailty, 
procrastination,  and  their  lack  of  photo¬ 
graphic  sense  in  terms  of  “selling.” 

Sometimes  I  have  to  chase  an  adver¬ 
tiser  for  three  days  by  phone  before  pin¬ 
ning  him  down  to  make  an  assignment. 
Then  I  have  to  push  to  get  the  copy  in  on 
time. 

Staff  photographers  and  1  have  a  run¬ 
ning  battle  with  those  who  resist  our  ad¬ 
vice,  which  is;  get  close-ups  for 
maximum  impact.  Some  advertisers  are 
never  persuaded.  They  insist  on  squeez¬ 
ing  10  tractors,  4  bulldozers  and  a  work 
crew  of  17  into  a  three  column  picture. 

The  Monroe  papers  are  among  recent 
acquisitions  of  (jannett  Newspapers. 
• 

Sulzberger: 
Business  needs 
probing  press 

Arthur  Ochs  Sulzberger,  publisher. 
New  York  Times,  said  he  thinks  “prob¬ 
ing,  skeptical,  searching  press  coverage” 
is  good  for  business. 

In  an  address  (March  14)  to  the 
Economic  Club  of  Detroit,  the  publisher 
said  the  press  is  not  antibusiness  but  the 
press  was  “antidullness,  antistuffiness, 
anticorporate  secrecy.” 

The  newspaper  practices  of  printing 
“handouts”  from  business,  and  of  “edit¬ 
ing  with  a  shovel,”  are  on  the  decline,  he 
said,  noting  that  newspapers  were  be¬ 
coming  more  skeptical  and' probing  in 
their  approach  to  business  coverage. 

“It  is  not  so  much  a  matter  of  the  press 
being  antibusiness,  which  I  have  to  admit 
it  sometimes  is,”  he  said.  “Nor  is  it  a 
matter  of  business  being  antipress,  which 
you  will  have  to  admit  it  usually  is.  That 
tension  between  press  and  business — in 
a  relationship  not  quite  so  adversary  as 
that  which  exists  between  press  and 
government — is  the  healthy  tension  in  a 
land  of  separated  and  balancing  centers 
of  power.” 

Sulzberger  urged  businessmen  to  “get 
out  front,”  to  show  themselves  as 
people.  “The  public  perception  of  busi¬ 
ness  leaders  is  all  too  often  that  of  the 
bland  leading  the  bland,”  he  said. 

He  urged  businessmen  also  to  “Stop 
talking  the  inside  lingo  of  business.” 
This,  he  suggested,  might  help  to  solve  a 
problem  that  businessmen  often  com¬ 
plain  of:  “failing  to  communicate.” 

As  a  means  of  helping  to  improve  the 
credibility  of  business,  Sulzberger  in¬ 
vited  businessmen  to  “go  looking  for 
complaints.”  Customers,  he  said,  react 
well  to  efforts  to  accept  complaints  and 
to  improve. 

He  urged  businessmen  to  “do  some 
complaining  yourself ’;  to  “fight  for  your 
rights — everyone  else  is,  and  business 
has  just  as  much  a  right  to  be  heard  as 
any  other  force  in  our  society.” 

EDITOR  &  PUBLISHER  for  March  19,  1977 


Whatlt  wrong  with 
this  maihram? 


^TCS  POSl^® 


luestern  union 


MailgraiTf  I'S 


THE  MAILGRAM  MESSAGE  YOU  ARE  READING  IS  FINE. 

BUT  THE  NOUN  WITH  THE  LOWER-CASE  “M”  IN  THE  HEADLINE  IS 
INCORRECT. 

MAILGRAM®  IS  A  REGISTERED  TRADEMARK  OF  WESTERN  UNION  AND 
THE  SYMBOL  FOR  OUR  HIGH-IMPACT,  LOW-COST  MESSAGE  SERVICE. 

THE  TERM  ALWAYS  SHOULD  BE  SPELLED  WITH  A  CAPITAL  “M"  AND 
USED  AS  AN  ADJECTIVE  TO  DESCRIBE  THE  MESSAGE  AND  SERVICE 
INTRODUCED  BY  WESTERN  UNION  IN  COOPERATION  WITH  THE  U.S.  POSTAL 
SERVICE  IN  1970. 

AND  MAILGRAM  SERVICE  IS  EASY  TO  USE.  JUST  CALL  WESTERN  UNION’S 
TOLL-FREE  NUMBER,  ANY  HOUR  OF  THE  DAY  OR  NIGHT,  AND  GIVE  US  YOUR 
MAILGRAM  MESSAGE. 

YOUR  MAILGRAM  MESSAGE  WILL  BE  FLASHED  ELECTRONICALLY  TO  A 
POST  OFFICE  NEAR  YOUR  ADDRESSEE  FOR  DELIVERY  WITH  THE  NEXT 
BUSINESS  DAY’S  MAIL. 

IF  YOU’D  LIKE  A  PRESS  KIT  ON  MAILGRAM  SERVICE,  CONTACT  HELEN 
HORWITZ  AT  THE  WESTERN  UNION  NEWS  BUREAU,  ONE  LAKE  STREET, 

UPPER  SADDLE  RIVER,  NEW  JERSEY  07458.  TELEPHONE  (201)  825-5000. 
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Two  New  Reporter  Terminals  From  Harris 


being  everywhere  at  the  same  time. 

The  new  Harris  1210  iocai. 

The  new  Harris 1220  remote. 

Now  newspapers  everywhere  can  Now  you  can  mix  and  match  terminals 

populate  all  their  news,  desk,  editorial  to  deliver  the  precise  level  of  performance 

and  display  copy  processing  locations  where  you  want  it.  The  low-cost  1210  in 

with  brand  new,  low-cost  input  terminals  yovu  offices.  The  on-line  1220  in  your 
from  Harris.  bureaus.  The  interactive  1520  for  depart- 

The  $2995  Harris  1210  is  a  copy  input  ment  editors  and  columnists.  And  the 
unit  ideally  suited  for  use  in  your  news-  super  powerful  1700  dual-screen  copy 

paper's  main  plant.  The  $3495  Harris  1220  merging  and  editing  system  at  copy  and 
is  a  remote  news  bureau  terminal.  With  wire  desks  and  other  hot  spots  requiring 

them,  you  can  increase  the  number  of  heavy  editing  and  control  capabilities, 

terminals  on  a  Harris  2500  system  by  up  And  because  these  terminals  work  with 

to  60%.  any  Harris  2500  copy  processing  control- 

The  terminals  are  so  inexpensive,  easy-  ler,  you  can  install  the  precise  number 
to-use  and  capable  that  you  can  think  of  you  need— with  the  assurance  that  your 
them  as  conecting  typewriters  with  a  total  system  can  handle  any  workload. 

CRT  screen  rather  than  a  platen— but  That's  ubiquity.  And  that's  what  Harris 

with  features  that  make  copy  preparation  gives  you. 
faster  and  more  accurate  than  ever  before. 

Large  legible  upper/lower  case  characters. 

1024-character  screen  that  can  be  scrolled 
to  display  routine  news  and  advertising 
copy.  Cursor  and  control  for  fast  copy 
insert,  delete  and  overstrike.  Full  word 
wraparound  that  eliminates  carriage 
return. 

But  the  best  feature  of  the  1210  and 
1220  is  that  they  are  from  Harris — the 
company  that  has  shipped  more  copy  pro¬ 
cessing  terminals  than  any  other  sup¬ 
plier.  The  new  terminals  incorporate  the 
latest  technology  from  our  Computype 
organization,  surrounded  by  the  software 
skills,  processing  power,  and  total  sys¬ 
tems  responsibility  that  has  made  Harris 
the  leader  in  pre-press  automation. 
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COMMUNICATIONS  AND 
INFORMATION  HANDLING 


Harris  Corporation,  Composition  Systems  Division 
505  Rodes  Boulevard,  Melbourne,  Florida  32935  (305)  727-4790 


Newspeople  in  the  news 


NEW  PUBLISHER— Barry  JOINS  PLAIN  DEALER—  NEW  EDITOR— George  R. 
W.  Merrill  has  been  named  Gayle  P.  Pitts  has  been  ap-  Venizelos  is  the  new  editor  of 
publisher  of  the  Walton  pointed  labor  relations  direc-  the  Binghamton  (N.Y.)  Eve- 
Tribune,  Monroe,  Georgia,  tor  of  the  Cleveland  Plain  ning  Press  and  he  will  also  be 
Merrill  has  been  acting  pub-  Dealer  and  will  work  in  areas  responsible  for  Saturday  and 
lisher  of  the  Walton  Tribune  of  negotiations,  contract  ad-  Sunday  editions.  Venizelos 
since  Harte-Hanks  acquired  ministration,  and  arbitration,  replaces  Laurence  S.  Hale, 
the  5,000-circulation  semi-  Ms.  Pitts  formerly  was  a  per-  who  was  named  associate  di¬ 
weekly  newspaper  in  January.  sonnel  representative  for  a  rector  of  the  American  Press 
Prior  to  his  assignment  in  major  Florida  savings  and  Institute  in  Reston,  Virginia. 
Monroe,  Merrill  was  a  retail  loan  association  and  had  Venizelos  joined  the  Press  as 
advertising  sales  manager  at  been  with  the  Dade  County  a  reporter  in  1958  and  has 
the  Anderson  (S.C.)  Inde-  (Fla.)  county  manager's  office  served  as  city  editor  and 
pendent  and  Daily  Mail.  Be-  as  manpower  personnel  di-  managing  editor.  Earlier  he 
fore  that  he  was  on  the  re-  rector,  responsible  for  all  spent  two  years  as  editor  of 
tail  advertising  staff  of  the  federally  funded  manpower  the  Deposit  Courier  and 
Las  Vegas  Sun.  programs.  Courier  Magazine. 


FINANCIAL  EDITOR— 
Myron  Kandel,  syndicated  fi¬ 
nancial  columnist,  has  been 
appointed  financial  editor  of 
the  New  York  Post.  The 
Greer/Kandel  Report,  syndi¬ 
cated  by  the  Enterprise  Fea¬ 
tures  division  of  Newspaper 
Enterprise  Association,  will 
also  appear  in  the  Post  three 
times  a  week.  Philip  Greer 
will  be  contributing  special 
articles  to  the  Post  on  local 
business  subjects.  Kandel 
was  a  financial  reporter  for 
the  New  York  Times,  business 
editor  of  the  Washington 
Star,  a  foreign  correspondent 
and  ^hen  financial  editor  of 
the  New  York  Herald  Tribune, 
editor  of  the  New  York  Law 
Journal  and  editor  and  pub¬ 
lisher  of  two  weekly  news¬ 
letters,  Wall  Street  Letter  and 
Review  of  the  Financial  Press. 


Mrs.  Virginia  Bissett — named  per¬ 
sonnel  manager  of  the  Harrisburg  (Pa.) 
Patriot-News,  succeeding  Leo  R.  Beam, 
who  resigned  to  go  into  business  for  him¬ 
self.  Mrs.  Bissett  has  been  an  assistant  in 
the  personnel  department  for  three 
years. 

*  ♦  * 

M.  Andrew  Cline — appointed  circula¬ 
tion  director  for  Tri-State  Publishing 
Company,  which  publishes  newspapers 
in  Maryland  and  Delaware  and  is  a  divi¬ 
sion  of  Whitney  Communications.  New 
York.  Cline's  background  includes 
Newsday,  Inc.,  the  Trenton  Times 
newspapers  and  the  Wyoming  Observer. 


Josephs.  Jennings — appointed  Sunday 
editor  of  Passaic  (N.J.)  Herald-News. 
Jennings,  who  joined  the  paper  in  1976  as 
night  editor  has  been  involved  recently  in 
planning  the  new  Sunday  Herald-News, 
which  debuted  March  6.  Previously, 
Jennings  had  been  with  the  New  Haven 
(Conn.)  Register,  Delaware  County 
Times,  and  Elizabeth  (N.J.)  Daily  Jour¬ 
nal. 


t  •  worcj 


Edw'ardF.  Sullivan  Jr. — named  assis¬ 
tant  controller,  Boston  Herald  Ameri¬ 
can. 


Sidney  B.  Williams,  a  member  of  the 
Warren  (Ohio)  Tribune  Chronicle  staff 
since  1946 — named  director  of  advertis¬ 
ing. 

Lois  M.  Morasco — promoted  to  direc-  *  *  * 

tor,  public  affairs,  Amtrak-Northeast  Paui.  DeMaria — appointed  picture  as- 
Corridor.  She  had  been  manager,  public  signment  editor  of  the  New  York  Daily 
affairs  since  April  1976.  Prior  to  joining  News. 

Amtrak.  Ms.  Morasco  had  been  director 
of  public  relations  for  the  Reading  Com¬ 
pany  and  before  that  was  assistant  man¬ 
aging  editor  of  the  Germantown  Courier 
and  the  Advertiser,  two  weekly  news¬ 
papers  serving  northwest  Philadelphia. 

tf:  *  * 

Nancy  Collins,  formerly  a  reporter  for 
Women's  Wear  Daily — ^joined  the  Wilbur  Flachman.  publisher  of  the 
Washington  Post  as  a  reporter.  Style  Eagle  Valley  Enterprise — elected  presi- 
section.  dent  of  the  Colorado  Press  Association. 


the  other  major  market 


Sam  Sperry,  Seattle  Times  reporter — 
named  director  of  the  Seattle  city  energy 
office. 
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In  the  Boston  A. D.l. 

(the  nation’s  5th  largest} 
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Rosalie  Muller  Wright — to  senior 
editor  in  charge  of  New  West  Magazine’s 
San  Francisco  office,  moving  from  the 
San  Francisco  Examiner,  where  she  was 
the  editor  of  the  Scene  section. 


WORCESTER  TELEGRAM  &  GAZEHE 

Daily  149,548  Sunday  107,122 
RepresEiited  by  CKKO  &  0 
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Newspeople  in  the  news 


MOVES  TO  TEXAS— Phillip  NAMED  NEWS  CHIEF—  SECTIONS  MANAGER—  PROMOTION  MANAGER  — 

J.  Meek,  president  and  pub-  Paul  F.  Jacobs  has  been  Herbert  W.  Moloney  has  Fred  Barger,  an  assistant  city 
lisher  of  the  Oakland  Press,  named  managing  editor  of  been  named  manager  of  editor  of  the  Miami  Herald, 
Pontiac,  Michigan  has  as-  the  Salem  (Ore.)  Capital  special  sections/zoning  for  has  been  named  promotion 
sumed  his  new  post  as  execu-  Journal.  The  post  has  been  the  Miami  (Fla.)  Herald  Pub-  manager.  He  joined  the  paper 
tive  vicepresident  and  gen-  vacant  since  the  resignation  lishing  Company.  Moloney  seven  years  ago  and  former- 
eral  manager  of  the  Fort  of  James  G.  Welch  last  June  will  be  responsible  for  coor-  ly  edited  the  North  Dacfe  Jour- 
Worth  Star-Telegram .  He  30.  Jacobs  has  taught  En-  dinating  sales  for  special  no/.  North  Miami,  and  has 
succeeds  James  H.  Hale,  who  glish  at  the  high  school  and  sections,  zoned  sections  and  been  a  reporter  for  the  Knox- 
recently  was  named  chair-  college  level  and  joined  the  zoned  ROP  advertising.  vi//e  (Tenn.)  Journal, 
man  of  the  board  and  chief  Capital  Journal  in  1974  as  a  Moloney  has  been  with  the 
executive  officer  of  the  Kan-  reporter  at  city  hall,  the  state  Herald  for  the  past  three 
sas  City  Star  Co.  capitol  and  Salem  school  years,  most  recently  as  retail 

board.  major  accounts  manager. 


Robert  Drouin  Sr. — promoted  from 
assistant  advertising  manager  to  display 
advertising  manager  of  the  Waierville 
(Me.)  Morniufi  Sentinel. 

*  *  * 

Donald  Carmichael — named  advertis¬ 
ing  director  of  the  Batavia  (N.Y.)  News, 
succeeding  Robert  E.  Newstead,  retir¬ 
ing. 

★  *  ♦ 

Edward  Neilan,  veteran  foreign  and 
Washington  correspondent  and  a  syndi¬ 
cated  columnist — named  editor  and  pub¬ 
lisher  of  The  Asia  Mail,  a  new  monthly 
publication  published  by  Potomac-Asia 
Communications,  Inc.,  a  Virginia  corpo¬ 
ration  headquartered  in  Alexandria,  Va. 
Neilan  was  formerly  diplomatic  corres¬ 
pondent  and  assistant  bureau  chief  of  the 
Copley  News  Service  Washington 
bureau.  His  “Asia  Memo”  weekly  col¬ 
umn  will  continue  being  syndicated  by 
Copley. 

*  *  ♦ 

Jimmy  L.  Thomas,  treasurer  of  Gannett 
Co.,  Inc. — elected  treasurer  of  the  Frank 
E.  Gannett  Newspaper  Foundation,  Inc. 
He  succeeds  John  R.  Purcell,  former 
senior  vicepresident,  fingnce  and  busi¬ 
ness  operations  for  GC,  who  has  be¬ 
come  president  of  the  CBS  Publishing 
Group,  New  York  City. 

*  *  * 

John  Ferguson — ^joined  the  Boston 
Phoenix  as  assistant  managing  editor. 
Ferguson  was  formerly  managing  editor 
of  the  Texas  Observer,  a  fortnightly 
news-magazine  in  Austin,  Texas. 

EDITOR  &  PUBLISHER  for  March  19,  1977 


John  H.  B  rubaker  III — appointed 
editor  of  the  Danville  (Va.)  Register. 

♦  *  * 

Peter  A.  GormusJr. — named  chief 
photographer  of  the  Richmond  (Va.) 
News  Leader  and  Times-Dispatch  and 
Gary  Burns — named  assistant  chief. 
Gormus  succeeds  AmirM.  Pishdad,  who 
asked  to  relinquish  administrative  duties 
and  has  been  designated  a  senior  photog¬ 
rapher. 

♦  *  ♦ 

John  W.  Mullan — appointed  manag¬ 
ing  editor  of  the  Niagara  Falls  (Ont.) 
Review. 

^  * 

Russell  Austin,  editor  of  the  Sunday 
editorial  section  of  the  Milwaukee 
Journal — appointed  reader  contact 
editor,  replacing  David  A.  Runge,  who  is 
retiring. 

:)c  ^  :)c 

Ray  DiLissio,  sports  writer  for  the 
Bucks  County  (Pa.)  Courier  Times — 
promoted  to  assistant  sports  editor. 

*  *  * 

Ace  Burgess  of  Jet  Magazine — to  the 
Long  Beach  (Calif.)  Independent , 
Press-Telegram  city  staff.  Dorothy 
Korber,  city  editor  of  the  Laguna  Beach 
(Calif.)  News  Coast — to  the  Bellflower 
area  bureau,  replacing  Ralph  Mc- 
Clurg — retired.  Pamela  King  of  the 
Rochester  (N.Y.)  Democrat  &  Chronicle 
— to  the  city  staff. 


Robert  J.  Bonnell — named  managing 
editor  of  the  Orlando  (Fla.)  Sentinel 
Star,  replacing  Stan  Roberts,  who  res¬ 
igned  due  to  family  illness  necessitating 
that  he  devote  full  time  to  managing  fam¬ 
ily  properties.  James  P.  Toner,  state 
editor — promoted  to  assistant  managing 
editor  for  newsgathering,  succeeding 
Kenneth  B.  Guthrie,  who  becomes  as¬ 
sistant  managing  editor  for  news  produc¬ 
tion. 

*  ★  ♦ 

Emil  Sveilis — has  opened  the  United 
Press  International  outpost  in  Leningrad. 
It  is  the  first  and  only  foreign  news 
bureau  in  the  Soviet’s  second  city. 

9|C  9iC  9iC 

Jim  Trotter,  Jr.,  editor  of  the  Gatlin- 
hurg  (Tenn.)  and  editorial  director 
of  the  Sevier  County  News-Records — 
resigned  to  join  the  Austin  (Tex.) 
American-Statesman’s  state  capitol 
bureau. 
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LITHOMATIC  II 

70.000  pph.  Double  width,  semi-cylindrical. 
bearer-to-bearer  web  offset.  The  big  press 
for  the  big  paper.  Web  width  range  from  55 
to  62  inches.  Four  cutoff  sizes.  Unmatched 
color  flexibility  with  color  cylinders  or  color 


'<i  ■  S I 


45.000  pph.  Single  width,  semi-cylindrical, 
blanket-to-blanket  web  offset.  The  most 
versatile  press  in  its  class.  Full  color  ca¬ 
pability  with  our  unique  three-color  unit. 
Fast  makeready.  great  reproduction  quality. 
Capacity  from  four  broadsheet  pages  to  64 
broadsheet  pages. 


LITHOFLEX 

55.000  pph.  Double  width,  semi-cylindrical 
web  offset  ideal  for  the  mid-size  news¬ 
paper.  Exceptional  color  flexibility  with 
exclusive  color  cylinders  mounted  above 
basic  units.  Equipped  with  rollstands  or 
substructure-mounted  RTFs  &  conventional 
ink  fountains. 


Considering  offset? 

Do  yourself  a  favor. 

Take  a  close  look  at  the  Wood-Hoe  press  that’s 
the  right  size  for  you. 

Compare  it  to  competitive  presses,  end  to  end, 
feature  for  feature. 

And  discover  excellence. 

Few  things  in  life  offer  the  quality,  durability  and 
productivity  engineered  into  a  Wood-Hoe  press. 

Not  surprising  when  you  consider  nearly  two 
centuries  of  experience.  And  the  fact  that  presses 
and  peripheral  equipment  are  our  only  business, 
not  a  sideline  nor  an  afterthought. 


WOOD-HOE 

Division  of  Wood  Industries,  Inc. 
333  Cedar  Avenue 
Middlesex,  N.J.  08846 
(201)469-6600 


Look  at  it  this  way. 

You  live  with  a  press  for  a  lot  of  years. 

Make  sure  you’ll  maintain  your  competitive  edge. 
Wood-Hoe  offset  presses. 

Once  you’ve  compared,  we  rest  our  case. 

EXTRA 

Investigate  our  newest  development  for  Lithomatic  II 
and  Lithoflex  presses,  exclusive  Jet  Air  Water 
Motion  on  the  aisle  for  easy  access.  Cuts  waste. 
Increases  productivity. 

Performance  proved  on  the  Lithoflex  at  the 
Galesburg,  Illinois,  Register-Mail. 

Detailed  brochures  available  on  all  presses. 


Newspeople  in  the  news 


Marsha  Stephens,  formerly  of  the 
West  Texas  Home  Health  Agency, 
Lubbock — named  to  editorial  staff  of  the 
Pauls  Valley  (Okla.)  Daily  Democrat. 

♦  ♦  * 

Margaret  Engles  Edgar,  associated  24 
years  with  the  Drumriglu  (Okla.)  Derrick 
and  Journal — retired  recently. 

*  ♦  ♦ 

Francis  L.  Cox — named  director  of 
manufacturing  for  Modem  Graphic  Arts, 
quality  printing  subsidiary  of  the  Times 
Publishing  Co.,  publishers  of  the  St. 
Petersburgh  Times  and  Evening  Inde¬ 
pendent. 

t  9ic  ^ 

Moore  (Okla.)  Monitor,  a  weekly,  has 
been  sold  by  William  M.  Duncan  to  Mr. 
and  Mrs.  Jim  Monroe,  who  also  are  pub¬ 
lishers  of  the  McCurtain  County  (Okla.) 
Gazette  and  the  Broken  Bow  (Okla.) 
News. 

★  *  * 

Tom  Kleveland,  reporter  and  colum¬ 
nist  for  the  Santfi  Barbara  (Calif.) 
News-Press — retired  after  35  years  with 
the  paper. 

*  ♦  * 

Ben  D.  Wood — named  managing  editor 
of  the  Petersburg  (Va.)  Progress-Index, 
succeeding  William  R.  England,  Jr,  now 
publisher  of  the  Laurel  (Miss.)  Leader- 
Call. 

*  *  * 

Patrick  A.  Pucci — to  manager,  con¬ 
tract  gravure  printing  services,  a  newly 
created  position,  at  the  New  York  Daily 
News  to  help  establish  the  News  in  the 
commercial  gravure  printing  business. 

9k  ^  * 

Geoffrey  Stevenson,  an  assistant 
managing  editor  of  the  Toronto  Star,  to 
managing  editor  of  the  Montreal  Gazette 
effective  April  18. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTISING  NEWS 


(Published  every  second  Friday) 
The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertisint  News,  432-436  Elizabeth  St., 

Surry  Hills,  Sydney,  Australia  2010 

Send  a  copy  of  each  issue  for  one  year, 
including  FREE:— 

Guide.to  Clients  and  Agencies  (March.  September) 
Guide  to  Agencies  and  Clients  (June.  December) 
Agencies'  Annual  Billings  (May) 

National  Advertisers'  List  (August) 

Brand  Names  Index  (February) 

Annual  Subscription— U.S. A.,  SA40.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 

NAME 

ADDRESS  _ 

CITY  . 

STATE . ZIP  ..  . 


AMBASSADOR  ELECTED— 
William  W,  Scranton,  former 
U.S.  ambassador  to  the 
United  Nations  and  governor 
of  Pennsylvania  from  1963  to 
1967,  has  been  elected  to 
the  board  of  directors  of  the 
New  York  Times.  He  will  fill 
the  unexpired  one-year  term 
of  Cyrus  R.  Vance,  who  res¬ 
igned  from  the  board  when 
he  was  named  Secretary  of 
State.  Scranton  will  be  nomi¬ 
nated  for  election  to  a  full 
one-year  term  on  the  10- 
member  board  at  the  annual 
shareholders  meeting  April 
26  at  Town  Hall,  New  York 
City. 


Stephen  D.  Graham — appointed  As¬ 
sociated  Press  news  editor  Portland,  re¬ 
placing  Joseph  Frazier — transferred  to 
New  York  world  services. 

*  *  * 

David  L.  Paulson — joined  the  Los 
Angeles  Times  as  an  assistant  controller 
with  responsibility  for  all  circulation  ac¬ 
counting  functions.  He  was  recently  with 
the  Minneapolis  Star  and  Tribune  Co.,  as 
corporate  controller. 

tie  9k 

Jerry  Quinn — named  Holdenville 
(Okla.)  Daily  News  general  manager  to 
succeed  TedBeshears,  who  retired  be¬ 
cause  of  ill  health. 

*  *  * 

Ben  Lewis — promoted  to  managing 
editor  of  the  Wausau-Merrill  (Wise.) 
Record-Herald;  Geri  Nikolai — to  city 
editor  and  Patricia  Whaley — to  editor  of 
the  Focus  magazine.  Lewis  has  been  city 
editor  since  1965  and  editor  of  Focus 
since  its  inception  in  1971.  Nikolai  joined 
the  staff  as  general  assignment  reporter 
in  1%9.  Whaley,  who  has  been  doing 
Focus  layouts  since  the  magazine  began, 
also  handles  Merrill  news  copy. 

3k  9k  ik 

James  E.  Kelley,  Denver  Post  edito¬ 
rial  writer — honored  by  the  Freedom 
Foundation  of  Valley  Forge  for  his  edito¬ 
rial,  “Get  Back  to  Precepts”  and  has 
received  the  annual  George  Washington 
Honor  Medal. 


NEWS  EDITOR— Richard  T. 

Cooper  has  become  news 
editor  of  the  Los  Angeles 
Times  Washington  bureau, 
replacing  Dennis  Britton, 
whose  return  to  Los  Angeles 
to  become  national  editor  of 
the  Times  has  been  an¬ 
nounced.  Cooper  joined  the 
Times  in  1968  as  a  corre¬ 
spondent  in  the  Chicago  bu¬ 
reau.  He  became  chief  of  the 
bureau  in  1970  and  in  1973 
moved  to  Washington  bu¬ 
reau  as  a  staff  writer.  Before 
joining  the  Times,  Cooper 
was  a  reporter  for  the  Chi¬ 
cago  Sun-Times  and,  earlier, 
editor  of  Elburn  (III.)  Herald. 

Scoggins  group  buys 
two  Missouri  weekiies 

Oak  Grove  (Mo.)  Banner,  and  the 
Jackson  County  (Mo.)  News  have  been 
purchased  by  Scoggins  Publishing  Com¬ 
pany  of  York,  Pa.  Robert  N.  Bolitho 
acted  as  broker  in  the  transaction. 

J.  D.  Scoggins  said  that  a  new  plant 
would  be  built  in  Excelsior  Springs,  Mis¬ 
souri,  which  will  print  the  two  weeklies 
in  addition  to  the  Excelsior  Springs 
Daily  Standard,  which  is  also  a  Scoggins 
newspaper. 

The  Scoggins  group  now  publishes 
three  dailies  and  four  weeklies  in 
Pennsylvania,  Connecticut,  and  Mis¬ 
souri. 

Cape  Cod  weekly 
sold  to  editor 

Cape  Cod  Oracle,  of  Orleans,  Mass. ,  a 
7.500-circulation  weekly  serving  eastern 
Cape  Cod.  has  been  sold  to  Mr.  and  Mrs. 
John  Hughes  by  Edward  J.  Smith. 

Hughes  is  editor  and  manager  of  the 
Christian  Science  Monitor. 

The  Oracle  was  founded  by  Smith  in 
1949. 

The  sale  was  negotiated  by  Don  Mal¬ 
colm,  of  Doubleday  Media,  Dallas, 
Texas. 
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Free  want  ad  offers 
boost  circulation 


Newspaper  senior  management  people 
were  told  by  Ray  J.  Greene,  president  of 
Classified  International  Advertising  Ser¬ 
vices,  Inc.,  that  classified  offered  one  of 
the  keys  to  circulation  growth. 

At  a  special  program  sponsored  by 
Market  Opinion  Research  in  Clearwater, 
Florida,  Greene  cited  the  Winnipeg 
Tribune’s  success  of  offering  limited  free 
want  ads  for  private  parties  that  has  re¬ 
sulted  in  generating  over  six  million  new 
lines  of  classified  in  the  marketplace  and 
a  circulation  gain  of  over  23,000.  (De¬ 
cember  31,  1976,  94,539  vs.  September 
1975,  71,462). 

Greene  also  cited  the  tremendous 
people  involvement  with  classified  such 
as  the  millions  of  Valentine's  Day  Greet¬ 
ings  run  in  newspapers  throughout  the 
country. 

The  greatest  news  a  paper  carries  for 
those  looking  to  fill  the  basic  needs  of 
housing,  employment,  transportation 
and  even  merchandise  and  lesiure  items 
is  the  classified  section. 

Greene  also  cited  the  threat  of  shop¬ 
pers  to  various  classifications  and  out¬ 
lined  research  projects  to  combat  same 
developed  by  Macon,  Georgia  for  private 
party  ads.  Ft.  Lauderdale  for  real  estate 
and  St.  Petersburg  for  autos. 

Greene  urged  newspaper  management 
to  use  classified  phone  staffs  for  im¬ 
mediate  research  and  to  watch  classified 
as  a  local  economic  barometer. 

*  *  * 

The  Carlisle  (Pa.)  Evening  Sentinel,  in 
a  special  five  day  promotion  aimed  at 
easing  the  financial  burden  of  the  energy 
crisis  on  its  readers,  offered  free  clas¬ 
sified  ad  space. 

The  Sentinel,  from  February  15 
through  February  21,  accepted  some 
1,450  free  ads  for  any  item  to  be  sold  at 
any  price.  Items  ranged  from  baseball 
cards  to  a  146-acre  farm  for  $65,000  and 
the  number  of  ads  were  four  times  the 
normal  number  carried  during  a  three 
day  period — February  23  through  the  25. 

“A  lot  of  people  used  our  classifieds 
for  the  first  time,"  said  Pat  Lee.  clas¬ 
sified  ad  manager.  “Many  people  adver¬ 
tised  low-cost  items,  the  type  of  items 
you  would  find  on  a  community  bulletin 
board.  It  offered  them  a  chance  to  sell 
these  items,  some  of  which  sold  for  little 
more  than  an  ad  would  have  cost.” 

A  coupon  was  included  in  a  full-page 
ad  promoting  the  free  ads  and  readers 
were  required  to  submit  their  ads  on  the 
coupons — one  item  per  coupon.  No  ads 
were  accepted  by  telephone.  Coupons 
appeared  from  Feb.  15  through  18.  Ads 
were  accepted  until  noon  Feb.  21. 
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The  cost  of  additional  newsprint  was 
“more  than  compensated  for”  by  the  in¬ 
crease  in  classified  display  linage  during 
the  three  days  in  which  the  free  ads  ran,” 
Lee  said.  Classified  ads  more  than  dou¬ 
bled  during  the  three  day  period  as  ad¬ 
vertisers  apparently  took  advantage  of 
the  increased  readership  of  the  classified 
section. 

Besides  bringing  more  readership  to 
the  classified  pages,  overall  circulation 
increased  by  “several  hundred”  during 
the  promotion  period,  Lee  said. 

Photo  newspaper 
makes  debut 

A  weekly  tabloid  newspaper  devoted 
to  photographers  and  photography  pub¬ 
lished  (March  1)  in  Rochester,  New 
York. 

PHOTONEWS  will  appear  every 
Tuesday,  dated  Friday.  The  paper  will 
carry  information  about  new  products 
and  services,  how-to  features,  a  calendar 
of  upcoming  events,  personality  pieces 
about  photographers  and  dealers,  cam¬ 
era  club  news,  and  coverage  of  the  study 
and  teaching  of  photography  at  area  high 
schools  and  colleges. 

The  paper  will  be  distributed  free  ini¬ 
tially  through  dealers,  camera  clubs, 
schools  and  colleges. 

The  paper  is  owned  by  RC  Media  Inc. 
of  Rochester,  N.Y.  and  will  be  operated 
by  a  staff  of  four.  Ray  Chapman,  former 
financial  news  editor  of  the  Rochester 
(N.Y.)  Democrat  &  Chronicle,  is  the 
editor  and  publisher.  His  wife.  Heather, 
is  manager. 

Jim  Cotter,  a  former  reporter  and 
editor  of  the  Erie  Canal  News  is  news 
editor.  Arthur  Gatehouse,  Jr.  is  advertis¬ 
ing  representative. 

• 

Saturation  weekly 

William  L.  Armstrong  Sr.,  publisher, 
Colorado  Springs  Sun,  said  it  will  begin 
publication  of  the  Sun  Weekender  on 
March  26.  The  weekly  paper,  which  will 
have  local  news  and  features,  mixed  with 
some  of  the  more  popular  syndicated 
columnists  and  cartoons  from  the  daily 
Sun,  will  be  distributed  free  to  non  Sun 
subscribers  in  the  metropolitan  area.  A 
combination  sales  plan  is  offered  so  daily 
Sun  advertisers  can  add  the  Weekender 
for  a  nominal  pickup  charge,  thus  obtain¬ 
ing  saturation  coverage. 


Association  aide 
joins  newspaper 

Brooks  Johnson,  assistant  general 
manager  of  the  International  Newspaper 
Advertising  Executives,  has  been  named 
advertising  director  of  the  Richmond 
(Ind.)  Palladium-Item,  effective  April  4. 

Johnson  will  succeed  Arthur  D. 
Feicke,  who  is  retiring  after  a  40-year 
newspaper  career  at  Richmond  and 
previously  at  iht  Bloomington  (Ill.)  Do/Vy 
Pantograph.  Johnson  has  been  with 
INAE  since  1973. 


Tabloid  format 

Alberta’s  morning  daily,  the  Albertan 
changed  to  a  tabloid  format  on  February 
28.  The  new  format  has  6  columns  for 
advertising  with  4  and  5  columns  for 
editorial.  A  campaign  with  the  theme 
“Pick  up  the  Tab-Lloyd”  promotes  the 
new  look.  The  Albertan,  a  division  of  F. 
P.  Publications  Ltd.,  is  modernizing  its 
equipment  with  the  conversion  from  hot 
metal  to  cold  type. 


Family  Weekly  grows 

On  July  3  the  Orange  County  (Calif.) 
Register,  in  Santa  Ana,  will  begin  carry¬ 
ing  Family  Weekly.  The  publisher  of  the 
Register  is  one  of  the  owners  of  Family 
Weekly,  which  now  has  329  papers. 

Effective  July  3,  the  Family  Weekly  ad 
rate  base  will  be  adjusted  to  1 1 ,250,000 
on  a  pro  rata  circulation  basis  with  no 
increase  in  CPM.  On  that  date  the  news¬ 
papers’  paid  printorders  will  exceed  12 
million,  a  bonus  to  advertisers  of  more 
than  800,000  above  rate  base. 

Carpet  art  library 

Metro  Associated  Services,  Inc.,  has 
announced  the  publication  of  a  60-page 
carpet  and  broadloom  library.  The  li¬ 
brary  is  available  to  Metro  subscribers 
and  carpet  stores.  It  has  suggested  ad 
layouts  as  well  as  illustrations  of  actual 
merchandise. 


For  Powerful  Year  Round  Promotions 

AMERICAN  FLAG  KITS 


I 


3'  X  5'  Double  Stitched  Flag 
W  6  Ft.  Jointed  Metal  Pole  &  Accessories 
■  Made  m  U  S  A. 

Tr'. Immediate  Delivery 

HEADQUARTERS 

for  Newspapers 

Write  or  call  Today 
V  for  Catalog  Sheet 

ATLAS  FLAG  CORPORATION  OF  AMERICA 

III  AQQ-an  •  Al« 
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Vertical  camera 


New  equipment 


Strapping  system 


Cypack  Systems  has  introduced  a 
fully-automated  newspaper  bundle 
strapping  system  model  RT  600  Transit. 
The  strapper  ties  bundles  as  low  as  % 
inch  thickness. 

The  new  model  will  handle  over  30 
bundles  per  minute,  based  on  one-strap 
bundles,  and  22  bundles  per  minute, 
based  on  two-strap  bundles. 

Unit  functions  when  bundles  are  de¬ 
livered  at  an  angle  and  requires  no  set 
distance  between  bundles  during  feeding 
operation.  Cypack  Systems-1227  Walt 
Whitman  Road,  Melville,  N.Y.  11746. 


Multi-form  printer 


General  Electric’s  Data  Communica¬ 
tion  Products  department  has  introduced 
a  new  TermiNet  Multi-Form  printer, 
with  the  capability  of  producing  printed, 
nine-part  forms  at  a  speed  of  30  charac¬ 
ters  per  second. 

The  unit  permits  the  operator  to  select 
the  number  of  copies  needed  from  a 
single  copy  up  to  nine  copies  using  a 
knob  selector.  The  printer  accepts  paper 
stock  ranging  in  thickness  from  .0025"  to 
.0280".  General  Electric-A&SP,  Waynes¬ 
boro,  Virginia  22980. 
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Web  offset  press 

Koenig  &  Bauer  has  sold  a  256  page 
capacity  COMMANDER  web  offset 
press  to  the  Times  Mirror  Press  of  Los 
Angeles,  Calif. 

The  web  capacity  of  the  press  is  45Vi" 

X  79"  with  the  press  scheduled  to  go  on 
stream  by  the  end  of  June  1978.  Koenig  & 
Bauer-USA,  Inc. -301  East  Grace  St., 
Richmond,  Va.  23219. 

VDT  system 

System  Integrators  has  sold  a  fully  in¬ 
tegrated  editorial,  classified,  production 
and  business  system  to  the  Ventura 
(Calif.)  Star  Free  Press,  a  member  of  the 
John  P.  Scripps  Newspaper  Group. 

Initial  installation  will  include  7  SII 
ET/%0s,  3  on-line  phototypesetters,  on¬ 
line  wire  services  and  supportive 
peripherals.  Included  in  the  installation 
is  a  remote  VDT  and  printer  at  the 
Thousand  Oaks  (Calif.)  New  Chronicle 
another  Scripps  owned  daily.  Thousand 
Oaks  will  perform  all  business  functions 
via  a  dedicated  phone  line.  SII-1820  Tri¬ 
bute  Rd.,  Sacramento,  Calif. 

Copy  processing  system 

Computype  Inc.,  has  sold  electronic 
copy  processing  systems  to  the  following 
newspapers:  Amsterdam  (N.Y.)  Evening 
Recorder  — a  doublewide  Compustor 
system  including  two  inter-active  proces¬ 
sors  with  four  floppy  discs  with  storage 
capacity  of  one  million  characters, 
eleven  4K  VDTs  and  capturing  of  wire 
service  copy  on-line;  Hudson  (N.Y.) 
Register-Star  has  expanded  to  a  Ministor 
on-line  system  with  an  inter-active  pro¬ 
cessor  system  with  500,000  characters  of 
storage,  seven  Compuedit  4K  VDTs  and 
on-line  wire  service;  Norwalk  (Ohio) 
Reflector-Herald  has  ordered  an  on-line 
text  processing  system  with  a  double¬ 
wide  Compustor  with  an  on-line  storage 
capacity  of  750,000  characters,  eight  4k 
VDTs  and  a  Micro  Class  ad  package  for 
automated  update  and  billing;  the  Athens 
(Ohio)  Messenger  has  purchased  a 
doublewide  Compustor  processing  sys¬ 
tem  with  two  interactive  processors  for  a 
total  of  one  million  characters  of  on-line 
storage,  six  4k  VDTs,  each  with  format 
storage  and  on-line  interfaces  from  a 
newswire,  from  a  scanner  and  to  two 
phototypesetters;  Sterling  Newspapers 
Ltd.,  of  Vancouver,  B.C.  has  ordered 
processing  systems  for  the  Port  Alberni 
(B.C.)  Valley  Times  and  the  Fort  St. 
John  (B.C.)  Alaska  Highway  News. 
Computype-50  Enterprise  Drive,  Ann  Ar¬ 
bor,  Michigan  48103. 


Richmond  Graphic  Systems  has  intro¬ 
duced  a  vertical  camera  called  Space- 
mate. 

The  camera  is  a  two-lens  unit,  using 
two  Rodenstock  Apo-Gerogon  wide- 
angle  process  lenses.  The  Apo-Gerogon 
is  a  symmetrical,  six  element  lens  using 
advanced  high-refractive-index  glass, 
color-corrected  for  sharp  images. 
Richmond  Graphic  Systems-123  Georgia 
Ave.,  Providence,  R.I.  02905. 

Direct  printing  system 

NAPP  Systems  has  sold  a  direct  print¬ 
ing  system  to  the  Redwood  City  (Calif.) 
Tribune.  The  paper  will  convert  from  a 
system  using  magnetic  saddles  and 
steel-back  plates.  NAPP  Systems 
USA-360  S.  Pacific,  San  Marcos,  Calif. 
92069. 


Headline  system 


The  Addressograph-Multigraph  Head¬ 
liner  machine  delivers  finished  headlines 
for  a  Cleveland,  Ohio,  Lithuanian  lan¬ 
guage  weekly  newspaper.  The  machine 
composes  and  develops  35mm  strips  of 
headlines. 

Vytautas  Gedgaudas,  editor  of  the 
weekly  newspaper,  replaced  a  previous 
A/M  unit  that  had  been  used  for  18  years. 
Addressograph-Multigraph  Corp.-20600 
Chagrin  Blvd.,  Cleveland,  Ohio  44122. 
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Plate  Factory 


Beach  Manufacturing  has  introduced  a 
fully  automatic  system  for  handling  all 
phases  of  offset  and  DiLitho  plate¬ 
making.  The  system,  known  as  the  Plate 
Factory,  is  capable  of  producing  up  to 
two  finished  wipe-on  plates  per  minute 
and  reduces  pre-press  make-ready  time. 

Five  separate  modules  are  in  the  de¬ 
sign  of  the  Plate  Factory  with  each  mod¬ 
ule  housing  an  independent  phase  of 
plate  making.  The  modules  are:  pre¬ 
sensitizing,  registration  exposure, 
processing/developing  and  crimping. 

System  requires  only  one  operator, 
who  loads  the  machine  with  up  to  100 
raw  plates  and  50  page  negatives  and  ac¬ 
tuates  the  start  button.  From  that  point 
the  plates  and  negatives  are  no  longer 
handled  manually. 

The  system  deleafs  the  plates,  if 
necessary,  and  conveys  them  to  coating 
rollers  where  they  are  coated  with  diazo. 
After  being  dried  by  heaters,  the  plates 
are  placed  in  perfect  registration,  held  by 
vacuum,  and  punched.  Next,  the 
machine  transfers  the  plates  to  the  ex¬ 
posing  chamber. 

There  each  plate  is  placed  with  a  pre¬ 
punched  negative  under  glass  and 
another  vacuum  is  drawn.  While  in  per¬ 
fect  registration,  each  plate  is  exposed  to 
sufficient  ultra  violet  light  to  achieve  a 
hard  Step  6  on  the  Stauffer  scale.  This 
process  may  be  repeated  using  the  same 
negative.  Used  negatives  are  stored  in  a 
special  tray  inside  the  machine. 

Exposed  plates  are  conveyed  by  air  to 
the  processor  module,  where  developer 
is  metered  onto  each  plate’s  surface. 
Plates  are  then  washed,  rubbed  with  pro¬ 
tective  gum,  dried  and  transferred  to  the 
crimper.  Crimping  module  registers  each 
plate,  holds  it  by  a  vacuum  and  bends 
both  sides  of  it  simultaneously.  The  bent 
plate  is  ejected  onto  another  conveyor 
for  transport  to  press  room  or  storage. 

The  system  occupies  about  72  square 
feet  of  floor  space.  Beach  Mfg.-15602 
Container  Lane,  Huntington  Beach, 
Calif.,  92649. 

CPS  740  system 

Dymo  Graphic  Systems  has  installed  a 
CPS  740  copy  processing  system  at  the 
San  Bernadino  (Calif.)  Sun-Telegram. 
The  44  VDT  system  incorporates  four 
32K  computers,  two  50  megabyte  mov¬ 
ing  head  discs,  two  2.5  megabyte  fixed 
head  discs  and  two  interfaces  to  existing 
EDITOR  &  PUBLISHER  for  March  19,  1977 
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CRT  phototypesetters.  Special  software 
provided  includes  capabilities  for  pro¬ 
ducing  classified  billing  output,  classified 
statistical  reports,  256  directories  and 
offline  archival  reports. 

Dymo  has  also  installed  a  CPS  7A20 
copy  processing  system  at  the  St. 
Catharines  (Ontario)  Standard.  The 
Standard  system  includes  two  32K  com¬ 
puters,  two  50  megabyte  moving  head 
discs,  8  VDTs,  two  OfTR  interfaces  and 
two  low  speed  wires.  Dymo  Graphic 
Systems-355  Middlesex  Ave.,  Wil¬ 
mington,  Mass.  01887. 

Business  system 

Composition  Systems  has  introduced  a 
VDT  based,  real  time,  multi-processing 
business  system  designed  to  operate 
interactively  with  its  CSl  system  1 1/70  or 
24/32  Newspaper  Production  Systems. 
The  business  system  is  also  available  for 
both  CSl’s  PDP-8  and  PDP-11  computer 
systems,  offering  compatibility  with 
industry  standard  RPG/RPG  II,  Fortran, 
and  Cobol  languages  on  the  PDP-1 1  sys¬ 
tems. 

CSl  has  announced  a  low-cost 
$2,950.00  VDT  input  and  editing  device 
for  its  System  1 1/70  and  24/32  News¬ 
paper  Production  Systems.  The  VDT  is 
called  CSl- 105  input  and  editing  terminal 
with  high-speed  transmission 
capabilities.  Keyboard  is  Selectric  com¬ 
patible  with  most  typewritters.  CSl-570 
Taxter  Rd.,  Elmsford,  N.Y.  10523. 

Web  press 

Harris  Web  Press  division  has  installed 
a  N-1650  web  offset  press  at  the  Midland 
(Tex.)  Reporter-Telegram.  The  press  is 
equipped  with  four  automatic  reel- 
tension  pasters  situated  in  a  lower-level 
reel  room.  A  2:1  folder  with  upper  for¬ 
mers  permits  up  to  eight  sections  (64 
pages  total,  including  spot  color  on  16 
pages).  The  paper  S-wraps’  either  unit  1 
or  unit  5  in  order  to  utilize  direct  lithog¬ 
raphy  capabilities.  Harris  Web  Press- 
Mechanic  St.,  Westerly,  R.l.  02891. 

Air  gun 

The  3M  brand  902  Ionizing  Air  Gun, 
for  blowing  away  dust  and  neutralizing 
static  charge,  is  available  with  a  “one 
micron”  filter. 

Air  passing  through  the  gun  is  ionized 
by  a  nuclear  source  in  the  unit’s  barrel. 
As  compressed  air  blows  dust  particles 
away  from  material,  static  charge  is 
neutralized  to  prevent  reattraction  of 
dust.  The  membrane  filter  traps  particles 
larger  than  one  micron  which  would 
otherwise  be  propelled  through  the  gun 
and  onto  the  material.  The  filter  housing 
unscrews  without  tools  for  easy  filter 
replacement.  3M  Center,  St.  Paul,  Min¬ 
nesota  55101. 


Mergenthaler  Linotype  is  offering  a 
new  option  for  the  Linocomp  2  called 
Linocomp  RP/100.  The  unit  will  elimi¬ 
nate  errors  when  re-keyboarding  via  a 
complete  paper  tape  reading,  editing, 
and  punching  capability. 

The  RP/100  has  a  built-in  memory 
along  with  a  punch  section  that  operates 
at  the  speed  of  25  characters  per  second. 
The  reader  section  of  the  unit  reads  any 
six-level,  TTS-coded  paper  tape  pre¬ 
pared  at  either  the  Linocomp  2  key¬ 
board,  a  Linocomp  Keyboard  Per¬ 
forator,  or  any  other  remote  perforating 
device.  Mergenthaler  Linotype- 
Mergenthaler  Drive,  Plainview,  N.Y. 
11803. 


Gray  Tool  and  Engineering  Co.,  has 
purchased  the  marketing  rights  of 
Didde-Glaser’s  D-G  320  Newspaper 
Staffer.  Three  employes  of  D-G,  John  C. 
Mast,  Gerald  E.  Waddell  and  Ronnie  K. 
Swint  along  with  Roger  L.  Craft  of  Gray 
will  market  the  product  line.  Gray  Tool 
and  Engineering-2  South  Commercial, 
P.O.  Box  668,  Emporia,  Kansas  66801. 


ECRM  has  sold  a  7600  copy  proces¬ 
sing  system  to  the  Valley  Publishing  Co., 
of  Kent,  Washington.  The  company  pub¬ 
lishes  three  newspapers,  each  four  times 
weekly. 

The  installation  will  include  seven 
VDTs  for  editorial  functions  and  five  for 
classified  ad  production.  ECRM-205  Bur¬ 
lington  Rd.,  Bedford,  Mass.  01730. 


SERVICE 


150  Broadway.  New  York.  N  Y  10036 


Newspaper  stuffer 


7600  copy  system 
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linage 

The  following  linoge  lobulations  hove  been  compiled  by  Medio  Recorus, 
Inc.  for  the  eiclusive  publication  ^  Editor  &  Pubhsher.  They  may  not  be 
reprinted  or  published  in  ony  form  without  the  esplicit  permission  from 
Medio  Records,  Inc.  NOTE:  Newspopers  morked  with  code  below  include 
odvertising  in  Porode  or  Fomily  Weekly,  opproximote  linoge  os  follows: 
*Perode— 49,810  fFomily  Weekly — 73,064 


1977  1976 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEEN, 

S.D. 

Americon  News-e  .... 

.  502,018 

35,520 

465,720 

69,632 

fAmericon  News-S  . . . 

437,743 

8,256 

404,916 

Grand  Total  . 

.  939,761 

43,776 

870,636 

69,632 

AKRON,  OHIO 

Beocon  Journol-e  .... 

,  1,892,136 

67056 

2022,737 

51,768 

*Beocon  ioumol-S  ... 

.  1,141,107 

97,088 

1,000,819 

38,940 

Grand  Total  . 

.  3,033,243 

164,144 

3,323,556 

90,708 

NOTE:  Beocon  Joumol-e  ond  S  chonoed  from  eioht 

to  six-column  June  2. 

1975. 

ATLANTA, 

GA. 

Constitution-m  . 

.  2,112,099 

2,657075 

Journol-e  . 

. .  2,727,986 

173,309 

2,895,801 

111062 

Journal  &  Constitution-S 

.  1,619,384 

14,800 

1039,131 

Grand  Totol  . 

..  6,459,469 

188,109 

6,892007 

111,362 

NOTE:  Constitution-m  and  Journol-e  hove  o  combined  Sot.  edition;  the 

linoge  only  is  shown 

n  the  Journol-e. 

BALTIMORE 

p  MD. 

*News  Americon-S  . . . 

632,882 

101,327 

504,275 

42,688 

News  Americon-e  .... 

, .  933,789 

35,484 

1,036,298 

Sun-m . 

..  1,351,586 

12,936 

1,334,973 

Sun-e  . 

..  1,592,975 

1,615,415 

9,120 

Sun-S  . 

..  1,954,445 

23,424 

1,490026 

6,640 

Grand  Totol  . 

..  6,465A77 

173,171 

5,981,287 

58,448 

NOTE:  Sun-m,  e  ond  S  changed  fram  on  c 

Ight  to  0  n 

ne  column  width  Sept. 

6,  1976;  News  Americon-e  ond  S  chonged  from  on  eight  to  o  nine 
column  width  Oct.  25,  1976. 

BERGEN  COUNTY,  N.J. 

Record-e  .  1,863,289  276,208  1,764,135  158,932 

•Record-S  .  1,119,131  331,580  750,078  295,004 

Grand  Total  .  2,982,420  607,788  2,514,213  453,936 

NOTE:  Record>e  publiJied  5  days  o  week  only. 

NOTE:  Record'O  and  S  changed  from  eight  to  o  nine  column  width  Jon.  1, 
1977. 

BINGHAMTON,  N.Y. 

Pre$$-e  .  1,392,692  1,483,999 

•PressS  .  566,544  442,043 

Grand  Total  .  1,959,236  1,926,042 

NOTE:  Press-eS  chonged  from  eight  to  nine-column  Mar.  29,  1976. 

BOCA  RATON,  flA. 

News-e  .  647,985  707,410 

fNews-S  .  491,242  245302 

Grand  Totol  .  1,139,227  953,212 

NOTE:  News-e  published  5  doys  o  week  only. 


BOSTON,  MLASS. 
NOTE:  Two  Listings 


Herald  Americon-m 

.  946,239 

21,720 

1,010,936 

Herald  Americon-S  . . 

669,530 

183,992 

552,666 

211,068 

Globe-e  . 

..  1,396,846 

35,160 

1,365,003 

Gktbe-m  . 

..  1,688,319 

35,160 

1,812,305 

‘Globo-S  . 

..  1,993,296 

200,648 

1,537031 

156,640 

Grand  Totol  . 

..  6,694,230 

476,680 

6,278041 

367,708 

NOTE:  Globe-e  published  5  days  o  week  only.  Herald  Americon-m  ond  S 
chonged  from  eight  to  o  nine  column  width  Oct.  18,  1976. 


NOTE:  Herald  Americe 

in  figures  obove 

reflect  converted  eight  column 

meosurements. 
Herald  Americon-m 

...  1,011,710 

21,720  1,010,936 

Herald  Americon-S  . 

. . .  712J35 

183,992  552,666 

211,068 

Globe-e  . 

...  U96,846 

35,160  1,365,003 

Gkbo-m  . 

...  1,688319 

35,160  1,812,305 

‘Glob.-5  . 

...  1,993,296 

200,648  1  337,331 

156,640 

Grand  Total  .... 

...  6,802.506 

476,680  6,278341 

367,708 

NOTE:  Globe  Evening  pubkshed  S  doys  o 

1  week  only.  Herald  Amerkan-m 

ond  S  changed  from  eight  column  to  o  nine  column  width  Oct.  IB,  1976. 
NOTE:  Herold  Americon  figures  obove  reflect  octuol  nine  column  meo- 

surements. 

BOULDER,  COLO. 

Comera-e  . 

....  1,230,809 

18,304  1,361,863 

7,104 

Comero-S  . 

. . . .  487,735 

471,061 

Grand  totol  . . . . 

....  1,718344 

18304  1,832,924 

7,104 

BRADENTON 

1,  FLA. 

. . . .  B86.9S9 

859,509 

398,794 

tHoraU-5  . 

....  573,562 

Grand  Total  . . . . 

....  1,460321 

1,258,303 

BUFFALO, 

N.Y. 

Courier  Express-m 

....  558,653 

21,517  731,283 

5,808 

*Courier  Express-S  . 

....  929324 

21,648  740,865 

17,376 

News-e  . 

....  2389314 

76,614  2,250393 

99,920 

Grand  Total  . . . . 

.  3,577,491 

119,779  3,722,741 

123,104 

BURLINGTON,  VT. 

Free  Press-m  . . . . , 

.  1,294,269 

32,896 

fFroo  Prou-5  _ 

.  182,128 

3352 

Grand  Totol  . . . 

.  1,476397 

36,448 

NOTE:  Not  moosured  by  Medio  Records  in  1976;  Free  Press-m  ond  S 

chonged  from  eight  to  six-column  width  Nov.  1976 

CAMDEN, 

NJ. 

Courier  Post-e  . . . 

.  2,201,337 

34,288  2,253,188 

40,176 

NOTE:  Courier  Post-e  chonged  from  eight  to  sii-column  v^th  Dec.  1, 1975. 
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1977  1976 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


News-e  . . . 

Observer-in 

*Observer-S 


CHARLOTTE, 

.  1,317,140 

.  1,551,829 

.  912,397 


N.C. 

1,415,725 
56,992  1,601,805 
81136  606,631 


29,121 

43,681 

18,240 


Grand  Total  .  3,781,366  138,128  3,624,161  91,042 

NOTE:  Observer-m  and  5  ond  News-e  changed  fram  eight  to  a  sis-column 
June  2,  1975. 


CHICAGO,  ILL. 

NOTE:  Two  Littingt 

Tribune-m  .  2364,404  1,858301  2,765,998  1  340,276 

Tribune-5  .  2,158,118  726397  1,480,902  478,385 

News-e  .  1,441,050  294,710  1,700,329  338,857 

5un  Times-m  .  2,201,745  276,558  2,385,033  199,465 

•Sun  Times-5  .  1,062,903  528,390  796,853  377352 

Grand  Total  .  9,428320  3,684,756  9,129,115  2,934335 

NOTE:  Tribune-m  and  5  changed  horn  eight  to  nine-column  July  1, 1975. 
NOTE:  Tribune  ligures  above  reflect  converted  eight  column  measure¬ 
ments. 

Tribune-m  .  2,788,065  1,907,201  3,014,840  1,590,246 

Tribune-S  .  2,290,846  763,504  1,571,211  513,913 

News-e  .  1,441,050  294,710  1,700,329  338,857 

5un  Times-m  .  2,201,745  276358  2,385,033  199,465 

•5un  Times-5  .  1,062,903  528,390  796,853  377,652 

Grand  Totol  .  9,784,609  3,770363  9,468,266  3,020,133 


NOTE:  Tribuno-m  ond  5  chonged  from  eight  to  nine-column  July  1, 1975. 
NOTE:  Tribune-e  figures  above  reflect  octuol  nine  column  meosurements. 


CINCINNATI,  OHIO 

Enquirar-m  .  2,261,054  26,624  2,622,407 

Enquiror-S  .  1,667,995  1,287,067 

Post-o  .  1,678369  98,219  2,097,298  27,820 

Grand  Total  .  5,607,718  124343  6,006,772  27,820 

NOTE:  Post-o  effective  June  2, 1975  and  Enquirer-m  and  5  effective  June 
3,  1975,  changed  from  eight  to  nine-column. 

CLEVELAND,  OHIO 

Ploin  Deoler-m  .  2,476,493  193,854  2,728,943  175,053 

Ploin  Deoler-S  .  1,573,437  46,846  1,241,398  25,977 

Pres$-e  .  1340,197  373,602  1,831,892  259,686 

Grand  Totol  .  5,690,127  614,302  5,802,233  460,716 


NOTE:  Effective  5ept.  1,  1975,  the  Plain  Deoler-m  ond  5  chonged  fram 
eight  to  nino-column.  Press-e  chonged  from  eight-column  to  nine- 
column. 


COLUMBUS,  GA. 

Enquiror  (5ee  note)  ....  992,554  37,417  1,093,542  111,206 

‘Ledger  Enquirer-S  ....  510,243  387,819 

Grand  Total  .  1,502,797  37,417  1,481361  111,206 

NOTE:  Enquirer-m  and  Ledger-e  sold  in  combination;  linoge  of  one  edition, 
Enquirer-m  is  shown. 

COLUMBUS,  OHIO 

Dispotch-e  .  2,125,001  37387  2,561,449  22,967 

Dispotch-5  .  1,741,094  48328  1,420,920 

Citizen  Journol-m  .  888,992  _  914,891  _ 

Grand  Totol  .  4,755,087  85,615  4,897,260  22,967 


NOTE:  Dispotch-e  and  5  and  Citizen  Joumol-m  changed  from  eight  to 
nine-column  Jon.  13,  1976. 


COVINGTON,  KENTUCKY 

Kentuchy  Post-e  .  779,248  48,272 

NOTE:  Not  moosured  by  Medio  Records  in  1976. 

NOTE:  Kentuchy  Post-e  changed  fram  eight  to  nine-column  width  July, 
1976. 


DALLAS,  TEXAS 


News-m  . 

.  3,213,310 

124,576  3,424,835 

136,176 

Nows-5  . 

.  1,606,125 

60,736  1,156,026 

38,000 

Times  Heroid-e 

.  2,746,821 

107,5n  3,060,000 

83,788 

*  limes  Herald-S 

.  1,674,947 

88,648  1,188,874 

26,700 

Grand  Total 

.  9,241,203 

381,533  8,829,735 

284,664 

NOTE:  News-m  ond  S  changed  from  eight  to  nine-column  Dec.  29,  1975. 

Times  Herald-e 

DAYTON,  OHIO 

Journol  Herald-m 

.  1,597,637 

57,502  1,907,969 

78,920 

News-e  . 

.  1,698,935 

57,284  2,007,184 

78,919 

‘Newi-5  .... 

.  917,914 

709,758 

Grond  Totol 

.  4,214,486 

114,786  4,624,911 

157,839 

Note:  Journol  Herold-m  ond  N  ews-e  ond  5  chonged  fram  eight  to  nine- 
column  Oct.  6,  1975. 


1977  1976 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


DENVER,  COLO. 

Rocky  Mt.  News-m  .  3,^2,274  3,051,545 

‘Rocky  Mt.  News-S  ....  929,128  590,841 

Post-e  .  2,668372  121,473  3,002,779  135,009 

Post-S  .  1366,036  1,413,501  _ 

Grand  Totol  .  8,466,010  121,473  8,058,666  135,099 

NOTE:  Post-e  and  5  chonged  from  oight  to  nino-column  Oct.  6,  1975. 

DETROIT,  MICH. 

NOTE:  Two  Listings 

Free  Press-m  .  1,631,993  150,559  1,536,426  145,463 

‘Free  Pross-5  .  733,989  290,032  538,559  159,820 

News-e  .  2,188,327  350,309  2,089,246  389,855 

News-S  .  1,544,715  252,295  1,074,414  185,807 

Grand  Totol  .  6,099,024  1,043,195  5,238,645  880,945 

NOTE:  Nows-e  ond  5  chonged  from  eight  to  nine-column  Dec.  29,  1975. 
NOTE:  News  figures  above  reflect  converted  eight  column  meosuromonts. 

Free  Press-m  .  1,631,993  150359  1,536,426  145,463 

‘Free  Press-5  .  733,989  290,032  538359  159,820 

News-e  .  2,367,216  373,547  2,288,911  422,206 

News-S  .  1,637,410  260,686  1,138644  193,331 

Grand  Totol  .  6,370,608  1,074,824  5,502,540  920,820 

NOTE:  News-e  and  5  chonged  from  eight  to  nine-column  Doc.  29,  1975. 


NOTE:  News  figures  ohove  reflect  octuol  nino  column  meosuromonts. 


DULUTH,  MINN. 


Herald-e  . 

....  754,114 

8,448 

777,000 

News  Tribune-m  ... 

. . . .  806,843 

907,452 

News  TrNsune-S  ... 

. . . .  803,535 

21,140 

640,283 

Grant  Total  .... 

. .  . .  2,364,492 

29,588 

2,324,735 

NOTE:  Herald-e  published  5  days  o  week  only. 

News  Tribune-m  and  5  ond  Herald-e  changed  from  eight  to  sii-column 
Moy  5,  1975. 

EL  PASO,  TEXAS 

Timos-m  .  1,988,025  84,704 

‘Times-S  .  1,062,178  22,816 

Post-e  .  1,720,571  41,112 

Grand  Totol  .  4,770,774  148,632 

NOTE:  Not  moosurod  by  Medio  Rocords  in  1976. 

NOTE:  Times-m  ond  5  and  Post-e  changed  from  eight  to  nine-column  Oct. 
4,  1976. 

ERIE,  PA. 

Times  (See  note)  .  1,101,402  1,347,120 

‘Times  News-S  .  839,124  672,446 

Grand  Totol  .  1,940,526  2,019366 

NOTE:  Times-e  and  News-m  sold  in  combinotion;  linage  of  one  edition 
Times-e  is  shown. 

EVANSVILLE,  IND. 

Courier-m  .  1,184,866 

Press-e  .  1,179,933 

‘Courier-Prass-S  .  737,391 

Grand  Totol  .  3,102,190 

NOTE:  Not  measured  by  MeAo  Records  in  1976. 

NOTE:  Press-e,  Courier-m  and  Courier  Prass-S  chonged  from  oight  to 
nine-column  width  Dec.  12,  1975. 


FORT  LAUDERDALE,  FLA. 

News-e  .  3,072336  187363  3,441,380  142,650 

‘News-S  .  1,667,879  1,228,705 

News-sot  .  1,322,906  _  1,203,040  _ 

Grond  Totol  .  6,063,321  187,663  5,873,125  142,650 


NOTE:  News-e  published  5  doys  o  wook;  News-e,  5  ond  sot  chongod  from 
eight  to  sii-column  May  12,  1975. 

FULLERTON,  CALIF. 

News  Tribune-e  .  821377  25,024 

NOTE;  Not  moosured  by  Medio  Records  in  1976. 


GJkRY,  IND. 

Post  Tribuno-e  .  1387,866  233371  1,359,653  130,762 

tPost  Tribune-S  .  1,050,290  _ 777,744  _ 

Grand  Totol  .  2,338,156  233,371  2,137,397  130,762 

NOTE:  Post  tribuno  is  o  nine  column  foremot  and  is  moosurod  accordingly. 

GRAND  FORKS,  N.D. 

Herold-e  .  619,093  1,480  598,586 

fHeraU-S  .  543,948  10,980  423,464 

Grond  Totol  .  1,163,041  12,460  1,022,050 


Ad  Revenue  Trends 
January  1977 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1977 

1976 

Dollar  Change 

Classifications 

(000) 

(000) 

(000) 

Retail 

Omitted 

Omitted 

Omitted 

9f 

January  . 

.  $225,325 

198,295 

+27,030 

+  13.6 

Department  Stores 
(Included  in  Retail) 
January  . 

53,102 

48,064 

+  5,038 

+  10.5 

General 

January  . 

61,405 

52,603 

+  8,802 

+  16.7 

Automotive 

January  . 

12,095 

9,408 

+  2,687 

+28.6 

Financial 

January  . 

13,681 

14,487 

-  806 

—  5.6 

Classified 

January  . 

,.  116,829 

93,825 

+23,004 

+24.5 

Total  Advertising 
January  . 

, .  429,335 

368,618 

+  60,717 

+  16.5 

EDITOR  &  PUBLISHER  for  March  19.  1977 


1977  1976 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 

HARTFORD,  CONN. 

Counint-m  .  2,312,1  IS  64,02S  2,374,292 

•Couninl-s  .  1,347,290  358,084  1,000,522  177,294 


Tims-*  .  708,715  43,785 

Times-S  . . 207,040  25,197 


Grond  Tolol  .  3,659,405  422,109  4,290,569  246,276 

NOTF:  Tims-e  and  S  discontinuad  publication  Oct.  20,  1976. 

HOLLYWOOD,  FLA. 
tSun  Totdar-a  .  2,013,400 

NOTE:  Not  moosurod  by  Medio  Records  in  1976;  Sun  Tottler-e  chonged 
from  eight  to  nine-column  Feb.  1976. 

HONOLULU,  HAWAII 

Advertiser-m  .  2,329,451  2555,861 

Stor  8ull*tin-e  .  2,502,290  2,633,480 

*Star  Bulletin  & 

Adv*rtis*r-S  .  1,255,902  924,154 

Grond  Totol  .  6,087,643  6,113,495 

NOTE:  Advertiser-m,  Star  Bulletin-*  and  Star  Bulletin  &  Advertiser-S 
changed  from  eight  to  o  nine-column  Moy  3,  1976. 

HOUSTON,  nXAS 

Chronicle-*  .  3,949,823  300,578  3,724,927  455,765 

Chronicl*-S  .  2,481,106  283,104  1,665,355  228,880 

Post-m  .  3,306,130  236,867  3,291,240  276,211 

"Post-S  .  1,638,867  231,280  1,205,819  156,416 

Grond  Totol  .  11,375,926  1,051,829  9,887,341  1,117,272 

NOTE:  Chronicle-e  ond  5  and  Post-m  ond  S  changed  from  eight  to 
nine-column  July  1,  1975. 

HUNTINGTON,  W.  VA. 

Herald  Dispotch-m  .  784,985  49,248 

Advertiser-*  .  664,706  49,392 

fHerold  Dispotch-S  ....  409,969  24,080 

Grand  Totol  .  1,859,660  122,720 

NOTE:  Not  meosured  by  Medio  Records  in  1976. 

KNOXVILLE,  TENN. 

Journol-m  .  868,999 

News-Sentinel-e  .  1,144,040 

*News-Sentinel-S  .  761,624 

Grond  Totol  .  2,774,663 

NOTE:  News  Sentinel-e  ond  5  ond  iournol-m  changed  Irom  eight  to 
nine-column  Sept.  15,  1975. 

NOTE:  Not  measured  by  Medio  Records  in  1976. 


LANSING,  MICH. 

Stole  Joumol-e  .  1,694,097  14,112 

fSlote  Joumol-S  .  850,731  ^_19j2W 

Grond  Totol  .  2,544,828  33,408 

NOTE:  Not  measured  by  Medio  Records  in  1976. 

LEXINGTON,  KY. 

Herold  (See  note)  .  1,525,050  90,720  1,498,453 

•Herold  Leod*r-S  .  943,634  _ 645,320 

Grond  Totol  .  2,468,684  90,720  2,143,773 


NOTE:  Herold-m  and  Leoder-e  sold  in  combination;  linoge  of  one  edition 
Herold  is  shown. 

NOTE:  Herold-m,  Leoder-e  and  Herold  Leoder-S  changed  from  eight  to 
nine-column  Sept.  20,  1976. 

LITTLE  ROCK,  ARK. 

Arhonsos  Goiette-m  ....  1,311,641  1,352,683 

'Arkonsos  Gozette-S  .  . .  752,190  560,070 

Arkonsos  Democrot-e  . .  .  509,334  638,155  11,680 

fArkonsos  Democrot-S  .  .  _39y857_  18,000  280,854  _ 

Grond  Total  .  2,969,022  18,000  2,831,762  11,680 

LONG  BEACH,  CALIF. 

Mependent  (See  note)  .  2,024,023  596,966  1,980,212  557,242 

*  Independent  Press 

Telegrom-S  .  724,662  18,272  543,802 

Grond  Tolol  .  2,748,685  615,238  2,524,014  557,242 

NOTE:  Independent-m  ond  Press  Telegrom-e  sold  in  combination;  linoge  of 

one  editionr  Independent-m  is  shown. 

LONG  ISLAND,  N.Y. 

Newsdoy-e  .  1,876,686  521,892  1,959,534  513,382 

Newsdoy-S  .  925,009  242,903  572,293  319,800 

Grand  Tolol  .  2,801,695  764,795  2,531,827  "  833,182 

LOS  ANGELES,  CALIF. 

Times-m  .  4,165,209  1,851,473  4,326,655  1,826,280 

Times-S  .  2,676,543  1,135,293  1,998,820  705,822 

Herold  Eiominer-e  .  577,021  759,204 

Herold  Eiominer-S  .  196,145  _ 242,233  _ 

Grond  Totol  .  7,614,918  2,986,766  7,326,912  2,532,102 

MACON,  GA. 

Telegroph  (See  note)  .  . .  916,430  1,046,231  1,314 

•Telegroph  &  News-S  .  .  446,226  377,093  1,962 

Grond  Total  .  1,362,656  1,423,324  3,276 

NOTE:  Telegroph-m  and  News-e  sold  in  combination;  linage  of  one  edition 
Telegroph-m  is  shown  in  1976.  For  lost  year  News-e  figures  ore  shown. 

AAANCH  ESTER,  N.H. 

Union  Leoder-e  .  904,164  1,011,159 

fNew  Hompshire  News-S  520,513  435,141 

Grond  Tolol  .  1,424,677  1,446,300 

MEMPHIS,  TENN. 

Commerciol  Appeol-m  . .  2,105,041  25,148 

Commerciol  Appeol-S  . . .  1,113,237  27,872 

Press-Scimilor-e  .  1,430,534  84,382 

Grond  Tolol  .  4,648,812  137,402 

NOTE:  Not  meosured  by  Medio  Records  in  1976. 

NOTE:  Commercial  Appeol-m  ond  S  ond  Press  Scimitor-e  changed  from 
eight  to  nine-column  July  1,  1975. 


MIAMI,  FLA. 

Herold-m  .  3,502,065  464,579  4,078,970  195,650 

Herold-S  .  2,392,549  279,993  1,758,950  95,459 

News-e  .  1,642,225  52,920  1,968,577  52,920 

Grond  Total  .  7,536,839  797,492  7,806,497  344,029 

NOTE:  Herold-m  ond  S  and  News-e  changed  from  eight  to  siz-column  Mor. 
3,  1975. 

MILWAUKEE,  WISC. 

Sentinel-m  .  1,312,774  1,406,638 

Journol-e  .  2341,905  359,182  2,654,398  253,492 

Joumol-S  .  1,937,830  288,197  1,504,642  189,535 

Grond  Tolol  .  5,792,509  647,379  5,565,678  443,027 

EDITOR  &  PUBLISHER  for  March  19,  1977 


1977  1976 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 

MINNEAPOLIS,  MINN. 


Tribune-m  .  1,491,444  40,672  1,523,390  58385 

Tribune-S  .  1,763,106  307,858  1,402,642  178,164 

Slor-e  .  1,901,412  355,283  2,050359  330,150 

Grond  Totol  .  5,155,962  703,813  4,976,591  566,699 

NOTE:  Tribuno-m  and  5  and  Stor-e  chonged  from  eight  to  sii-column 
during  year  1975;  not  meosured  by  Medio  Records  in  1975. 
NASHVILU,  TENN. 

Bonner-e  .  1,678355  123,556  1,888,626  42,576 

Tennesseon-m  .  1,717,051  94,100  1,918,995  46348 

•Tennesseon-S  .  1,121,842  45,200  869,147  21,200 

Grond  Total  .  4,517,448  262,856  4,676,768  110,624 

NEW  YORK,  N.Y. 

Times-m  .  2,318,553  2,332,111 

Times-S  .  3,037,550  779,787  2,381,184  448,087 

News-m  .  1,049,496  864,470  1,095,030  807,885 

News-S  .  786,240  1,252,006  613,627  935,165 

Post  *  .  755,567  _ 834,949  _ 

Grond  Total  .  7,947,406  2,896363  7,256,901  2,191,137 

NOTE:  Gmes-m  and  5  changed  from  eight  to  nine-column  width  Sept.  7, 1976; 
News-m  and  S  chonged  from  five  to  sii-column  width  Sept.  6,  1976. 
NEWARK  N  J 

Stor  Ledger-m  .  2,244,574  i  12,894  2,020,844  88,742 

•Stor  Ledger-S  .  2,081,219  26368  1,516,255  _ 

Grond  Total  .  4,325,793  139,262  3,537,099  88,742 

NOTE:  Star  Ledger-m  and  S  chonged  from  eight  to  nine-column  width  Sept.  7, 
1976. 

ORLANDO,  FLA. 

Sentinel  Stor-d  .  1,983,885  442,195  2,424,214  395,824 

•Sentinel  Slor-S  .  1,150,822  151,023  823,664  147,736 

Grond  Totol  .  3,134,707  593,218  3,247,878  543,560 

PASADENA,  CALIF. 

Stor-News-d  .  825,674  271,021  926,870  245,093 

•Slor-News-S  .  356,009  50,292  292,029  13,756 

Grond  Tolol  .  1,181,683  321,313  1,218,899  258,849 

PASSAIC,  N.J. 

Herold  News-e  .  1,181,348  193,570  1314,361  147,299 

NOTE:  Herold  News-e  chonged  from  eight  to  nine-column  width  Oct.  6, 1976. 

PATERSON,  N.J. 

News-d  .  902,406  51,536  1,003,129  8,736 

PENSACOLA,  FLA. 

Joumol-m  .  1,610,312  106,245 

fNews  Joumol-S  .  737,171  30,351 

News*  .  785,316  13,120 

Grond  Totol  .  3,132,799  149,716 

NOTE:  Not  meosured  by  Medio  Records  in  1976;  Joumol-m,  News-e  ond 
News  Joumol-S  changed  from  eight  to  nine-column  width  June  1, 1976. 
PEORIA,  ILL. 

Journol  Stor-d  .  1,520,643  1,717,121  62,496 

•Journol  Stor-S  .  784,907  54,344  512,425  37,424 

Grond  Totol  .  2,305,550  54,344  2,229,546  99,920 

NOTE;  Not  meosured  by  Medio  Records  in  1975. 

PHILADELPHIA,  PA. 

Bulletin-*  .  1,465,120  425,434  1,633,660  495,932 

•Bullelin-S  .  707,557  367,883  562,567  253,439 

Inquirer-m  .  1,550,840  124,490  1,448,337  80,248 

Inquirer-S  .  1,744,511  448,060  1,322,488  405,130 

News-e  .  803,905  18,000  828,674  24,768 

Grand  Total  .  6,271,933  1,383,867  5,795,726  1,259,517 


NOTE;  Effective  Moy  19,  1975  Bulletin-e  ond  S  changed  from  eight  to 
sii-column;  Inquirer-m  and  S  chonged  from  eight  to  sii-column;  News-e 
chonged  from  sii  to  five-column.  The  doto  in  this  report  covering  the 
News-e  reflects  the  converted  linoge  to  sii-column  format. 


PITTSBURGH,  PA. 

Post  Go»tte-m  .  830,064  843,924 

Press-e  .  1,500,025  51,324  1,582,378  51,519 

•Press-S  .  1,824,899  1,372,137  _ 

Grond  Totol  .  4,154,988  51,324  3,798,439  51,519 

NOTE:  Post  Gozette-m  ond  Press-e  and  S  changed  from  eight  to  nine-column 
Sept.  1,  1975. 

PROVIDENCE,  R.l. 

Bulletin-e  .  1,391,825  207,672  1,442,639  256,709 

JournoLm  .  1,202,551  13,440  1,310,532 

Joumol-S  .  U03,254  21,920  880,311  20,160 

Grand  Totol  .  3,897,630  243,032  3,633,482  276,869 


NOTE:  Bulletin-e  and  Joumol-m  hove  o  combined  sot  edition;  the  linage  is 
only  shown  in  the  Bulletin-e. 

ROCHESTER,  N.Y. 

Democrat  &  Chronicle-m  1,427,556  77,592  1,580,065  33,408 
Democrot  &  Chronicle-S  .  1,000,206  155,272  851,193  22,960 


Times  Union-e  .  1,468,772  106,792  1470,761  15,072 

Grond  Totol  .  3,896,534  339,656  4,002,019  71,440 

NOTE:  Democrot  &  Chronicle-m  ond  5  and  Times  Union-e  chonged  from 
eight  to  nine-column  Oct.  20,  1975. 

ROCKFORD,  ILL 

Stor-m  .  1,491,157  50,552 

•Register  Stor-S  .  646,256  22,192 

Register  Republic-e  ....  1,303,071  61,016 

Grond  Total  .  3,440,484  133,760 


NOTE:  Not  meosured  by  Medio  Records  in  1976;  Register  Republic-*, 
Register  Stor-S  and  Stor-m  ore  established  nine  column  newspapers  ond 
ore  measured  occordingly. 


SACRAMENTO,  CALIF. 

Bee-e  .  2,398,457  346,476  2,657,610  69,876 

•Bee-S  .  1,050,881  143,804  735,785  8,736 

Union-m  .  1,545,168  147,160  1,438,655  72,336 

tUnion-5  .  381,943  6,080  252,375  _ 

Grond  Totol  .  5,376,449  643,520  5,084,425  150,948 

NOTE:  Bee-e  ond  S  ond  Union-m  and  S  chonged  from  eight  to  nine-column 
Sept.  1,  1975. 

ST.  LOUIS,  MO. 

Globe  Democort-m  .  981,540  156,675  1,014,586  160,014 

Globe  Democrot-w/e  ....  736,163  14,560  529,964  16,368 

Post  Oispotch-e  .  1,327374  35,275  1,402,329  44,467 

•Post  Dispotch-S  .  1,822,252  18,144  1,504,611  _ 

Grond  Totol  .  4,867,529  224,654  4,451,490  220,849 


NOTE:  Globe  Democrot-m  published  5  doys  o  week  only;  Post  Dispotch-e  and 
S  ond  Globe  Democrot-m  ond  w/e  changed  Irom  eight  column  to  o 
nine-column  Apr.  5,  1976. 
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ST.  PAUL,  MINN. 


Pion**r-Pnss-m  .  1,062,3n  1,187,435 

•Pioneer-Press-S  .  1 393309  960,737 

Dispolch-e  .  1368381  233,260  1,805339  181,271 

Grond  Totol  .  4,024,379  233,260  3,953,711  181,271 

NOTE:  Pion**r-Pr*ss-m  ond  S  ond  Dispotch-e  chonged  from  eight  to  sii- 
column  Moy  5,  1975. 

ST.  PETERSBURG,  FLA. 

Indepondent-e  .  2,161,D70  6,800  2,083328  52,576 

Times-m  .  2341,138  770,721  2,845,224  720,769 

•Times-S  .  1,508,164  303,049  1,066325  194,767 

Grand  Tolol  .  6,210,372  1,080,570  5,994,977  968,112 

SALEM,  OREGON 

Oregon  Slotesmon-m  ...  1,547,901  10,080 

fStolesmon  Joumol-S  . . .  440,902 

Copilol  Joumol-e  .  1,189,804  10,200 

Grand  Total  .  3,178,607  20380 


NOTE:  Not  measured  by  Medio  Records  in  1976. 

NOTE:  Orogon  Stotesmon-m,  Capital  Joumol-e  and  Stotesmon  Journol-S 
cohnged  from  eight  to  o  nine-column  Oct.  1975. 


SAN  ANTONIO, 

TEXAS 

Express-ffl  . 

.  1397314 

89,060  1,851,859 

135312 

tExpress-News>S 

.  1,137,739 

92,992  729,208 

15352 

Expr«ss-Ntws-sot 

.  404,731 

417,227 

News'«  . 

.  1366,848 

96,164  1,633,278 

95,200 

Li9ht-«  . 

.  1,965,616 

2,211,704 

*  Light’S  . 

.  1,284,768 

811,216 

Light-sot  . 

.  301,817 

330,181 

Grond  Totol 

.  8,359,033 

278,216  7,984,673 

246,064 

NOTE:  Eipress-m,  News-e  and  Light-e  published  5  doys  o  week  only. 

NOTE:  Light-*,  sot  ond  5  chonged  from  eight  to  o  nine-column  width  June  15, 
1976.  Eipress-m,  Express  News-S  and  sot  effective  Jon.  19,  1977  ond 
News-*  eHectiv*  Jon.  18,  1977, 

SAN  BERNARDINO,  CALIF. 

Sun  Telegram-m  .  1,555,602  382,217 

•Sun  Tol*gram-5  .  546394  209,892 

Grand  Total  .  2,101,996  592,109 

NOTE:  Not  measured  by  Medio  Records  in  1976. 

SAN  DIEGO,  CALIF. 

Union-m  .  2,389,250  262,220  2,728,387  4,560 

•Unktn-S  .  1,372,784  28,788  1,023,217  7,280 

Tribune-*  .  2,764,057  238,372  3,077,160  4,560 

Grand  Total  .  6,526,091  529,380  6,828,764  16,400 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  1,723,173  162,096  1,838,163 

Ezominer-e  .  1,727,142  162,096  1,894,475 

Eiominer  &  Chronicle-5  .  1,088,328  _ 825,715 

Grand  Total  .  4338,643  324,192  4,558353 

SAN  JOSE,  CALIF. 

Mercury-m  .  3,882,983  187,836  3,941,289  167300 

News-e  .  3,265,662  187,832  3,106,830  167,457 

•Mercury-News-S  .  1,661,739  24,948  1,177,451  _ 

Grand  Totol  .  8,810,384  400,616  8,225370  334,957 

NOTE:  Mercury-m  and  News-e  hos  o  combined  sot  edition;  the  linage  is  only 
shown  in  the  Mercury-m. 

SHREVEPORT,  LA. 

Joumol-e  .  1,3n,541  6,800  1,371,358 

Times-m  .  1,862,683  24,176  1,986,640 

Times-S  .  957,906  30,064  676,776 

Grand  Total  .  4,198,130  61,040  4,034,774 

NOTE:  Times-m  ond  5  and  Joumol-e  changed  from  eight  to  nine-column 
width  Jon.  2,  1977. 

STUART,  FLA. 

News-e  .  653,293 

News-S  . .  388,454 

Grand  Totol  .  1,041,747 

NOTE:  Not  measured  by  Medio  Records  in  1976. 

SYRACUSE,  N.Y. 

Herold  Journol-e  .  1,413,881  2,668  1,484,379  6,350 

•Herald  Americon-S  ....  1,092,090  6,292  660,147  5,732 

Post  Stondord-m  .  839,510  13,494  854,116  13,768 

Grond  Totol  .  3,345,481  22,454  2,998,642  25,850 

NOTE:  Post  Stondord-m,  Herald  Joumol-e  ond  Herold  Americon-S  changed 
from  eight  to  nine-column  Sept.  1,  1976. 

TALLAHASSEE,  FLA. 

Democrat-*  : .  1,242,335  1,295,923 

•Democrot-S  .  604,275  406,662 

Grond  Total  .  1,846,610  1,702385 

NOTE:  Democrot-e  and  5  changed  from  eight  to  six-column  Aug.  1,  1976. 

TAMPA,  FLA. 

Tribune-m  .  2,625,691  278,486  2,907,316  369,352 

•Tribune-S  .  1,295,174  51,392  904,031  3,080 

Times-* .  1,688,892  1,892,749  _ 

Grand  Total  .  5,609,757  329,878  5,704,096  372,432 

NOTE:  Tribune-m  and  5  and  Times-e  changed  from  eight  to  nine-column  Oct. 
27,  1975. 

TRENTON,  N.J. 

Times-*  .  1,272,689  114,768  1,358,374  3309 

tr.m*s  Advertiser-S  ....  818,700  107,725  735,034 

Trentonion-m  .  1,002,600  1,003,603 

Trentonion-S  .  176,199  120,176 

Grand  Totol  .  3,270,188  222,493  3,217,187  3,509 

NOTE:  Times-e  pubkshed  5  doys  o  week  only;  effective  5*pt.  13,  1975 
published  6  doys  o  week. 

NOTE:  Times-e  ond  Times  Advertiser-S  chonged  from  nine  to  six-column 
Sept.  10,  1974. 

UTICA,  N.Y. 

Observor  Dispolch-e  ....  790371  107.776 

tObserver  Dispotch-S  ...  490,548  6,400 

Press-m  .  890,728  61,312 

Grond  Totol  .  2,171,847  175,488 

NOTE:  Not  meosured  by  Medio  Records  in  1976. 

NOTE:  Observor  Dispotch-e  ond  S  and  Press-m  chonged  from  eight  to 
nine-column  Dec.  1975. 

WASHINGTON,  D.C. 


Post-m  .  3,935,750  203,324  3,717,106 

•Post-S  .  2,124,697  292,820  1  346,912  61,128 

Slor-e  .  1,939,865  245,087  2,162,045  179,154 

Stor-S  .  748,864  84,244  641,972  34,440 

Grond  Total  .  8,749,176  825,475  8,068,035  274,722 


NOTE:  Post-m  and  S  and  Star-e  ond  5  changed  from  eight  to  nine-column 
Aug.  2,  1976. 

(Continued  on  page  36) 
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WEST  PALAA  BEACH,  FLA. 

Post.™  .  2,227,281  119,472  2,441,638  89447 

Tim*>-c  .  1,904,211  119,673  2,056439  89,580 

•PoslTimti-S  .  1,290,778  _ 881,608  _ 

Grand  Total  .  5,422,270  239,145  5,379,785  178,927 

NOTE:  Post.in  ond  Times.o  hove  o  combinod  sot  edition;  the  linoge  is  only 
shown  in  the  Postnn. 

NOTE;  Post-m,  Tiffles.e  ond  Post  Tifnes-5  chonged  (ram  eight  to  sii-column 
Oct.  1,  1975 

WHITE  PLAINS,  N.Y. 


Reporter  Oispotch-e  ....  1,054,468  194,080  1,394,079  158,913 

tReporter  Dispotch.5  . . .  384,846  14,208  _  _ 

Grand  Total  .  1,439,314  208,288  1,394,079  158,913 

NOTE;  Reporter  Dispotch-5,  First  pubtcotion  5ept.  5,  1976. 

WICHITA,  KANSAS 

Eogle-m  .  1,788419  115,788  1,776406  100,000 

8eocon.e  .  765,953  74,248  843,600 

*Eogle-8eocon-5  .  830,112  42,944  724,487  22,600 

Grand  Total  .  3,384,584  232,980  3,344493  122,600 


NOTE;  Eogle-m  ond  8eocon-e  hos  o  combined  sot  edition.  The  linoge  is  only 
shown  in  the  Eogle-m.  Eogle-m,  6eocon-e  ond  Eogle  Beocon-5  chonged 
(ram  eight  to  six-column  5ept.  1,  1975. 
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ALBANY,  N.Y. 

Times-Union-m  .  1,254,177  1,310,697 

Knickerbocker  News-e  . .  930,654  893,120 

Times-Union-S  .  776,760  500,191 

Grond  Total  .  2,961,591  2,704,008 

BANGOR,  PAAINE 

News-m  .  991,346  915,116 

CHILLICOTHE,  OHIO 

GozeHe-e  .  690450  838,628 

NOTE:  Includes  inserts — 139,664  knes  in  1977;  144,480  lines  in  1976 

COLUMBUS,  NEB. 

Telegram-e  .  670,740  629,804 

NOTE:  Includes  inserts— 127,148  lines  in  1977;  75,488  in  1976. 

DAVENPORT,  IOWA 

Ouod-City  Times-e&m  . .  .  2,206,106  2,217,376 

Quod-City  Times-S  .  697,928  558,250 

Grond  Total  .  2,904,034  2,775426 

DES  MOINES,  IOWA 

Registerm  531,502  180,030  580,102  157,081 

Tribune-e  .  910,845  955,734 

Register-S  .  836,458  121,015  611,080  105,803 

Grond  Total  .  2,278,805  301,045  2,146,916  262,884 


NOTE:  Register  ond  Tribune  chonged  (ram  8  to  6  columns;  Jon.  4, 1976;  Both 
1976  ond  1977  figures  shown  ore  on  6-coluinn  bosis. 

DOVER,  DELAWARE 

Delowore  State  News-e&5  605,794  711,529 

NOTE:  Figures  shown  obove  ore  on  o  6  column  bosis. 


EDMONTON,  ALTA. 

Jouinol-e  .  3,942,233  3,725,430 

FORT  COLLINS,  COLO. 

Colorodoom-e&S  .  1,319,892  1,214,640 

NOTE:  Includes  inserts — 163,744  fines  in  1977;  111,972  lines  in  1976. 

FORT  WAYNE,  IND. 

Journol-Gozette-m  .  1,211,840  1,287,062 

News-Sentinel-e  .  1,549,142  1,676,549 

Journol-Gozette-S  .  818,202  513,338 

Grond  Total  .  3,579,184  3,476,949 

FORT  WORTH,  TEX. 

Stor-Telegram-m  .  1,895,656  1,936,606 

Stor-Telegram-e  .  2,003,806  2,392,754 

Stor-Telegram-S  .  1,401,904  991,466 

Grand  Total  .  5,301,366  SJ20,B26 

FREMONT,  NEB. 

Tribune-e  .  742,014  682,150 

NOTE:  Includes  inserts— 163,744  fines  in  1977,  62,608  fines  in  1976. 

GREENVILLE,  S.C. 

News-mS  .  2,020,746  1,920390 

Piedmont-e  .  1,198,092  1,273,790 

Grand  Total  .  3,218,838  3,194,380 

INDIANAPOLIS,  IND. 

Stor-m  .  2,236,018  2,501,173 

News-e  .  1,837,224  2,040,218 

Stor-S  .  1,378,172  1,119,008 

Grond  Total  .  5,451,414  5,660,399 

IOWA  CITY,  IOWA 

Press-Citiien-e  .  812,644  789,488 

NOTE:  Includes  inserts— 92,820  fines  in  1977,  104,720  fines  in  1976. 
KANSAS  CITY,  MO. 

Times-m  .  1,794,899  1,973,642 

Stor-e  .  895,620  62,319  913,346  99,774 

Stor-S  .  1,374,674  1,014,489 

Grand  Total  .  4,065,193  62,319  3,901,477  99,774 

KITCHENER-WATERLOO,  ONT. 

Record-e  .  2,155,756  2,193,891 

LETHBRIDGE,  ALTA. 

Herald-e  .  1,092,261  1,120,585 

LINCOLN,  NEB. 

Journol-5tar-d&S  .  1.685,754  1,525,370 

NOTE:  Includes  inserts— 181,734  fines  in  1977;  151.900  fines  in  1976. 

LOUISVILLE,  KY. 

Courier-Journol-m  .  1,611,194  1,928,235 

Times-e  .  1,770,692  1,926,821 

Courier  Journol  &  Times-5  1,371,759  1,075,487 

Grond  Totol  .  4,753,645  4,930,543 


NOTE:  ROP  Disploy  Linoge  published  on  6-column  bosis,  but  converted  to 
8-column  bosis  obove.  Clossilied  published  ond  reported  on  10-column 
bosis. 
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MADISON,  WIS. 

Copitol  Times-e  .  1,649,669  1,678,813 

Wis.  State  Joumol-m  .  ..  1,720,194  1,711,850 

Wis.  State  Journol-5  ....  870,366  628,159 

Grand  Totol  .  4,240,229  4,018,822 

NOTE:  6-column  poges  hove  been  converted  to  B-column  figures. 
MERIDEN,  CONN. 

Record-m  .  869,386  940,478 

Joumol-e  .  204,820  901,712 

Grand  Total  .  1,074,206  1,842,190 

MONROE,  LA. 

World-m  .  1,056,237  1,173,602 

News-Stor-e  .  960,512  1,056,937 

World-S  .  544,794  367.859 

Grand  Total  .  2,561343  2,598,398 

MONTREAL,  QUE. 

GoieHe-m  .  1,288,413  1,334,863 

Stor-e  .  2,401,209  2,652,379 

Le  Devoir-m  .  398,460  308,089 

Le  Dimonche-Motin-S  . .  .  313,581  237,518 

NOTE:  Le  Dimonche-Motin  includes  "Perspective"  ond  inserts:  50,700  Lines 
in  1977;  30,077  lines  in  1976. 

NASHUA,  N.H. 

Telegraph-e  .  1,203,895  1,032,766 

NEWPORT  NEWS,  VA. 

Press-m  .  1,737,848  1,972,404 

Times-Herold-e  .  1,509,018  1,700,804 

Press-S  .  1,081,738  751,604 

Grond  Totol  .  4,328,604  4,424,812 

NORFOLK,  VA. 

Virginio-Pilot.m  .  2,230,036  2,229,763 

Ledger-5tar-e  .  2,002,749  1,923,285 

Virginio-Pilot-S  .  1,580,107  1,471,294 

Grand  Total  .  5,812,892  5,624,342 

NORTH  BAY,  ONT. 

Nugget-e  .  881,176  830,276 

NORTH  PLATTE,  NEB. 

Telegrom-e-sot.-m  .  715,547  741,578 

NOTE:  Includes  Fomily  Weekly  59,602  fines  in  1977;  86,117  fines  in  1976. 

OAKLAND,  CALIF. 

Tribune-e  .  1,715,608  242,430  1,934,139  135,611 

Tribune-S  .  948,219  730,711  _ 

Grand  Totol  .  2,663,827  242,430  2,664,850  135,611 

NOTE:  Sundoy  includes  Parade  ond  Comics:  75,940  lines  in  1977;  63,746 
fines  in  1976. 

OGDEN,  UTAH 

Stondord  Eiominer-e  . . .  1,536,838  1,327,988 

Standard  Exominer-S  . . .  812,724  440,986 

Grond  Total  .  2,349,562  1,768,974 

NOTE:  Sundoy  includes  Fomily  Weekly  76,342  fines  in  1977;  53,816  lines  in 
1976 

OKLAHOMA  CITY,  OKLA. 

Oklohomon-m  .  U7B,0S9  391,095  1,794,870  417,333 

Times-e  . -.  1,589,361  365,888  1,662,116  334,211 

Oklohomon-S  .  1,132,472  739,501  _ 

Grand  Total  .  4,399,892  756,983  4,196,487  751,544 

OMAHA,  NEB. 

WoHd-Herald-m,e,5  ...  2,981,006  2,611,798 

ORAP4GE  COUNTY,  CALIF. 

Register-m  .  3,819,704  3,729,670 

Register-e  .  3,819,704  3,729,670 

Register-S  .  1,412,004  1,075,618 

Grand  Total  .  5,231,708  4,805,288 

NOTE:  All  Doy  Newspoper,  m&e  sold  in  combination;  Parade  linoge  is 
included  obove. 

OTTAWA,  ONT. 

LeOrait-e  .  1,634,469  1,705,989 

PHOENIX,  ARIZ. 

Repubfic-m  .  3,377,584  3,566,458 

Goie«e-e  .  3,341,786  3,519,054 

Repubfic-S  .  1,758,764  1,211,798 

Grand  Totol  .  8,478,134  8,297,310 

PORTLAND,  MAINE 

Press-Herald-m  .  1,104,223  1,079,903 

Express-e  .  1,073,596  1,008,467 

Telegram-S  .  659,783  522,895 

Grond  Total  .  2,837,602  2,611,265 

NOTE:  Sundoy  includes  Porode. 

PORTLAND,  ORE. 

Oregonion-m-S  .  4,230,940  3,924,648 

Oregon  Joumol-e  .  1,140,034  1,120,350 

Grand  Total  .  5,370,974  5,044,998 

POUGHKEEPSIE,  N.Y. 

Journol-e.5  .  1,934,282  1,695,484 

NOTE:  Includes  inserts— 414,176  fines  in  1977,  240,800  fines  in  1976. 

READING,  PA. 

Times-m  Eogle-e  .  1,149,232  1,176,549 

Eogle-5  .  640,769  461,743 

Grond  Totol  .  1,790,001  1,638,292 


RENO,  NEV. 

Gazette  &  Joumal-m,e&5  3,809,050  3,165,106 

NOTE;  Includes  inserts — 994,504  lines  in  1977;  500,864  lines  in  1976. 

RICHMOND,  VA. 

Times-Oispotch-m  .  U11.S91  1,645,367 

News-Leoder-e  .  I.400J63  1,460.322 

Times-Oispotch-S  .  1,228,669  893,756 

Grand  Totol  .  4,140,623  3,999,445 

NOTE:  Port-run  ond  comics  not  included. 

ST.  CLOUD  A  LITTLE  FALLS,  MINN. 

Times  &  Transcript-e  .  .  .  1,416,562  1,575,322 

NOTE:  Includes  inserts- 226,352  fines  in  1977;  228,984  lines  in  1976. 
SALINAS,  CALIF. 

Cofilomion-e  .  1,779,176  1,733,760 

NOTE:  Includes  inserts — 496,048  lines  in  1977;  264,880  lines  in  1976. 
SANTA  BARBARA,  CALIF. 

News-Press-e,S  .  2,096,584  1,953,847 

NOTE:  Porode  linoge  not  included. 


1977 

1976 

FULL  RUN  PART  RUN 

FUU  RUN  PART  RUN 

SCOTTS  BLUFFp  NEB. 

Star-Herold-mS  . 

818,189 

768.404 

NOTE:  Fomily  Weekly  included— 70,454  fines  m  1977,  82.263  fines  m  1976 

SEATTLE,  WASH. 

Post-lntelligencer'in 

..  1,439689 

1,407,117 

Post-Intelligencer-S  .  . 

367,127 

504,288 

Grand  Totol  . 

1,806,816 

1,911,405 

Times-eS  . 

.  .  3,022,880 

2,584,960 

NOIl:  limes  changed  trom  B  to  6  columns  in  Jon. 

1976.  All  Post  linoge 

figures  shown  above  hove  been  converted  to  6  column  bosis. 

SIOUX  FALLS,  S.D. 

Argus-Leoder-«,S  .  . .  . 

.  .  1,742,734 

1,486,338 

NOTE:  Includes  inserts— 

-287,448  finet  in  1977,  87.696  linos  m  1976 

SOUTH  BAY  (TORRANCE),  CALIF. 

South  Boy  Breeze -e 

. .  2,904,188 

2,684,192 

SPOKANE,  WASH. 

Spokesmen -Review-m 

.  1,133,773 

1,151,623 

Chronicle-e  . 

. . .  1,330,163 

1,242,955 

Spokesmon-Review-S 

. . .  833,595 

646,468 

Grond  Total  . 

. .  .  3,197,531 

3,041,046 

NOTE:  Sundoy  and  Grand  Totol  includes  Porode  linoge. 

STOCKTON,  CALIF. 

Record-e,S  . 

. ..  2,136,358 

1,844,948 

NUIE:  Includes  inserts — 414.1/6  knes  in  19//;  269,696  lines  m  19/6 

TACOMA,  WASH. 

News  Tribune-e  and 

Tribune  &  Ledger-S 

.  .  2,695632 

2,403,590 

TOLEDO,  OHIO 

Blode-e  . 

. .  .  1,745,365 

1,886,338 

Blode-5  . 

...  1,189,534 

842,729 

Grond  Total  . 

...  2,934,899 

2,729,067 

NOTE:  Blode-e&S  chonged  from  eight  to  nine-column  May  1,  19/6. 

TOPEKA,  KANS. 

Doily  Copitol-m  .  .  .  . 

. . .  927,283 

1,015,511 

Stote  Journol-e  . . . . 

. . .  798,518 

840,602 

Copitol-Journol-S 

. . .  450,205 

328,958 

Grond  Totol  . 

...  2,176,006 

2,185,071 

NOTE:  Figures  ore  bosed  on  6  column  format. 

TORONTO,  ONT. 

Stor-e  . 

. .  .  3,803,685 

4,108,008 

TUCSON,  ARIZ. 

Stor-m  . 

...  2,488,381 

2,518,292 

Citizen-e  . 

...  2,469,810 

2,497,079 

Stor-S  . 

. ...  1,009,939 

775,120 

Grand  Total  . 

....  5,968,130 

5,790,491 

NOTE:  Sundoy  includes 

"Parade"  linage. 

TULSA,  OKLA. 

World-m  . 

...  1,382,482 

1,532,657 

Tribune-e  . 

...  1,394,284 

1,514,387 

World-5  . 

...  819,212 

542,089 

Grand  Totol  .... 

. ...  3,595,978 

3,589,133 

NOTE:  Figures  oil  based  on  6-coiumn  (  9  columr 

1  clossified). 

VANCOUVER,  B.C. 

Sun-e  . 

. ...  3,563,893 

4,031,486 

NOTE:  Includes  Weekend  Mogozmes.  All  figures 

on  6-column  formot. 

VISALIA,  CALIF. 

Times-Delto-e  . 

....  1,403,682 

1,280,510 

NOTE:  Includes  inserts — 390.096  knes  in  1977;  219.128  lines  in  1976. 

WAUKEGAN,  ILL. 

News-Sun-e  . 

. ...  1,497,412 

1,559,418 

WILKES-BARRE,  PA. 

Times-Leoder-News- 

Record-All  Doy  . . 

. . . .  950,260 

1,223,552 

Independent-S  .... 

. . . .  514,585 

478,435 

Grond  Totol  . .  . . 

. .  . .  1,464,845 

1,701,987 

WILMINGTON,  DEL. 

News  Journol 

(mBe-mon.  to  Iri.) 

..  1,578,918 

1,454,685 

News  Joumol-S  . .  . 

. , . .  283,579 

172,423 

Grond  Total  .  .  .  . 

.  . .  .  1,862,497 

1,627,108 

WILMINGTON,  N.C. 

Stor-News-AII  Doy  . 

. . . .  717,458 

821,758 

5tar-Newi.S  . 

. . . .  254,548 

296,016 

Grand  Total  . . .  . 

....  972,006 

1,117,774 

WINDSOR,  ONT. 

Stor-e  . 

.  . .  1,950,732 

1,873,226 

WINNIPEG,  MAN. 

Tribune-e  . 

....  2,100,989 

2,194,952 

Free  Press-e  . 

...  2,600,977 

2,472,523 

WINSTON-SALEM,  N.C. 

Journol-m  . 

....  1,384,726 

1.521,520 

Twin  City  bentinel-e 

....  1,113,238 

1,289,554 

Joumol-Sentinel-S 

...  682,934 

519,834 

Grond  Totol  .  .  .  . 

....  3,180,898 

3,330,908 

WORCESTER,  MASS. 

Telegrom-m  . 

.  .  847,700 

898,786 

Gozette-e  . 

....  936,467 

908,359 

Telegram-S  . 

.  940,275 

740,215 

Grond  Totol  ... 

.  2,724,442 

2,547,360 

• 

Senior  citizen  copy 

Metro  Associated  Services,  Inc.,  has 
released  a  12-page  editorial  supplement 
called  “The  Good  Life.”  It  features 
material  contributed  by  the  National 
Council  on  Aging,  American  Association 
of  Retired  Persons,  National  Retired 
Teachers  Association,  Retired  Senior 
Volunteer  Program,  Foster  Grandparent 
Program,  American  Music  Conference 
and  Action,  Peace  Corps  and  Vista. 
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Proposals  made  to  improve 
journalism  education 

By  I.  WUUam  HUI 


In  the  first  national  meeting  of  its  kind, 
representatives  of  journalism  education 
committees  of  more  than  two  dozen  pro¬ 
fessional  journalism  organizations  met 
(February  28)  at  ANPA  headquarters  in 
Reston,  Va.  to  coordinate  efforts  toward 
improving  journalism  education. 

The  focal  point  of  the  discussions  was 
a  list  of  eight  proposals  by  Leroy  E. 
Smith,  Buffalo  Evening  News,  chairman 
of  the  journalism  education  committee  of 
the  National  Conference  of  Editorial 
Writers,  who  was  joined  in  his  presenta¬ 
tion  by  Curtis  MacDougall,  professor 
emeritus  of  Northwestern  University’s 
Medill  School  of  Journalism. 

8  proposals 

In  brief,  these  proposals  follows: 

1.  That  journalism  education  be  lifted 
to  an  independent  status  comparable  to 
law,  medicine  and  engineering,  with 
jurisdiction  over  admissions,  faculty  ap¬ 
pointments  and  promotions,  curriculum 
and  degree  requirements. 

2.  Journalism  schools  should  require 
that  all  full-time  instructors  in  skill- 
course  areas  have  professional  experi¬ 
ence,  with  preferably  no  less  than  five 
years’  duration. 

3.  Journalism  schools  should  put  a 
stop  to  the  growing  emphasis  upon 
communications-theory  courses,  and 
cease  treating  the  Ph.D.  as  a  requirement 
for  faculty  advancement. 

4.  Journalism  schools  should  update 
their  curriculum  requirements  to  assure 
that  all  students  planning  journalism 
careers  avail  themselves  of  a  “core”  of 
liberal  arts  background  courses  in  such 
areas  as  history,  economics,  govern¬ 
ment,  sociology,  public  finance,  the  law, 
logic,  statistical  analysis,  business  prac¬ 
tices  and  the  basic  sciences. 

5.  Journalism  schools  should  do  ev¬ 
erything  possible  to  assure  that  general 
survey  courses  in  the  sciences  and  social 
sciences,  in  preference  to  entry-level 
courses  increasingly  geared  for  majors  in 
such  disciplines,  are  available  to  their 
students. 

6.  Journalism  schools  should  schedule 
undergraduates’  skill-writing  course  ear¬ 
lier  than  their  third  year.  This  serves  two 
purposes:  (1)  Enabling  students  to  have  a 
better  idea  by  the  end  of  their  sophomore 
year  as  to  their  interest  in  and  aptitude 
for  a  journalism  career;  and  (2)  enabling 
students  to  absorb  their  skill  training  se¬ 
quentially,  learning  a  skill  during  one 
semester  and  building  upon  it  during  the 
next. 

7.  To  facilitate  the  choice  of  non-skill 
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course  in  a  journalism  curriculum  vital  to 
individual  students  in  preparing  them¬ 
selves  for  an  expanding  range  of  social 
problems  and  public  issues,  we  recom¬ 
mend  that  full-time  advisers  be  desig¬ 
nated  to  supplement  the  advisory  role  of 
faculty  members. 

8.  News  professionals  and  journalism 
faculties  alike  should  re-examine  the 
problems  and  opportunities  posed  by  the 
massive  influx  of  students  seeking  jour¬ 
nalism  courses.  The  mixing  of 
“consumer’ ’-oriented  students  with 
those  planning  careers  in  journalism  can 
pose  teaching  problems  in  gearing 
courses  to  suit  the  needs  of  both  types. 
One  solution  is  the  earlier  programming 
introductory  writing  courses  to  screen 
out  students  lacking  journalistic  ap¬ 
titudes;  another  is  emphasis  on  graduate 
professional  programs  as  an  alternative 
to  two-track  programs,  one  for  consumer 
readers  and  one  for  profession-bound 
students. 

It  was  agreed  that  another  conference 
would  be  held  as  soon  as  the  organiza¬ 
tions  represented  have  had  a  chance  to 
pass  on  these  eight  proposals. 

Participants 

Those  attending  last  week’s  confer¬ 
ence  included: 

Len  Allen,  Radio-Television  News  Di¬ 
rectors  Assn.;  Ken  Byerly,  National 
Newspaper  Association;  James  Carey, 
Association  for  Education  in  Journalism; 


L.  S.  Clemens,  AP  Managing  Editors 
Assn.;  John  DeMott,  the  AEJ-ANPA 
Cooperative  Committee  on  Journalism 
Education;  Eugene  C.  Dorsey,  also  from 
the  AEJ-ANPA  committee;  Tom  Engle- 
man,  the  Newspaper  Fund;  C.  Alfred 
Goody koontz.  Sigma  Delta  Chi;  Milton 
Gross,  American  Council  on  Education 
for  Journalism;  Ralph  Izard,  Sigma  Delta 
Chi. 

Paul  Jess,  AEJ-ANPA  Cooperative 
Committee  on  Journalism  Education; 
Jenkin  Jones  Jr.,  AP  Managing  Editors 
Assn.;  Robert  Jones,  AEJ-ANPA 
Cooperative  Committee  on  Journalism 
Education;  Staley  McBrayer,  AEJ- 
ANPA  Cooperative  Committee  on  Jour¬ 
nalism  Education;  Dick  MacDonald, 
Canadian  Daily  Newspaper  Publishers 
Assn.;  Malcolm  Maliette,  American 
Press  Institute;  Cleve  Mathews,  AEJ- 
ANPA  Cooperative  Committee  on  Jour¬ 
nalism  Education;  Donald  B.  Miller, 
American  Association  of  Advertising 
Agencies;  Harold  Niven,  Broadcast 
Education  Assn,  and  National  Associa¬ 
tion  of  Broadcasters;  Billy  I.  Ross, 
American  Society  of  Journalism  School 
Administrators;  Charles  S.  Rowe, 
American  Society  of  Newspaper 
Editors;  Henry  F.  Schulte,  AEJ-ANPA 
Cooperative  (Committee  on  Journalism 
Education;  James  Schwartz,  American 
Association  of  Schools  and  Departments 
of  Journalism. 

Bruce  H.  Westley,  AEJ-ANPA 
Cooperative  Committee  on  Journalism 
Education;  John  Wicklein,  also  the 
AEJ-ANPA  committee;  Laird  Anderson, 
National  Conference  of  Editorial  Writ¬ 
ers;  and  Stephen  E.  Palmedo,  adminis¬ 
trator  of  the  ANPA  Foundation. 


FELLOW  KEY — Richard  Leonard,  president,  Society  of  Professional  Jour¬ 
nalists,  SDX,  and  editor,  Milwaukee  Journal,  presents  the  Fellow  Key  to  Char¬ 
lotte  Curtis,  associate  editor.  New  York  Times,  during  special  ceremony  in 
conjunction  with  the  New  York  Deadline  Club  at  Columbia  University,  March  8. 
The  award  was  given  to  Curtis  for  "distinguished  achievements  in  the  profession 

of  journalism." 
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Syndicates 


By  Lenora  Williamson 


New  York  editors  to  talk  about  comics 


In  light  of  the  industry-wide  watching 
of  editorial  content  and  style  changes  in 
New  York  City  newspapers,  the  up¬ 
coming  Spring  meeting  of  the  Newspaper 
Comics  Council  will  be  right  on  top  of 
developments. 

Editors  of  the  New  York  News  and  the 
New  York  Post  have  agreed  to  come  to 
the  April  14  meetisig  at  the  Union  League 
Club  and  give  their  views  on  comics  and 
tell  visiting  editors  what  is  going  on  in 
their  pages. 

All  of  which  is  even  more  interesting, 
specifically  with  reports  that  the  prized 
“Peanuts”  will  move  from  the  Post  to 
the  News  several  weeks  after  the  meet¬ 
ing. 

Also  the  feature  comics  editors  will  do 
a  panel  on  buying  and  selling  and 
sometimes-dropping  of  comic  strips. 
Stan  Lee  is  scheduled  to  talk  about  his 
new  strips  and  the  third  annual  Jester 
Comics  Awards  will  be  announced. 

in  Hit 

Mark  A.  Kellner,  a  philatelic  journalist 
since  1972  and  winner  of  the  American 
Philatelic  Society  Writer’s  Unit  Gold 
Medal  for  his  column,  “The  Stamp 
Scene,”  is  beginning  a  stamp  investing 
column  written  for  the  general  public. 

Kellner  says  he  developed  the  invest¬ 
ing  column  while  promoting  “The  Stamp 
Scene”  because  business  publications 
and  editors  kept  making  requests  for  in¬ 
formation  “geared  to  investment.”  As  a 
result,  his  new  “Stamp  Investment 
Guide”  will  offer  ideas  on  buying  and 
selling,  tips  on  stamps  and  stamp-issuing 
countries,  reports  on  market  conditions 
and  general  investment  strategy. 

Kellner  writes  the  “Reporter’s 
Notebook”  feature  for  Stamp  Collector, 
a  national  weekly,  and  is  U.S.  corres¬ 
pondent  for  Canadian  Stamp  News.  His 
features  are  self-syndicated  with  address 
P.O.  Box  131,  Rego  Park,  N.Y.  11374. 


The  best  daily 
business  cartoon  . . . 

STINGER’S 

BkC  BUSkHESS 

COUNTRY  LIFE  FEATURES 
P.O.  BOX  202 
NEW  HOPE,  PA.  18938 
215-598-3125 


K>cy  yy 


4i 


Bob  Dunn 

Veteran  cartoonist  and  toastmaster 
Bob  Dunn  was  honored  in  New  York 
City  on  the  Columbia  University  campus 
March  17  as  the  Columbia  Scholastic 
Press  Association  gave  him  its  Gold  Key 
award. 

Dunn  is  the  only  cartoonist  other  than 
Rube  Goldberg  even  to  receive  the  Key 
which  honors  leadership  in  education 
and  contribution  of  time  and  efforts  to 
improve  school  publications.  Other  win¬ 
ners  have  included  President  Harry 
Truman  and  Eleanor  Roosevelt. 

Dunn,  for  many  years,  has  judged  the 
CSPA’s  annual  contest  and  appeared  on 
convention  programs. 

With  A1  Scaduto,  he  creates  “They’ll 


Do  It  Every  Time”  and  “Little  Iodine,” 
with  Hy  Eisman,  for  King  Features.  In 
1976,  the  National  Cartoonist  Society 
gave  its  “Reuben,”  the  “Oscar”  of  the 
cartooning  profession,  to  Dunn. 

*  ♦  ♦ 

Stephen  D.  Isaacs,  new  director  of  the 
Los  Angeles  Times/Washington  Post 
News  Service,  is  completing  centraliza¬ 
tion  of  editorial  and  business  activities  in 
new  administrative  offices  of  the 
Washington  Post  building. 

Isaacs  anticipates  that  the  news  ser¬ 
vice  lines,  now  open  14  hours  a  day,  will 
soon  move  to  18-hour  operation  and  add 
a  number  of  new  features  from  the 
“mother  papers,”  Newsday  and  the  Dal¬ 
las  Times-Herald.  Isaacs  says  this  will  be 
the  first  time  that  such  a  service  has  cho¬ 
sen  this  operational  route,  since  most  are 
sold  by  syndicates.  The  Los  Angeles 
Times  Syndicate  is  no  longer  involved  in 
sales  and  administration  (E  &  P,  March 
12). 

Isaacs  has  not  hired  a  sales  director  as 
yet  for  the  Washington  office,  which  has 
34  editorial  and  wire  employes. 

There  is  a  separate  service  for  Europe 
and  the  Middle  East  with  a  staff  in  Lon¬ 
don.  The  full  American  file  is  also  sent 
abroad  because,  as  Isaacs  explains, 
European  editors  like  to  get  a  full 
“flavor”  of  the  stories.  The  Guardian, 
Manchester,  and  Agence  France  Presse 
are  affiliated  with  LAT/WP. 

■K  *  * 

United  Feature  Syndicate  has  moved 
its  New  York  offices  to  the  Pan  Am 
Building  in  mid-town,  including  North 
American  Newspaper  Alliance  and  Wom¬ 
en’s  News  Service  divisions.  The  syndi¬ 
cate  has  additional  space  in  the  new  quar¬ 
ters,  where  an  upgraded  computer  and 
production  system  is  being  installed.  The 
new  address  is  200  Park  Avenue,  N.Y., 
N.Y.  10017  and  the  new  phone  number  is 
(212)  557-2333. 


Three  new  sales  representatives  have  been  appointed  to  the  King 
Features  staff  by  Lewis  A.  Little,  national  sales  director.  The  appoint¬ 
ments  are:  Robert  Ellege,  Great  Lakes  region;  Donald  A.  Owen,  Mid¬ 
west,  and  Helen  Cornell,  fashion  representative  for  King's  Reader  Mail 
pattern  division.  Ellege,  to  be  based  in  Chicago,  was  publisher  of  La 
Mesa  Scout,  a  California  weekly  of  which  he  retains  controlling  interest. 
Owen,  Minneapolis-based,  has  been  in  the  syndicate  field  12  years 
and  formerly  was  with  the  Chicago  Tribune-New  York  News  and  Mc- 
Naught  syndicates.  Ms.  Cornell,  New  York-based,  has  a  fashion  sales 
and  merchandising  background,  most  recently  with  Lord  and  Taylor, 

New  York,  and  has  served  as  assistant  fashion  and  beauty  editor  of 
Bride's  Magazine. 
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FIRST  IN  TV  LISTINGS 

•ANYTIME 

■  w  ■Am  •  any  way 


SUNDAY,  FEBRUARY  27, 1977 


5 

WRAL 


4 

WUNC 


(Computer-to-computer  or 
camera-ready  in  any  font,  for¬ 
mat,  width) 

And,  in  addition  to  all  your  local  listings,  TV 
DATA  supplies  screened  photos  and 
camera-ready  features,  fillers,  casting 
news,  puzzles  and  quizzes,  all  targeted  at 
your  TV-section  readers. 

Or,  if  you  prefer,  we’ll  supply  a  complete 
TV  supplement  for  you,  with  your  own  logo. 
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CBS  New 

60  Mlnuti  I 


Phyllis 


Brady  Bunch 
Hour 
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Oasis  In 
Space 
American 
Indian  Artists 
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Masterpiece 
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“Upstairs 
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TV  Data 

(581)  793-3882 

UNITED  FEATURE 
SYNDICATE 
200  Park  Avenue 
New  York,  N.Y.  10017 

(212)  557-2333 
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Chapparral 


Peter  Marshall 


Grids,  rolling  logs,  hanging  indents 
or  centered,  numbers  or  bugs,  serif 
or  sans... 
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Ingersoll  group  buys 
New  York  State  daily 

Oneida  Dispatch  Corporation  was 
sold  March  14  to  the  Ingersoll  publishing 
group.  The  company  publishes  the 
Oneida  Daily  Dispatch  and  Oneida- 
Madison  Shopper  in  Oneida,  N.Y. 

The  company  had  been  owned  for 
many  years  by  members  of  the  Tuttle 
family.  Dispatch  editor  and  publisher, 
John  T.  Tuttle,  represented  the  family  in 
the  sale  of  the  stock  for  an  undisclosed 
price. 

The  Tuttle  family  has  elected  not  to 
continue  in  the  management  of  the  paper. 
No  successor  to  Tuttle  has  been  named, 
Ralph  Ingersoll  II  said.  Lee  W.  Stauffer 
of  Niles,  Ohio,  a  Ingersoll  executive,  is 
vicepresident  of  the  new  company, 
Oneida  Publications,  Inc. 

Ingersoll,  in  a  statement,  said  the  poli¬ 
cies  of  political  and  editorial  independ¬ 
ence  and  civic  service  which  have  been 
established  in  the  Oneida  area  would  be 
continued.  ^ 

Morris  buys  15 
Carolina  weeklies 

Charles  H.  Morris  and  his  sister, 
Alden  Morris  Maier,  have  optioned  the 
controlling  interest  in  Banner  Publishers, 
Inc.  The  balance  of  the  stock  will  be 
retained  by  former  South  Carolina  Gov¬ 
ernor  John  C.  West. 

The  acquiring  stockholders  have  op¬ 
tioned  80%  of  Banner’s  stock.  Governor 
West  will  retain  a  20%  interest.  The  price 
was  not  disclosed. 

Banner  Publishers,  Inc.  owns  15 
community  newspapers  in  North  and 
South  Carolina. 


Deaths 

Melvin  Voorhees,  73,  former  editor  of 
Pasco  (Wash.)  Columbia  Basin  News 
and  associate  editor  of  the  Weekly  Ar¬ 
gus,  Seattle;  February  6. 

*  %  ^ 

Ben  Cober,  84,  one-time  California 
Newspaper  Publishers’  Association  pres¬ 
ident  and  former  owner-publisher  of  the 
Ukiah  (Calif.)  Redwood  Journal; 
January  30. 

J((  9|C 

Seymour  C.  Sterling,  former  publisher 
of  the  Sanger  Herald  and  a  past  presi¬ 
dent  of  California  Newspaper  Pub¬ 
lishers’  Association,  recently. 

*  *  * 

Bob  H.  Hansen,  64,  formerly  executive 
editor  of  the  Yakima  (Wash.)  Herald- 
Republic  and  a  former  Seattle  Post- 
Ingelligencer  real  estate  editor;  January 
16. 

♦  *  * 

Don  Partner,  63,  reporter  and  editor 
for  the  Denver  Post  for  27  years  cover¬ 
ing  major  aviation  and  space  flights;  re¬ 
tired  last  November  because  of  leuke¬ 
mia;  March  7. 

:|c  :|c  :ic 

William  Patterson  Wilson,  98,  retired 
circulation  manager  of  the  Washington 
(Pa.)  Observer-Reporter;  March  3. 

^  9|( 

Eugene  Clyde  Shumate,  48,  reporter 
and  editor  for  the  former  Washington 
Daily  News;  February  18. 

*  ♦  ♦ 

John  F.  Erwin,  former  co-publisher  of 
the  Pauls  Valley  (Okla.)  Examiner;  re¬ 
cently. 


f  EDITOR  &  PUBLISHER  850  Third  Ave..  New  York,  N.  Y.  10022 
I  Gentlemen:  Please  start  my  subscription  now,  addressed  to: 

I  Name _ _ _ 


I  Address 


I  Company _ 

I  Nature  of  Business 

L _ 


$15.00  a  year, 
U.S.  and  Can¬ 
ada;  all  other 
countries,  $35 
a  year. 

□  My  remittance 
is  enclosed. 


Courtland  sells 
printing  company 

Allied  Printing  Corp.  of  Saddle  Brook, 
N.J.  has  purchased  the  assets  of  Rock¬ 
land  Printing  Co.,  Nanuet,  N.Y.,  a  divi¬ 
sion  of  Courtland  Communications  lo¬ 
cated  in  Cleveland,  Ohio. 

Rockland  Printing  Co.  is  a  newspaper 
printing  plant  specializing  in  weeklies, 
college  publications  and  circulars. 

Jules  Jacobsen,  publisher  of  the  North 
Jersey  Suburbanite  of  Englewood,  N.J. 
is  president  of  Allied  Printing.  William 
Cohen,  publisher  of  Bergen  News  Pub¬ 
lishing  Co.  in  Palisades  Park,  N.J.,  is 
secretary-treasurer  and  Robert  Masucci 
is  executive  vicepresident  and  general 
manager. 


Siege 

(Continued  from  page  15) 

proximately  ten  hours  after  it  had  been 
seized. 

He  did  it,  he  wrote  in  a  first-person 
exclusive  that  ran  in  the  morning  and 
evening  papers  March  10,  because  “be¬ 
ing  a  reporter,  I  became  consumed  with 
curiosity. 

“So  I  decided  I’d  just  try  to  get  as 
much  of  the  story  as  I  could  first  hand, 
even  though  I  was  more  than  a  thousand 
miles  from  the  scene  of  the  action.’’ 

He  got  through  to  the  Islamic  Building 
the  second  time  he  tried,  and  conversed 
for  several  minutes  with  a  man  who  had 
“a  calm,  fairly  mild-mannered  voice.’’ 

The  voice  belonged  to  one  of  the  men 
holding  the  hostages.  He  told  Frazier, 
“I’m  not  going  to  give  you  any  local 
scoops,  man.  Don’t  you  guys  have  wire 
services?  Get  your  information  from 
them.’’ 

Undeterred,  Frazier  threw  out  four 
questions  to  keep  the  man  talking  and  got 
him  to  explain — most  tersely — what  his 
motives  were,  how  many  hostages  he 
was  holding,  and  whether  any  of  them 
were  from  Texas. 

The  answer  to  this  last  question:  “1 
don’t  think  so,  but  I  don’t  really  know.’’ 

Philip  Shandler,  Washington  Star  re¬ 
porter,  spent  the  night  of  March  9  in  the 
District  Building.  Inside  the  building  to 
cover  his  regular  beat  when  Maurice  Wil¬ 
liams  was  shot,  he  was  later  escorted 
out. 

But  he  sneaked  back  to  stay  with  the 
hostages  and  ended  up  answering  tele¬ 
phone  calls. 

“I  guess  it  was  like  covering  a  war,’’ 
he  said  afterwards. 

The  reporter  said  he  never  did  see  any 
of  the  gunmen.  Beyond  the  anticipation, 
the  night  was  dull,  he  added. 

“I’ve  never  been  through  anything  like 
that  before  and  I  hope  I  never  will 
again,’’  he  said. 
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Tv  critics 

(Continued  from  page  13) 

Another  group  of  critics.  News  day's 
Marvin  Kitman,  and  Chicago  reporters 
Gary  Deeb  and  Frank  Swertlow  bought 
an  ad  in  Variety  to  explain  why  they 
wouldn’t  participate  in  the  awards. 

Torre  worked  for  the  New  York  World 
Telegram  and  Sun  before  joining  the 
New  York  Herald  Tribune.  In  1957,  she 
shot  into  national  prominence  for  refus¬ 
ing  to  disclose  a  confidential  news  source 
in  court.  For  this  action  she  received  a 
10-day  jail  sentence  from  Federal  Judge 
Sylvester  J.  Ryan,  who,  nevertheless, 
called  her  “The  Joan  of  Arc”  of  her  pro¬ 
fession. 

The  sentence  which  was  served  begin¬ 
ning  on  January  5,  1959,  in  Hudson 
County,  New  Jersey  left  her  under  the 
threat  for  two  more  years  of  being  re¬ 
called  before  the  court  and  again  sub¬ 
jected  to  contempt  penalties.  In  January, 
1%1,  Judy  Garland,  the  personality  around 
whom  the  suit  revolved,  dropped  her 
charges  and  the  case  was  closed.  In  1965 
Marie  authored  the  book  “Don’t  Quote 
Me’’  on  the  subject. 

Torre  joined  KDKA-tv  in  1%2  where 
she  served  as  a  reporter  and  host  of  her 
own  daily  morning  tv  show.  She  left  the 
station  in  January,  1977. 

Torre,  who  was  a  television  columnist 
for  the  New  York  Herald  Tribune  for  six 
years  before  going  to  Pittsburgh  to  do  a 
tv  show  since  1%2,  wrote  O’Connor  that 
she  was  distressed  over  his  reasons  for 
dropping  out  of  the  panel.  (He  and  the 
other  defectors  can  still  vote  in  the  bal¬ 
loting  if  they  choose.) 

“To  begin  with,  John,  you  are  dead 
wrong  about  Talent  Associates  paying 
for  the  entertainment  of  some  of  the  crit¬ 
ics  who  came  to  the  St.  Regis  meeting.  I 
was  in  charge  of  all  the  arrangements, 
and  absolutely  not  a  cent  went  to  enter¬ 
tainment.  I  know  that  a  few  critics  went 
to  plays,  but  they  made  their  own  plans 
through  theatre  press  agents  of  their  ac¬ 
quaintance.  It  was  bad  enough  to  see  an 
inaccuracy  in  your  letter,  but  to  see  it 
repeated  in  the  Variety  article  was  not  in 
the  tradition  of  the  New  York  Times.” 

Torre  also  wrote  that  O’Connor’s  ref¬ 
erence  to  Talent  Associates  as  “funder” 
was  not  correct.  The  money  for  the  Crit¬ 
ics  Circle,  she  said,  is  not  coming  from 
the  coffers  of  Talent  Associates  per  se 
but  from  the  budget  of  the  awards  pro¬ 
gram.  “It  is,  after  all,  a  legitimate  ex¬ 
pense  since  there  would  be  no  show  with¬ 
out  the  critics’  selections.  You  say  the 
critics  award  is  basically  a  good  idea,  but 
that  more  thought  should  be  given  to  the 
‘delicate  formulation.’  Do  you  honestly 
know  of  a  critic  or  group  of  critics  that 
has  the  time  and  money  to  mount  such  a 
project?”  She  asked. 

She  said,  “Isn’t  it  naive  to  believe  that 
tv  critics  from  around  the  country  could 
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be  organized  without  outside  funding?  If 
your  belief  in  the  idea  is  strong,  why 
couldn’t  you  have  expressed  your  senti¬ 
ments  as  part  of  the  group  and  help 
achieve  ‘the  delicate  formulation’  in¬ 
stead  of  abandoning  it  and,  thus,  playing 
into  the  hands  of  a  few  disgruntled  types 
who  are  more  interested  in  drawing  at¬ 
tention  to  themselves  .  .  .” 

Henninger  challenged  the  “commer¬ 
cialism”  of  the  critics  awards  show. 

Henninger  wrote  that  his  reservations 
were  based  on  “critics  reviewing  and 
probably  lambasting  their  own  program” 
due  to  the  way  he  said  the  show  was 
being  “rushed  to  production,”  and  de¬ 
signed  to  perpetuate  the  “worst  con¬ 
sequences  of  a  system  the  critics  so  often 
deplore.’’  He  said  “if  Susskind  and  CBS 
were  committed  to  producing  a  program 
of  distinction,  they  would  hold  off  till 
next  year  and  give  the  critics  time  to 
devise  a  fair  and  comprehensive 
nominating  process.” 

Torre  says  that  it’s  important  to  have 
“geographical  representation”  on  the 
TV  Critics  Circle.  “A  lesser  organiza¬ 
tion,  in  terms  of  numbers,  would  not  be 
representative  of  the  critics  throughout 
the  country.” 

The  TV  Critics  Circle,  Torre  says,  can 
be  a  “helluva  valuable  property.’’  The 
money  could  be  used  for  charitable 
causes,  such  as  scholarships.  “We  like 
to  think  we’ll  be  encouraging  the  good 
and  discouraging  the  bad.”  There  is  a 
category  for  non-achievement. 

“What’s  bad  about  what  we’re  doing? 
Are  some  of  the  critics  afraid?  People 
aren’t  so  gullible  that  they  would  distrust 
awards  for  tv  aired  on  tv,”  said  Torre. 
The  project  all  along  she  said  has  been 
her  “baby.”  She  said  Susskind  and  CBS 
have  been  “especially  sensitive  about 
staying  out  of  it.” 

Torre  told  Editor  &  Publisher  that 
some  of  the  critics  on  the  present  16- 
member  TV  Critics  Circle  panel  did  not 
ask  their  newspapers  about  participation 


on  the  panel.  O’Flaherty,  of  the  Chroni¬ 
cle,  who  has  been  a  critic  for  25  years, 
said  he  believes  the  set-up  of  the  TV 
Critics  Circle  was  “honorably  moti¬ 
vated.  Susskind  has  been  involved  in 
more  of  the  good  things  in  the  business. 
There  is  no  other  way  a  critics  awards 
can  be  formed.  The  Chronicle  paid  for 
my  trip  to  New  York.  1  don’t  know  about 
the  others.” 

Besides  O’Flaherty,  Drew,  Smith, 
Rahn  and  LaCamera,  the  panel  still  in¬ 
cludes  Jack  Anderson,  Miami  Herald; 
Kay  Gardella,  New  York  Daily  News, 
Robert  Goodman,  Atlanta  Journal,  Joan 
Hanauer,  United  Press  International, 
Ann  Hodges,  Houston  Chronicle,  Karl 
E.  Meyer,  of  Weston,  Conn.,  Walter 
Saunders,  Rocky  Mountain  News,  Ar¬ 
thur  Unger,  the  Christian  Science 
Monitor,  John  Voorhees,  Seattle  Times, 
Lee  Winfrey,  Philadelphia  Inquirer,  and 
Robert  Brock,  Dallas  Times  Herald. 
Torre  personally  selected  this  group. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


3/9  3/16 

Affiliated  Publications  (AMEX)  .  12%  11% 

Combined  Communication  Corp.  (NYSE)  21  22% 

Capital  Cities  Comm.  (NYSE)  .  49''i  49% 

Cowles  Comm.  (NYSE)  .  13  13 

Dow  Jones  (NYSE)  .  30%  30 

Gannett  (NYSE)  .  35V4  35V4 

Gray  Comm.  (OTC)  .  13%  13% 

Harte  Hanks  (NYSE)  .  28  28'4 

Jefferson-Pilot  (NYSE)  .  30  30 

Knight-Ridder  (NYSE)  .  34%  34% 

Lee  Enterprise  (AMEX)  .  24%  24V4 

Media  General  (AMEX)  .  18%  183-8 

Multimedia  (OTC)  . .  25%  25V4 

New  York  Times  (AMEX)  .  15%  16% 

Panax  (OTC)  .  4Vj  4% 

Post  Corp.  (Wise.)  (OTC)  .  19  19 

Quebecor  (AMEX)  .  5%  6 

Southam  Press  (CJE)  .  21'%  21 

Speidel  (OTC)  .  27  27 

Thomson  Newspapers  (CE)  .  12'%  12'  e 

Time  Inc.  (NYSE)  .  35  37 

Times  Mirror  (NYSE)  .  20'%  37 

Toronto  Star  (CE)  .  15%  14^8 

Washington  Post  (AMEX)  .  22  22% 

SUPPLIERS 

Abitibi  (CE)  .  10%  11' 2 

Addressograph  Multi.  (NYSE)  .  11'%  1238 

Altair(OTC)  .  3' 8  3’ 8 

Ball  Corp.  (NYSE)  .  17%  1738 

Berkey  Photo  (NYSE)  .  4%  434 

Boise  Cascade  (NYSE)  .  32  3234 

Compugraphic  (NYSE)  .  33%  34'8 

Compuscan  (OTC)  .  9' 2  9'4 

Crown  Zellerbach  (NYSE)  .  41  4034 

Cutler-Hammer  (NYSE)  .  41 '-2  44 

Dayco  (NYSE)  .  17%  18 

Digital  Equipment  (NYSE)  .  41  4534 

Domtar(AMEX)  .  13'2  13'2 

Dow  Chemical  (NYSE)  .  37'4  3938 

Dymo  (NYSE)  .  11*8  11*8 

Eastman  Kodak  (NYSE)  .  753,4  74'4 

Ehrenreich  Photo  (AMEX)  .  6'%  6' 8 

Eltra  (NYSE)  .  28  30% 

General  Electric  (NYSE)  .  50%  52 

Georgia  Pacific  (NYSE)  .  32%  32^8 

Grace,  W.  R.  (NYSE)  .  29  29 

Great  Lakes  Paper  (CE)  .  2934  3038 

Great  No.  Nekoosa  (NYSE)  .  28%  3034 

Harris  Corporation  (NYSE)  .  32%  34 

Inmont  (NYSE)  .  21  21'4 

International  Paper  (NYSE)  .  57%  5734 

Itek  Corp.  (NYSE)  .  16' 8  16' 4 

Kimberly  Clark  (NYSE)  .  4338  44' 8 

Log  Etronics  (OTC)  .  5'  2  5'  2 

MacMillan.  Bloedel  (CE)  .  11'8  11'8 

Milgo  Electronics  (AMEX)  .  22' 2  22' 2 

Millmaster  Onyx  (AMEX)  .  .  . 

Minnesota  Min.  &  Mfg.  (NYSE)  .  52'4  53'4 

Optronics  International  Inc.  (BSE)  .  . . 

Richardson  (NYSE)  .  .  . 

Rockwell  Inti.  (NYSE)  .  3334  33' 2 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  sarnples,  rates.  Au¬ 
tomotive  Features,  814  t.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


FILLERS 


WE'VE  ALWAYS  SAID  “Good  fillers  make 
good  features,”  and  our  subscribers' 
reaction  proves  us  right.  Robbins  Filler 
Service  offers  time  copy  above  the  aver¬ 
age,  and  at  modest  cost-based  on  circu¬ 
lation.  Many  subjects,  good  writing,  reli¬ 
able  research.  A  request  on  your  let¬ 
terhead  will  bring  a  sample  of  this  desk 
man's  makeup  bonanza.  Our  21st  year. 
Robbins  &  Associates,  P.  0.  Box  780, 
Seattle,  Wash.  98111. 


SECOND  HELPINGS:  Devoted  to  the  his¬ 
tory,  folklore,  facts  and  fiction  of  prepar¬ 
ing  and  preserving  garden  vegetables. 
20  weekly  columns,  June  1-October  12. 
Pat  Foran,  43  Beacon  Street  Circle,  Mil- 
ton,  Mass.  02186. 


ALPHABET  SOUP!  A  bite  of  gossip,  a 
morsel  of  good  eating,  700  words  week¬ 
ly.  Never  tastes  the  same  way  twice!  By 
Barbara  Burtoff,  Food  Editor,  The  Bos¬ 
ton  Herald-American.  For  samples,  rates 
write  Box  lOA,  2  Hawthorne  PL,  Boston, 
Mass.  02114. 


GARDENING 


JOIN  GARDEN  BOOM!  Glossy  photo.  600 
word  weekly,  6th  year,  member  GWAA. 
Details:  Masson,  Box  66,  Needham, 
Mass.  02192. 


HOROSCOPES 


OLGA  KNOWS 

Most  rapidly  expending  weekly  horo¬ 
scope  column  in  this  galaxy.  Bright, 
breezy,  bold.  Full  of  sass  and  vinegar. 
550  words  camera  ready.  Samples. 
Patsy  Milligan,  Syndicate,  Box  14,  Dun¬ 
dee,  III.  Ml  18. 


MEDICAL 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


"MORE  FOR  YOUR  MONEY" 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Samples. 
Mike  LeFan,  1802  E.  13,  Temple,  Texas 
76501. 


PHOTOGRAPHY 


ARE  YOU  PUZZLED  how  to  increase  your 
circulation?  Manufacturer-quality  Per¬ 
sonalized  Photo  Jigsaw  Puzzles  will  pro¬ 
vide  free  puzzles  for  your  next  contest, 
etc.  Write,  call  Jigsaw  Marci,  Box  914E, 
Southampton,  Pa.  18966.  (215)  357- 
8346. 


SMALL  BUSINESS 


SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Plain  Dealer  and  other  fine 
newspapers.  Free  samples.  M.  Stevens, 
172  Mill  River  Rd.,  (lhappaqua,  N.Y. 
10514. 


STAMPS 


STAMP  SCENE — Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  Box  131,  Rego  Park,  N.Y.  11374. 


INCREASE  TRAVEL  LINAGE!  World 
travel  column  now  in  4th  year,  weekly. 
Camera-ready.  $1.25  week,  weeklies 
Free  copies  #1  Easy  St.,  Aptos,  Calif. 
95003. 


IT’S  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret— and  it’s  strictly  classified  information! 
We’ll  never  reveal  the  identity  of  an  E&P  Box  Holder;  how¬ 
ever,  if  you  want  to  answer  a  Box  Number  ad,  but  don’t  want 
your  reply  to  go  to  certain  newspapers  (or  companies),  put 
your  mind  at  easel 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box 
Holder.  Attach  a  note  telling  us  what  newspapers,  groups  or 
companies  you  don’t  want  the  reply  to  reach.  Then  put  the 
reply  and  the  note  in  an  envelope  addressed  to  E&P  Clas¬ 
sifieds.  If  the  Box  Number  you’re  answering  is  on  your  list, 
we’ll  discard  your  reply. 

IMPORTANT:  We  can’t  return  your  reply  because  that 
would  be  the  same  as  telling.  So  don’t  send  indispensable 
material.  Also  attach  a  note  each  time  you  want  a  box 
holder  checked.  Don’t  be  like  the  fellow  who  told  us  “de¬ 
stroy  this  reply  and  any  future  replies  from  me  if  Box  Holder 
is  (name  of  newspaper).’’  With  the  volume  of  mail  handled 
by  this  office  each  day,  that’s  really  taking  a  terrible  risk! 
And  if  you  don’t  want  your  reply  to  be  sent  to  any  property 
held  by  a  group,  it’s  best  to  list  the  properties.  We  know  the 
daily  newspaper  holdings  of  most  groups— but  a  suburban, 
weekly  or  new  acquisition  might  slip  by  us. 


ANNOUNCEMENTS 


APPAREL 


Be  A  Real  Journalist!  Wear  A 

"RAKE  MUCK" 

“journalists'^ do  it  DAILY” 

T-Shirt 

Select  either  one.  Shirts  are  sensational 
yellow,  heavy  quality.  S.M.L.XL.  $5.50  in¬ 
cludes  mailing  to  any  newsroom  or  home  in 
U.S.  Specify  size.  (Add  28t  in  Arizona.) 

P&L  TRADING  CO. 

Box  26501 
Tempe,  Ariz.  85282 


BUSINESS  OPPORTUNITIES 


PUBLISHING  AND  PRINTING  family  with 
substantial  assets  here  and  abroad  seeks 
merger  or  possible  acquisitions  under  joint 
company  involving  print  or  broadcast 
properties,  looking  for  greater  strength 
through  semi-autonomous  association. 
Complete  confidentiality.  Box  437,  Editor 
&  Publisher. 


WOULD  YOU  LIKE  a  business  interest  in 
Miami  Beach?  Dynamic  paper  wants 
partner-investor.  6ox  480,  Editor  & 
Publisher. 


HUSBAND  AND  WIFE  TEAM  with  com¬ 
plete  experience  in  all  phases  of  printing 
and  publishing  of  weekly  newspaper  and 
job  shop,  to  buy  into  modern  operation 
doing  $125,000-$150,000  annually.  Grow¬ 
ing  community  with  solid  forest  industry 
economy.  High  return  to  ambitious  couple. 
For  full  details,  write  A.  Mazur,  Box  10. 
Hudson  Bay,  Sask.  Canada,  SOE  OYO,  or 
call  (306)  865-2771  evenings. 


AUTHORS  WANTED!  Be  a  “maverick  pub¬ 
lisher.”  Best  alternative  to  trade  or  subsidy 
publishing.  High  quality,  low  rates,  short 
runs,  computerized  photo  typesetting, 
perfect  or  hardbound,  currently  8-week  de¬ 
livery,  page  proofs,  editing  and  promo¬ 
tional  assistance  available.  Maverick  Pub¬ 
lications,  Box  243-EP,  Bend,  Oregon 
97701.  (503)  382-6978. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah.  Ga.  31410.  (912)  897-1348. 


MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair.  Calif.  91763.  (714) 
626-6440. 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile.  Ala.  (205)  666-0893 


BILL  MATTHEW  COMPANY  Conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
da^ime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


NEWSPAPERS  FOR  SALE 


SALES  UP  45%  during  first  6  weeks  of 
1977.  Independent  group  of  weeklies  in 
booming  Chicago  suburbs.  Carrier  of 
County  and  Municipal  legal  advertising. 
Best  read  newspapers  in  13  communities. 
1976  gross  sales:  $370,000.  Box  428, 
Editor  &  Publisher. 


SEMI-WEEKLIES  plus  shopper  in  exclusive 
market.  7300  paid  circulation.  Modern 
offset  plant  including  4  unit  Goss  Commu¬ 
nity.  Zone  5.  $1  million  plus.  Box  449, 
Editor  &  Publisher. 


40%  OF  OUTSTANDING  STOCK  in  central 
south  Georgia  daily  and  shopper.  High 

frowth  area  on  Interstate  Highway.  A.  C. 
ift.  Box  348,  Tifton,  Ga.  31794.  Ph:  (912) 
382-6632. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITTO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  676M.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  P.O.  Box  7133.  Shawnee  Mission. 
Kans.  66207.  Office;  (913)  381-8280. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  sellings 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 

LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co.,  P.O. 
Dr.  12428,  Panama  City,  Fla. 


NEWSPAPERS 
FOR  SALE 

Several  profitable  South  Caro¬ 
lina  county  seat  weeklies  in  non¬ 
competitive  growth  markets 
ranging  in  paid  circulation  from 
20(ra  to  35000.  Principals  only. 

JIMMY  CROWE 

202  Winchester  Dr. 
Savannah,  Ga.  31410 
(912)  897-1348  or 
(912)  897-1346 


POPULAR  alternate-week  newspaper.  3 
years  old,  15,000  per  issue,  free  to  read¬ 
ers.  Great  potential  for  someone  with  a  lit¬ 
tle  capital.  Zone  9.  Priced  to  sell.  Box  487, 
Editor  &  Publisher. 


r  we  insist  on  AWARD-WINNING,  8-year-old,  90(X)  paid, 
9  issue  monthly  recreational  newspaper. 
NCY  Owner  nets  $18,000  plus  after  expenses, 

nt  Good  for  a  one  man  operation.  Buyer  must 

lich.  48858  be  familiar  with  sales,  editing,  paste-up 

-  and  makeup.  Printing  is  contracted  out. 

)rice  for  your  Work  9  months  out  of  the  year  and  enjoy  4 
ice  Co.,  P.O.  seasons  living  in  beautiful  Maine.  $32,- 
500.  (207)  862-3645,  Mr.  Armstrong. 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED  OTHER  CLASSIFICATIONS 

(PayaMa  wlOi  ordar)  (Rtmittanea  thouU  accompany 

copy  unlaaa  cradH  oaiaWitftotf). 

4'Weeks  —  $1.35  per  line,  per  issue  4'weeks  —  $2.00  per  line,  per  issue 

3-weeks  —  $1.50  per  line,  per  issue  3-weeks  —  $2.20  per  line,  per  issue 

2'-weeks  —  $1.65  per  line,  per  issue  2-weeks  —  $2.35  per  line,  per  issue 

1-week  —  $1.75  per  line  1-week  —  $2.45  per  line 

Add  $1.25  for  box  service  and  count  Add  $1.25  per  insertion  for  box  service 
as  an  additional  line  in  your  copy.  and  count  as  an  additional  line  in  copy. 

Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

Classified  Contract  Rotas  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y..  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


-Weeks 


-Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  t  PUBIISHER  •  BSD  Third  Ave.  •  New  Yeih.  N.Y.  10022 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


WEEKLY  TABLOID 

Absentee  owner  desires  outright  sale  or 
partnership  to  manage  three  Oregon 
Weekly  Tabloids.  Opportunity  for  high  prof¬ 
its.  Reply  to;  Beautiful  West  Publishing 
Co.,  202  N.W.  21st,  Portland,  Oregon 
97209. 


6-FIGL)RE  PROFITS  from  a  weekly?  We 
have  and  you  can  with  this  lower  &ne  3 
suburban  paper.  Expanding  market  4 
miles  from  major  Southern  city.  Modern 
equipment:  excellent  staff  of  10.  Attrac¬ 
tive  terms  and  information  to  qualified 
buyers  only.  Box  377,  Editor  &  Publisher. 


ESTABLISHED  WEEKLY,  Zone  5, 
suburban-industrial  area,  2  universities, 
colleges.  1976  gross  $59,404.  Price 
$50,(X)0. 29%  down,  balance  5  years.  Pub¬ 
lisher  retiring.  State  credentials.  Box  349, 
Editor  &  Publisher. 


WEEKLY  ADVERTISER— Beautiful,  boom¬ 
ing  Idaho.  Must  sell  due  to  health.  Well 
established  fast  growing  weekly  Adver- 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


USED  SQUEEZE  LENSES  .  .  . 

Available  reworked/updated  trade-ins. 
CK  OPTICAL  CO..  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentages  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801 


2  USED  C.K.  OPTICAL  CO.  Squeeze 
Lenses,  4.5%  width  and  2%  ;  eduction 
used  on  Chemco  Marathon  Cameras.  Con¬ 
tact  Purchasing  (Tept.,  Providence  (R.l.) 
Journal,  (401)  277-7470. 


ROBERTSON  process  camera,  14"x20" 
with  reprocopy  processor.  Call  (716)  296- 
5673  or  (716)  386-4711. 


COMPUTER  REPAIR 


HARRIS  2200  USERS— Datacraft  Memory 
repair  now  at  affordable  prices.  10-day 
tyrn  around,  30-day  warranty.  For  informa- 


tiser.  Good,  long  term  contract  accounts  I  tjQp  ^311  vvrite  Second  Source  (iomput- 


included.  Cash  or  terms.  Write;  Home 
Towne  Publications,  P.  0.  Box  7834, 
Boise,  Idaho  83707. 


CANCER  SURGERIES  dictate  immediate 
sale  of  $2,050,000  per  annum  weekly 
chain.  Growth  last  12  years  over  1000% 
Locale  highest  West  Coast  income,  cul¬ 
tural  and  climate  qualities  in  world.  Cash 

C referred  but  terms  can  be  arranged  to 
uyer  with  bankable  security.  Please  reply 
in  own  handwriting  Box  454,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


WEEKLY  SOUGHT  in  New  England  or 
Mid-Atlantic  states  for  professionally  and 
financially  qualified  owner/operator.  Box 
461,  Editor  &  Publisher. 


NEWSPAPER  WANTED:  Country  weekly 
with  modern  job  shop.  Preferably  in  Area 
2,  but  will  consider  right  opportunity  in  any 
section  of  the  country.  Must  be  solid  com¬ 
pany  with  positiye  cash  flow  and  growth 
potential.  Would  prefer  printing  situation 
with  excess  capacity.  If  property  is  heal¬ 
thy,  would  also  prefer  to  retain  present 
management.  Send  all  details  first  letter; 
all  replies  held  in  strict  confidence.  Pur¬ 
chaser  is  respected  and  successful  inter¬ 
national  communications  company  with 
book  and  magazine  publishing  diyisions, 
separate  printing  and  market  research 
companies,  and  direct  mail  and  catalog  di¬ 
yisions.  Annual  sales  $60  million.  Box  357, 
Editor  &  Publisher. 


INVESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  job 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
203,  Editor  &  Publisher. 


AGGRESSIVE  young  publisher  seeks  to  ac¬ 
quire  substantial  weekly  or  chain  in  the 
greater  New  York  metro  area.  Must  have 
important  market  share  in  growing  area. 
Trade  publications  considered.  $250M 
minimum.  Principals  and  brokers  with  writ¬ 
ten  authorizations  only.  Box  341,  Editor  & 
Publisher. 


NEWSPAPERS 

WANTED 

Have  substantial  investor  wanting 
to  buy  iarge  group  of  weeklies 
Profitable  dailies  also  considered 
Call  collect  or  contact  — 

Don  Malcolm 
Carillon  Tower  West 
13601  Preston  Road  Suite  417 
Dallas  Texas  75240 
(214)  233-4334 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio  TV.  CATV  and  Newspapers 


PERIODICAL 

SUBSCRIPTIONS 

THE  MEDIA  REPORTER,  a  new  quarterly 
English  journal  for  journalism  practition¬ 
ers,  teachers  and  students.  Numbers  1 
and  2  now  available.  Edited  by  James 
Brennan,  former  staffer  on  The  Guardian 
and  lecturer  in  journalism.  Four  issues  for 
$14,  airmail,  from:  39  Legh  Road,  Sale, 
Cheshire,  England. 


ers  Inc.,  3075  S.  Harbor  Blvd.,  Santa  Ana, 
Calif.  92704.  (714)  751-SSCI. 


MAILROOM 


SHERIDAN  48P,  24P  and  Mueller  227  in¬ 
serters.  Spares  included.  Very  good  condi¬ 
tion.  Box  382,  Editor  &  Publisher. 


STA-HI  251  Counterstacker  available  im¬ 
mediately.  vei^  good  condition.  Box  415, 
Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
VERY  GOOD  CONDITION 
BOX  421,  EDITOR  &  PUBLISHER 


1900  SERIES  ADDRESSOGRAPH,  excel¬ 
lent  condition,  with  Graphotype,  automa¬ 
tic  delivery,  3  large  tray  storage  cabinets, 
10,000  frames  and  piates.  Ashing  $3(X)0. 
Call  (203)  567-8789. 


MUELLER  227  INSERTER  AND  231 
STACKER.  2  YEARS  OLD.  BOX  418, 
EDITOR  &  PUBLISHER. 


FERAG  STACKER  Model  BAU-JHR,  serial 
N-R  AP440-126.  Includes  digital  Read-out 
counter.  Does  not  include  transformer.  We 
bought  it  used  and  have  decided  not  to  use 
it.  No  reasonable  offer  refused.  Phone: 
(312)  586-8800,  ext.  391. 


1975  SIGNODE  MLIEE  Strapping  Ma¬ 
chine.  Uses  plastic  strapping,  little  use 
and  in  excellent  condition.  $3500  firm. 
Phone  D.  B.  Glasgow,  (919)  353-1171. 


CHESHIRE  528  labeling  machine  with 
quarter  folder.  New  1975.  Pitney-Bowes 
4351  postage  meter  base.  Wanted:  Phil- 
lipsburg  inserters.  Call  toll  free:  (800) 
527-2564. 


SPEEDAUMAT  with  friction  and  shuttle 
feeds,  cabinet,  trays  and  Grapho^pe 
platemaker.  Call  (716)  296-5673  or  (716) 
386-4711. 


NOLAN-JAMPOL  bottom  wrap  With 
squeeze  pacer,  excellent  condition, 
$3500.  O.N.E.,  1761  Tully  Circle  N.E.,  At¬ 
lanta,  Ga.  30329.  (404)  321-3992. 


DIDDE-GLASER  320  newspaper  inserter,  3 
stations.  Handles  Vz  fold  or  V4  fold  papers, 
8-10,000  per  hour.  Perfect  condition. 
(219)  288-1411. 


MISCELLANEOUS 


COLD  TYPE 
conversion  completed 
AVAILABLE  IMMEDIATELY 
Complete  Stereo  Department 

Mat  Rollers,  Routers,  Shears — Power  and 
foot.  Pony  Autoplates,  Pumps,  Pots,  Cast¬ 
ing  Boxes,  Saws,  Planers,  Trimmers  and 
formers,  etc. 

Composing  Room 

Elecktrons,  Comets.  Model  33  (fully 
equipped— including  Mats,  Magazines 
and  spare  parts),  Justapes,  reperforators 
and  readers,  Hamilton  Storage  racks,  Van- 
dercook  SP  25  proof  press.  Trucks,  chases 
and  saws. 

Will  Sell  all  or  in  part 
For  information  Call  or  Write 
Victor  Tardue-Production  Manager 
Reading  Eagle  Company 
Box  582,  Reading,  Pa.  19603 
(215)  373-4221 
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EQUIPMENT  &  SUPPLIES 
MISCELLANEOUS 


EQUIPMENT  8.  SUPPLIES 
PHOTOTYPESETTING 


TWO  505TC's,  new  CRT’s,  deflection  coil, 
carriage  drive  motor  assembly,  2  spare 
tension  motors,  excellent  condition.  ?  Lud- 
lows  with  drawers  of  type  and  50  Lud¬ 
low  sticks.  6  Hammond  glider  saws.  75 
aluminum  chases,  75  steef  chases.  3  Van- 
dercook  proof  presses.  10  portable  storage 
racks.  6  stationery  storage  racks.  60  half 
magazines  for  Models  31,  32  and  35  Lino¬ 
types.  One  Elrod  strip  caster.  2  Mono-type 
strip  casters.  3,  5,  10-ton  electric  or  gas 
metal  pots,  brand  new.  Over  150  fonts  of 
Linotype  mats  ranging  from  5  to  30  pt.  100 
fonts  of  foundry  type.  Many  miscellaneous 
items  too  numerous  to  mention.  For  infor¬ 
mation  contact  Larry  Anderson  or  Frank 
Little,  Youngstown  Vindicator,  Youngs¬ 
town,  Ohio  44501.  Ph:  (216)  747-1471. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint  .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


OCR’S 


DATATYPE  OCR,  used  every  day,  less  than 
2  years  old  (going  to  front  end  system), 
excellent  condition,  $6(X}0.  McMahon,  Los 
Alamos  Monitor,  Los  Alamos,  N.M.  (505) 
622-4185. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESETTING 


3-YEAR-OLD  COMPUWRITER  JR.,  Com- 
pugraphic  7200  Headliner.  Call  (912) 
482-3367;  PMs  242-7343. 


GOING  OFFSET— Compugraphic  2961 
with  fonts  and  keyboard  all  for  only  $3(X)0. 
Call  (609)  234-8275  and  see  it  working. 


FOR  SALE-LIKE  NEW 
Complete  Compugraphic 
Typesetting  System 

Used  9  months  on  weekly  newspaper.  Con¬ 
sisting  of  Computape  II,  Correcting  KDT, 
7200  standard  display  headliner,  (Jompu- 
kwik  Processor,  spare  parts  kit,  spare 
reader  and  many  extras. 

Cost  $30,000  New— Will  Sacrifice. 
Laverne  Thomas — Ph;  (919)  347-5466 
Onslow  Publishing  Company 
P.  0.  Box  7118 
Jacksonville,  N.C.  28540 


COMPUGRAPHIC— JUSTOWRITERS 
7200  with  line  counter— $3100.  Compu- 
writer  I,  $4300.  Keyboards— $1200.  FHN 
Business  Prod.,  Church  Rd.,  Mt.  Laurel, 
N.J.  (609)  235-7614. 


USED  COMPUWRITER  II  with  fonts.  Good 
condition.  Priced  for  immediate  sale; 
$7000.  Beacon  Advertising,  l301  Ave.  of 
the  Americas,  New  York,  N.Y.  10019.  (212) 
765-5630. 


COMPUGRAPHIC  2961  HS,  spare  parts 
list,  spare  reader,  wire  stripper,  64  LPM 
machine,  $3000.  McMahon,  Los  Alamos 
Monitor,  Los  Alamos,  N.M.  (505)  662- 
4185. 


COMPUGRAPHIC  72(X)  with  spare  parts 
kit;  Just-O-Text  70  with  keyboard  and  pro¬ 
cessor.  Call  (716)  296-5673  or  (716)  386- 
4711. 


To  Answer  Box  Number  Ads  In 
EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number 
in  the  ad.  c/o  Editor  &  Publisher,  850 
Third  Avenue,  New  York,  N.Y.  1(1022. 
Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 


ADDRESSOGRAPH  Comp/Set  510  Di¬ 
rect-Entry  Phototypesetter  with  6  type 
discs — 5y2  pt. — 74  pt.;  with  AM  745  Day¬ 
light  Processor;  with  Model  30  Striped 
Adhesive  Wax  Coater— New  1976.  Call  Eric 
Glass.  (301)  756-6671. 

2-YEAR-OLD  COMPUWRITER  I,  includes 
fonts,  spare  parts  kit;  $5500.  Phone  (607) 
2724oSo. 

COMPUGRAPHIC  II  with  7  fonts,  proces¬ 
sor.  Assume  30  month  lease  or  $8,000 
cash.  Cost  $13,650  new.  Market  (Com¬ 
munications,  225  E.  Michigan,  Milwaukee, 
Wise.  53202,  (414)  276-6600. 

PHOTON  PACESETTER  MARKI— 8face  14 
lens.  Excellent  condition.  $8500.  (916) 
372-0910. 

COMPUGRAPHIC  4961  SL  wire  stripper, 
dual  image  reader  or  punched  paper, 
$2000.  StanCom  (603)  893-4361. 

FONTS  FOR  COMPUGRAPHIC  7200 
Wide  selection,  low,  low  prices,  immediate 
deliverv.  Write  WILMINGTON  PHOTO 
TYPE  FOUNDERS,  INC.,  P.  0.  Box  32, 
Topsfield,  Mass.  01983  for  free  catalog  or 
call  (617)  887-6244. 


_ PRESSES _ 

GOSS  SIGNATURE  4  units  23  9/16  x  36 
2  Goss  Community  units  lor  add-on 
Goss  Community  1  unit,  folder 
Goss  Community  folders 
Goss  Suburban  folder 
(3oss  Suburban  3  units 
Goss  Suburban  5  units 
Goss  Urbanite  folder,  22%' 

Goss  Universal  6  units 
Cottrell  V-15  units,  and  presses 
Fairchild  Newsking,  units 
Fairchild  Newsking,  2  unit  press 
Color  King  2:1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite,  45V2" 
cutoff 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL 
PUBLICATIONS 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 

GOSS  URBANITE  4  units,  new  approxi¬ 
mately  1%4,  half  and  quarter  folder.  New 
Gregg  imprinter,  Gilmount  Vi  and  %  folder. 
Contact  IPEC  Inc.,  (312)  738-1200. 

GOSS  METRO— 4/5  units,  late  model, 
available  with  flying  paster.  Box  2204, 
Editor  &  Publisher. 

URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 

HARRIS  V-15A  Web  Offset,  5  units  with 
folder  and  accumeter  paster.  Only  6 
months  old.  Will  consider  offer  on  all  or 
part.  Call  Dick  Conlon,  (713)  623-C)060. 

GOSS  COMMUNITY  2  unit  web  offset 
newspaper  press  with  V2  and  Vi  folder,  side 
lay  register,  immaculate,  available  imme¬ 
diately.  Joseph  Koravos,  (617)  475-3210. 

AVAILABLE 

IMMEDIATELY 

COTTRELL  V-15A,  4  units,  V-25  folder, 
1973 

COTTRELL  V-15A,  2  units,  1969 
COLOR  KING.  3  units 
COTTRELL  V-25.  Vi  and  Vi  folder 
COTTRELL  V-22  roll  stand,  2  position 

O.N.E. 

1761  Tully  Circle  N.E. 

Atlanta,  Ga.  30329 
(404)  321-3992. 

GOSS  COMMUNITY  6-unit.  SC  folder,  new 
1970,  IPEC  Inc.,  401  N.  Leavitt  St.,  Chi¬ 
cago,  III.  60612.  Ph:  (312)  738-1200;  Telex 
25-4388. 


GOSS  MARK  HEADLINER— lOunits,  2  half 
decks.  22%'  cutoff,  double  folder  with 
balloon  formers,  reels,  tensions,  A.C.  drive 
— good  condition.  Phone  (804)  446-2458, 
(919)  373-1000. 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 

GOSS  HEADLINER  PRESS 
23  9/16  CUTOFF,  EXCELLENT  CONDI¬ 
TION.  6  units  and  (loss  2:1  and  3:2  fold¬ 
ers.  Includes  saddles  for  direct  printing. 
Complete  accessories  and  spare  parts.  Box 
239,  Editor  &  Publisher. 


_ VDT’s _ 

HENDRIX  5200  Editing  Terminal,  Facit 
Punch,  Decitak  Reader,  new  in  ’72,  excel¬ 
lent  condition,  $6000.  McMahon,  Los 
Alamos  Monitor,  Los  Alamos,  N.M.  (505) 
662-4185. 


WANTED  TO  BUY 

MULLER  INSERTER— Top  dollar  paid  for 
used  machine,  any  condition.  Call  Fred 
Eychaner,  (312)  525-0288. 

USED  3-KNIFE  TRIMMER 
FOR  SVz  X  11  BOOKLETS. 

BOX  448,  EDITOR  &  PUBLISHER. 

URBANITE  UNITS— 1  to  8  Units;  write 
stating  age,  condition,  availability  and 
price.  Box  451,  Editor  &  Publisher. 

WANTED:  COUNT-O-VEYOR. 

CALL  BILL  GROTE 
(216)  752-4161. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

STA-HI  251,  257  or  Cutler  Hammer  Mark 
III  Stacker.  Also  SHERIDAN  24P or  48P  or 
Mueller  227  inserter.  Box  2053,  Editor  & 
Publisher. 


LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 

WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  TO  8  UNITS. 

BOX  1548,  EDITOR  &  PUBLISHER 

USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.  L. 
Greenway,  1%  14th  St.  N.W.,  Atlanta,  Ga. 
30318.  (404)  873-3257. 

GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1712,  Editor  & 
Publisher. 

MUELLER  227  inserter 
and  Mueller  231  stacker. 

Box  2251,  Editor  &  Publisher. 

NEWSRACKS— Coin  operated,  good  condi¬ 
tion.  Initially  need  approximately  40.  Must 
be  good  price.  (404)  875-0661.  Mr.  Brown. 

WANTED  BY  PUBLISHER:  2  or  3  unit  Goss 
Community  or  Fairchild  Newsking.  Call 
(516)  588-6600. 

ONE  UNIT  with  roll  stand  for  Cottrell  V-15A 
press.  Must  be  in  good  condition.  Noble 
Welch,  Terrell  Tribune,  P.  0.  Box  669,  Ter¬ 
rell,  Texas  75160.  (214)  563-6476. 


INDUSTRY  SERVICES 
CIRCULATION  CONSULTANTS 

WILL  START  or  maintain  telephone  sales¬ 
room,  boy  crew  operation  or  other  proven 
promotions  producing  up  to  lO0,()OO  or¬ 
ders  yearly.  Available  soon— $25, 000- 
$35,000  bracket.  Strictly  confidential.  Box 
435,  Editor  &  Publisher. 

TWO  AIDS  for  your  circulation  department! 
circulator's  idea  service  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  Berkley-Small, 
Inc.,  P.  0.  Box  6526,  Mobile,  Ala.  36606. 


PRESS  ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt,  2, 
Box  2285,  McAllen,  Texas  78501,  (512) 
682-7011. 

EDITOR  & 


Help 


Wanted... 


ACADEMIC 


THE  OHIO  STATE  UNIVERSITY  School  of 
Journalism  seeks  a  faculty  advisor  for  its 
32,(XX)  circulation  laboratory  newspaper. 
The  Lantern.  5  to  10  years  of  recent  news¬ 
paper  experience  required.  Respon¬ 
sibilities:  with  the  assistance  of  teaching 
associates,  advisor  will  (1)  supervise  and 
grade  students  enrolled  each  school  quar¬ 
ter  in  reporting,  editing  and  photo¬ 
journalism  courses  that  produce  the 
newspaper;  (2)  oversee  paid  editorial 
board  of  approximately  10  students  who 
handle  daily  publication  details;  (3)  direct 
VDT  processing  of  the  newspaper;  (4) 
maintain  newsroom  liaison  with  profes¬ 
sional  advertising  and  printing  staffs,  and 
with  the  School’s  Publications  (^mmittee. 
This  position  is  regarded  as  full-time 
employment  with  specified  hours  of  duty. 
Minimum  salary  $20,(X)0.  Rank;  assistant 
professor.  Application  deadline  is  April  8, 
1977.  Contact  Dr.  William  E.  Hall,  Direc¬ 
tor,  School  of  Journalism,  The  Ohio  State 
University,  Columbus,  Ohio  43210  or  call 
(614)  422-6291. 

TOUGAL(X)  COLLEGE  seeks  Journalism 
Instructor/Program  Director.  MA  or  PhD, 
newspaper  reporting-production  experi¬ 
ence.  Salary,  rank  depend  on  qualifica¬ 
tions.  Apply  by  April  1  to  Journalism  Pro¬ 
gram,  Tougaloo  (College,  Tougaloo,  Miss. 
39174.  Equal  Opportunity  Employer,  M/F. 

TENURE  TRACK  faculty  member  to  teach 
beginning  and  advanced  newspaper  re¬ 
porting  and  editing  courses  in  growing  de¬ 
partment.  Prefer  at  least  10  years  experi¬ 
ence  on  medium  or  large  daily  and/or  wire 
service.  Prefer  familiarity  with  new 
technology  and  some  experience  in 
specialized  reporting.  MA  or  considerable 
progress  toward  it.  siend  complete  resume 
to  M.  L.  Stein,  Chairman,  Dept,  of  Jour¬ 
nalism,  California  State  University,  Long 
Beach,  Calif.  90840.  Deadline  for  applica¬ 
tions  is  May  1,  1977.  CSULB  is  an  Equal 
Opportunity/Affirmative  Action/Title  9 
Employer. 

OHIO  STATE  UNIVERSITY’S  School  of 
Journalism  has  2  teaching  vacancies  for 
the  coming  academic  year.  One  position  is 
at  the  associate  professor  rank,  requiring  a 
Doctorate,  media  experience,  teaching  at 
the  university  level  and  evidence  of  scho¬ 
larship  through  publication.  Thrust  of  this 
position  is  a  combination  of  research, 
theoiy  and  professional  course  work.  One 
position  is  for  an  assistant  professor  who  is 
a  generalist,  with  evidence  of  both  profes¬ 
sional  and  scholarly  abilities.  Doctorate 
preferred.  Persons  interested  in  either  of 
the  above  positions  are  asked  to  write  at 
once  for  detailed  descriptions.  Deadline 
for  applications;  April  8,  1977.  Contact  Dr. 
Paul  V.  Peterson,  Chairperson,  Personnel 
Search  Committee,  School  of  Journalism, 
The  Ohio  State  University,  Columbus,  Ohio 
43210  or  call  (614)  422-7438. 

FACULTY  MEMBER  to  teach  various  Mass 
Communications  courses,  including  Re¬ 
porting,  Magazine  Production,  School  Pub¬ 
lications  and  Mass  Media  and  Modern  Soc¬ 
iety,  and  to  senre  as  editorial  adviser  to  the 
university  yearbook.  Minimum  qualifica¬ 
tions:  Masters,  PhD  preferred,  with  media 
experience.  Apply  Joseph  Zobin,  Chair¬ 
man,  Mass  Communications,  University  of 
Wisconsin-La  Crosse,  La  (irosse.  Wise. 
54601.  An  Affirmative  Action/Equal  Op¬ 
portunity  Employer. 

WESTERN  WASHINGTON  STATE  COL¬ 
LEGE  Journalism  Department  is  seeking 
candidates  for  the  1977-78  school  year  at 
the  Assistant  Professor  level.  Courses  in¬ 
clude  basic  writing  and  editing,  mass 
media  and  possibly  advertising  and  re¬ 
search  methods.  Please  send  a  resume 
with  dates  and  references  explaining  press 
and  teaching  experience,  education  and 
degrees  and  any  other  pertinent 
background. 

Substantial  press  experience  required. 
Nine-month  appointment  beginning  Sep¬ 
tember.  Salary  commensurate  with  experi¬ 
ence.  Write  to  Pete  Steffens,  Acting 
Chairman,  Journalism  Department,  West¬ 
ern  Washington  State  College,  Bellingham, 
Washington  98225.  Phone  (206)  676-3252. 
Deadline  is  April  21.  Western  Washington 
State  College  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ARTISTS 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


GRADUATE  FACULTY  to  instruct  such 
courses  as  research,  media  effects,  man¬ 
agement,  plus  undergraduate  skills 
courses  in  area  of  specialty.  Permanent 
position  (tenure  track).  Current  salary  for 
doctorate  at  rank  of  assistant  professor 
$14,500.  Send  resume  and  references  to 
Dr.  David  Eschelman,  Department  of  Mass 
Communication,  Central  Missouri  State 
University,  Warrensburg,  Mo.  64093. 
CMSU  is  an  Equal  Opportunity/Affirmative 
Action  Employer. 


GRADUATE  TEACHING  ASSISTANTSHIPS 
for  1977-78  in  photography,  reporting  and 
editing.  $3,000  and  tuition  reduction. 
Journalism  Department,  South  Dakota 
State  University,  Brookings,  S.D.  57006. 


ADMINISTRATIVE 


PUBLISHER 

We  have  a  position  for  an  innovative  and 
creative  manager  who  is  stimulated  by  an 
opportunity  to  draw  together  resources  of 
display  and  classified  sales,  circulation  and 
promotion  into  a  professional  marketing 
thrust.  If  you  have  demonstrated  such 
capabilities  in  the  past,  we  want  you  at 
Pioneer  Press— the  market  leader  in  Chi¬ 
cago’s  best  suburbs,  publishers  of  17  ABC 
weekly  newspapers  for  93,000  subscribers 
in  a  unique  format.  Write  us,  describing 
your  marketing  education  and  manage¬ 
ment  experience  along  with  salary  history. 
Alice  Raggi,  Pioneer  Press  Inc.,  1232 
Central  Ave.,  Wilmette,  III.  60091,  a  sub¬ 
sidiary  of  Time  Inc.  An  Equal  Opportunity 
Employer,  M/F. 


PURCHASING  DIRECTOR 

Minimum  of  3  years  in  newspaper  purchas¬ 
ing.  Must  be  completely  knowledgeable  in 
all  phases  of  newspaper  production,  to 
oversee  purchase  of  everything  from  paper 
clips  to  presses.  Metropolitan  daily.  Zone 
2.  Send  resume  and  salary  history  to  Box 
460,  Editor  &  Publisher. 


PUBLISHER’S  ASSISTANT— Business  and 
production  oriented  individual  with  back¬ 
ground  in  weekly  newspapers,  preferably 
group.  Excellent  spot  with  a  Zone  5  group 
in  the  midst  of  expansion  and  acquisition. 
Resume.  Box  453,  Editor  &  Publisher. 


GENERAL  MANAGER  for  Zone  5  free  cir¬ 
culation  newspaper.  Must  be  strong  on  ad¬ 
vertising  sales  with  layout  skills,  news  writ¬ 
ing  and  photo  experience.  Recreational 
area.  Send  resume,  salary  requirements 
and  references  to  Box  430,  Editor  & 
Publisher. 


GENERAL  MANAGER 

Progressive,  imaginative,  goal-oriented 
leader  needed  to  take  full  responsibility  for 
direction  of  large  metropolitan  Zone  2  dai¬ 
ly.  Tough,  challenging  competitive  situa¬ 
tion.  Must  have  bacl^round  covering  all 
phases  of  newspaper  operation.  Prior  ex¬ 
perience  as  general  manager  preferred. 
Send  complete  resume  including  salary 
history  to  Box  456,  Editor  &  Publisher. 


GENERAL  MANAGER  needed  to  meet 
challenges  of  new  weekly  product  in  Zone 
2  resort  area.  Strong  sales  background  a 
must.  Solid  salary  commensurate  with  ex¬ 
perience  plus  incentive  and  all  company 
benefits.  Send  resume  to  Box  327,  Editor 
&  Publisher. 


FAMILY-OWNED  newspaper  chain  in  the 
Midwest  is  looking  fora  comptroller  to  take 
charge  of  auditing,  tax  preparation,  statis¬ 
tical  reports,  and  financial  analysis  of 
group  of  newspapers.  Some  travel  re¬ 
quired.  Salary  contingent  on  experience 
and  qualifications.  Normal  fringe  benefits. 
Broadcasting  experience  desirable. 

This  is  a  new  position  being  created  at  the 
management  level  of  this  chain  and 
applicants  should  submit  ideas  and 
suggestions  on  what  they  can  bring  to  the 
newspaper  organization. 

Write  Box  470,  Editor  &  Publisher. 


PUBLISHER/INVESTOR 

To  join  two  talented  editors  in  new 
magazine  venture.  Dallas-based  statewide 
publication  with  definite  growth  potential. 
Must  be  experienced,  capable  of  coor¬ 
dinating,  managing  all  phases  of  opera¬ 
tion.  Reply  to  Box  473,  Editor  &  Publisher. 


STAFF  ARTIST 

North  Carolina’s  fastest  growing  daily 
newspaper  is  in  need  of  a  talented  staff 
artist.  Applicant  should  be  experienced  in 
cartooning  as  well  as  serious  illustration 
and  have  some  knowledge  of  color  produc¬ 
tion  processes.  Excellent  company  bene¬ 
fits.  Send  resume,  salary  requirements 
and  a  variety  of  your  work  to:  Tom  English 
Jr.,  Managing  Editor,  The  Fayetteville 
Times,  P.  0.  Box  849,  Fayetteville,  N.C. 
28302. 


ADVERTISING  ART 
SUPERVISOR 

The  Knight  Publishing  Co.  is  seeking  an 
accomplished  commercial  artist  to  be  a 
“hands  on"  supervisor  in  our  art  depart¬ 
ment. 

The  individual  we  hire  must  have  at  least  3 
years  experience  in  all  phases  of  printed 
art  work,  a  thorough  knowledge  of  mechan¬ 
ical  processes,  advertising  art  and  layout 
techniques  and  previous  supervisory  ex¬ 
perience. 

Responsibilities  will  include  day-to-day 
supervision  of  7  employees  in  the  prepara¬ 
tion  of  deadline  and  speculative  news¬ 
paper  advertising  layouts,  finished  art, 
sales  brochures,  presentations  and  other 
projects. 

We  offer  complete  company  benefits  and 
salary  commensurate  with  experience  and 
ability.  If  interested  send  letter,  resume 
and  salary  requirements  in  strict  confi¬ 
dence  toiian  Shaver,  Personnel  Director, 
The  Knight  Publishing  Co.,  600  S.  Tryon 
St.,  Charlotte,  N.C.  28202. 

An  Equal  Opportunity  Employer 


CIRCULATION 


EXPERIENCED  CIRCULATION  DIRECTOR 
for  morning-afternoon  dailies,  Sunday  with 
20,000  circulation.  Prefer  experience  with 
combination  papers.  Salary  negotiable  and 
related  to  job  experience.  Located  in  the 
West  with  opportunities  for  all  outdoor  ac¬ 
tivities:  hunting,  fishing,  camping,  etc. 
Write,  giving  full  details  on  resume  of  edu¬ 
cation,  experience  and  compensation  de¬ 
sired  or  contact  Ron  M.  Brown,  Comptrol¬ 
ler,  Cheyenne  Newspapers  Inc.,  110  East 
17th,  Cheyenne,  Wyoming  82(X)1,  (307) 
634-3361. 


DISTRICT  MANAGER 
Progressive  42,000-plus  daily  newspaper 
is  seeking  an  individual  to  join  our  circula¬ 
tion  stafr.  Must  be  strong  on  sales  and 
promotion.  Fully  experienced  in  working 
directly  with  carriers.  Salary  to  $14,000 
plus  annual  reviews  and  generous  incen¬ 
tive  pl^n.  Exceptional  fringe  benefits  in¬ 
cluding  investment  plan  and  dental  insur¬ 
ance. 

Write  to: 

Joseph  J.  Popp 
Circulation  Manager 
The  Beacon-News 
101  S.  River  Street 
Aurora,  Illinois  60506 


50,000  to  100,000  GROWING  coastal 
market  ABC  combined  daily  and  Sunday  in 
Area  6  seeking  new  aggressive  middle 
management  circulation  personnel.  Solid 
opportunity  for  advancement  and  move¬ 
ment  within  group.  Send  resume  and  sal¬ 
ary  requirements  to  Box  446,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
For  6-day  daily  of  8800  with  emphasis  on 
motor  route  delivery  plus  weekly  free  dis¬ 
tribution  weekly  of  7500.  Excellent  bene¬ 
fits.  Salary  commensurate  with  experi¬ 
ence.  Submit  resume  to  Publisher,  Hills¬ 
dale  Daily  News,  P.  0.  ^x  287,  Hillsdale, 
Mich.  49242. 


CLASSIFIED  ADVERTISING 


ASSISTANT  CLASSIFIED  MANAGER 
Zone  2  established  competitive  market 
needs  an  aggressive,  energetic,  experi¬ 
enced  sales-oriented  person  with  a  proven 
sales  record.  Must  be  a  motivator  of  peo¬ 
ple,  willing  to  work  hard  with  a  highly  pro¬ 
fessional  sales  force  and  achieve  realistic 
goals  in  this  people-oriented  atmosphere. 
Job  encompasses  sales  direction  for  the 
morning,  evening,  Sunday  and  weeklies. 
Excellent  benefit  program  and  salary 
commensurate  with  experience.  Send 
complete  resume  and  background  in  con¬ 
fidence  to  Box  462,  Editor  &  Publisher. 
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EXPERIENCED  CLASSIFIED  AD  MAN¬ 
AGER.  Individual  must  have  ambition  to 
move  ahead.  Our  circulation  is  7()M  plus, 
and  we  are  part  of  a  group  operating  in  six 
cities.  If  you  can  adapt  to  change  and  have 
the  capability  to  tram  and  lead  a  staff  of 
17,  you’ll  find  it  to  be  a  very  challenging 
.opportunity.  Sala|7  plus  monthly  incentive 
plan.  Mailed  replies  only.  Send  resume  to 
Advertising  Director,  The  Augusta 
Chronicle-Herald,  P.  0.  Box  1988,  Augus¬ 
ta,  Ga.  30903. 


ARE  YOU  the  No.  2  person  in  Classified 
with  a  road  block  keeping  you  from  getting 
ahead?  This  may  be  the  opportunity  you’ve 
been  looking  for.  Our  50,000  daily  in  a 
competitive  Zone  2  market  offers  the  clas¬ 
sified  advertising  manager’s  position  for 
someone  who  has  classified  experience,  is 
sales/promotional  minded,  and  who  wants 
to  get  as  far  in  the  newspaper  advertising 
business  as  his/her  talents  will  allow.  Send 
resume  and  salary  requirements  to  Box 
502,  Editor  &  Editor. 


TELEPHONE  SALES  MANAGER 
This  morning,  evening  and  Sunday  news¬ 
paper  is  in  need  of  a  person  that  can  take 
over  the  sales  director  of  a  professional 
staff  of  sales  people  in  a  modem  equipped 
office  in  Zone  2.  Besides  managing  the 
voluntary  and  solicitor  sales  staffs,  other 
areas  of  responsibility  include  implemen¬ 
tation  and  continuation  of  sales  training 
programs,  staffing  and  other  related  sales 
duties. 

If  you  are  looking  for  a  career  opportunity 
with  a  future,  and  you  can  motivate  people 
with  sales-oriented  experience,  we  would 
like  to  talk  with  you.  Excellent  benefit  pac¬ 
kage  and  salary  commensurate  with  ex¬ 
perience.  Send  complete  resume  with 
background  in  confidence  to  Box  467, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
We  need  an  enthusiastic  individual  to 
manage  our  classified  department. 
Applicants  must  be  able  to  organzie,  train 
and  motivate  our  staff.  The  right  person 
will  enjoy  the  chance  to  develop  and  im¬ 
plement  new  sales  programs  and  to  meet 
the  challenges  of  a  60,000  circulation 
daily  newspaper  in  a  competitive  market. 
Telephone  sales  management  experience 
a  plus.  Send  resume  to  Box  495,  E  &  P. 


CLASSIFIED  ADVERTISING  MANAGER- 
Immediate  opening  for  experienced,  ag¬ 
gressive  person  capable  of  leading  25- 
person  department  for  daily  newspaper. 
Top  salary,  excellent  benefits.  Send  com¬ 
plete  resume  with  references  to  Dick 
Hummel,  c/o  The  Bakersfield  Californian, 
P.  0.  Bin  440,  Bakersfield,  Calif.  93302. 


UNUSUAL  GROWTH  OPPORTUNITY 
for  Classified  Manager  with  ability  to  set 
high  goals  and  reach  them,  plus  sell,  man¬ 
age,  recruit  and  train  staff  for  huge  New 
York  City  suburban  twice-weekly  enjoying 
50%  annual  growth,  with  best  yet  to  cornel 
Salary,  commission,  override  and  profit- 
sharing  will  provide  top  earnings  now  and 
more  as  you  achieve  more.  But  you  must  be 
the  best  in  the  industry,  able  to  conquer 
tough  competition,  satisfy  a  demanding 
boss,  really  run  your  department  for  profit. 
Age/sex/etc.  unimportant.  Apply  only  if 
you're  able  to  move  mountains,  can  prove 
it,  and  want  to  earn  what  you’re  worth. 
Box  505,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


RETAIL  AD  SALESMAN 
Experienced  retail  ad  salesperson  with 
proven  record  of  handling  40-50  regular 
accounts.  Experienced  in  layout  and  pho¬ 
tocomposition  production.  Immediate 
opening,  excellent  salary  and  benefits. 
Send  resume  with  present  account  list, 
linage  totals,  summary  of  present  respon¬ 
sibilities  to  Dick  Hummel,  c/o  The  Bakers¬ 
field  Californian,  P.  0.  Bin  440,  Bakers¬ 
field,  Calif.  93302. 


LOUISIANA  DAILY  in  rapidly  growing  retail 
market  seeks  ad  manager.  &od  opportu¬ 
nity  for  person  experienced  in  daily  ad 
sales  to  move  up  to  bigger  responsibility 
and  challenge.  Box  445,  Editor  & 
Publisher. 


A  GOOD  SPOT  for  the  right  person  on  a 
65,000  daily  in  the  center  of  California. 
Experience  is  desired,  but  desire  is  more 
important.  Benefits  include  good  bonus 
plan,  major  medical  insurance,  plus  dental 
insurance.  Les  H^es,  General  Manager, 
Madera  Tribune,  P.O.  Box  269,  Madera, 
Calif.  93637. 


CENTRAL  WISCONSIN  daily  has  opening 
for  energetic  sales  rep  to  join  our  young, 
aggressive  staff  selling  and  producing 
creative  ads  for  an  expanding  market.  If 
you  are  looking  for  growth  and  challenge, 
contact:  T.  J.  Donnelly,  220  1st  Ave. 
South,  Wisconsin  Rapids,  Wise.  M494. 
(715)  423-7200. 


NEED  AGGRESSIVE  goal-oriented  sales¬ 
person  to  join  growing  16,0(X)  circulation 
weekly.  Salary  plus  commission.  If  you’re 
looking  for  a  challenge,  contact  Bob  Gill, 
Box  5800,  Moberly,  Mo.  65270.  (816) 
263-5800. 


IMMEDIATE  NEED  for  experienced  pro 
who  is  strong  on  sales  promotion,  layout 
and  detail.  6-day  afternoon  ABC  in  fast 
growing  area  and  offers  excellent  opportu¬ 
nity  for  person  with  leadership  ability. 
Write  full  details  to  Ken  Leake,  The  Daily 
Democrat,  P.  0.  Box  730,  Woodland,  Calif. 
95695. 


ADVERTISING 

SALESPERSON 

for  17,0(X)  daily  in  Central  Florida.  Experi¬ 
ence  necessary;  salary,  bonus,  many 
fringes.  Send  complete  resume  to  John 
Couch,  Daily  News-Chief,  P.  0.  Box  1440, 
Winter  Haven,  Fla.  33880. 


OPPORTUNITY  for  aggressive  salesperson 
to  join  Harte-Hanks  newspaper  organiza¬ 
tion.  2  to  3  years  experience  required.  Ex¬ 
cellent  salary,  bonus,  fringes  and  growth 
opportunity.  Send  resume  to  Chuck  tvers, 
The  Ypsilanti  Press,  20  E.  Michigan  Ave., 
Ypsilanti,  Mich.  48197. 


EDITORIAL 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 


EXPERIENCED  NEWSPERSON  needed  for 
rapidly  growing  weekly  in  rural  Alaska, 
(jolden  opportunity  for  journalist  willing  to 
grow  with  the  area.  Frontier  Press  Publish¬ 
ing  Co.,  P.  0.  Box  289,  Talkeetna,  Alaska 


EDITOR  for  monthly  tabloid  business 
publication.  Zone  5.  Must  do  it  all— write, 
edit,  ad  sales,  layout,  photo,  proof  and 
clear.  Possible  opportunity  to  buy  in  for 
hard  worker  who  will  produce.  Clips  and 
resume  to  Box  370,  Editor  &  Publisher. 


EDITOR  for  substantial  weekly  in  western 
Connecticut.  All-around — report,  rewrite, 
layout,  manage  staff  of  2  covering  6  sub¬ 
urban  towns.  Write  P.  0.  Box  383,  South- 
bury.  Conn.  06488. 


CITY  EDITOR  for  progressive  Eastern  PM 
in  medium  circulation  class.  We’re  looking 
for  an  imaginative  idea  man  (or  woman) 
who  can  lead  a  young,  talented  staff.  Un¬ 
usual  opportunity  for  professional  growth 
and  satisfaction.  Send  comprehensive  re¬ 
sume  and  other  pertinent  information  to 
Box  404,  Editor  &  Publisher. 


NIGHT  EDITOR  sought  by  morning  25,0(X) 
daily  in  Area  5.  Seek  seasoned  editor  to 
assume  major  daily  editing  responsibility 
with  judgment,  maturity,  administrative 
ability  and  sharp  editing  skills.  Box  396, 
Editor  &  Publisher. 


EDITOR  for  monthly  tabloid  business 
publication.  Zone  5.  Must  do  it  all — write 
edit,  ad  sales,  layout,  photo,  proof  and 
clear.  Possible  opportunity  to  buy  in  for 
hard-worker  who  will  produce.  Clips  and 
resume  to  Box  370,  Editor  &  Publisher. 


SPORTSWRITER/EDITOR  with  wit,  style 
and  a  burning  desire  to  make  sports  read¬ 
ers  out  of  people  who  never  look  at  a  sports 
page.  Imaginative  layout  skills  would  help, 
and  bright  writing  is  a  must.  Will  cover  full 
range  of  high  school,  college  and  pro 
sports  in  Big  Sky  Country  on  the  edge  of 
the  Rockies.  Send  a  half  dozen  samples  to 
Box  455,  Editor  &  Publisher.  An  Equal  Op¬ 
portunity  Employer,  M/F. 


VERSATILE  STAFFER  needed  by  43,000 
PM  and  Sunday  in  Zone  5.  Must  be  able  to 
handle  hard  news  and  features  with  equal 
skill,  and  do  swing  work  involving  copy 
editing,  headwriting  and  layout.  Experi¬ 
ence  on  daily  desirable.  Competitive  pay, 
excellent  benefits.  Box  434,  Editor  & 
Publisher. 
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HELP  WANTED 


EDITORIAL 


REPORTER  for  small  Southwestern  daily 
for  general  assignment  reporting.  Ideal 
spot  for  a  May  journalism  school  graduate, 
^nd  resume  to  David  Palmer,  Publisher. 
Daily  Range,  P.  0.  Box  1068,  Raton,  N.M. 
87740. 


MANAGER-EDITOR  for  growing,  prize¬ 
winning  5500  circulation  semi-weekly  in 
sunny  Southwest.  We  need  first-rate 
newsperson  with  solid  management  ex¬ 
perience.  Must  understand  ALL  facets  of 
business  to  supervise  10-person  staff.  In¬ 
terest  in  community  affairs  and  profit- 
oriented.  Spanish  helpful.  Healthful  com¬ 
munity,  pleasant  climate,  45  minutes  from 
attractive  city.  Salary  plus  incentive 
bonus.  Complete  employment  and  earn¬ 
ings  history,  along  with  references  and 
saTary  requirements  to  Box  465,  Editor  & 


SPORTS  REPORTER  with  some  experi¬ 
ence.  Salary  at  national  starting  average. 
Only  serious  candidates  apply.  Southwes- 
terner  preferred.  Editor,  ^x  860,  Hobbs, 
N.M.  88240. 


MANAGING  EDITOR 

PART  TIME  20  Hours/Week 

Take-charge  professional  needed  to  coor¬ 
dinate  publication  of  quarterly  journal  in 
Physicians  &  Surgeons  Alumni  Office  of 
Columbia  University.  Highly  creative  indi¬ 
vidual  selected  will  possess  MA- Journalism 
or  its  professional  equivalent  and  ability  to 
deal  with  and  supervise  activities  of  vend¬ 
ors,  art  services,  photographers,  etc.  Will 
become  involved  with  overall  editorial  pol¬ 
icy  and  daily  administration  of  the  publica¬ 
tion,  work  with  authors,  alumni  and  mem- 
be;i  n‘  the  medical/scientific  community. 
Salary,  $10,500.  Qualified  candidates 
should  submit  resume  to  Personnel  Direc¬ 
tor,  Health  Sciences  Division. 

COLUMBIA 

UNIVERSITY 

630  W.  168  St.,  New  York,  N.Y.  10032 
An  Equal  Opportunity/Affirmative 
Action  Employer  M/F 


SPORTSWRITER  who  wants  to  become 
sports  editor.  We'll  have  opening  in  mid 
May  for  ebullient  pen-pusher  who  wants  to 
learn  editor's  job  on  sports  desk.  It'll  be 
your  department  at  the  Farmington  (Mo.) 
Evening  Press.  Phone  Wit  Ledbetter;  (314) 
756-4523. 


GENERAL  REPORTER  with  initiative  and 
resourcefulness.  31,000  AM  daily  in  Zone 
3.  Minimum  of  4  years  daily  newspaper 
experience  or  equivalent.  Salary  range 
$220-$240.  Resume  to  Box  466,  Editor  & 
Publisher.  Equal  Opportunity  Employer. 


DESKPERSON  for  Florida  16M  afternoon 
daily.  Layout,  head  experience  a  must.  No 
beginners.  Some  weekend  work.  Salary 
$210.  Write  Jim  Clark,  Managing  Editor, 
Daily  News-Chief,  P.  0.  Box  1440,  Winter 
Haven,  Fla.  33880. 


MATURE  REPORTER  with  strong  writing 
ability  for  Pennsylvania  AM  daily.  Prefer 
degree  plus  2  years  minimum  experience 
on  under-20,000  daily.  Ideal  community 
for  family.  Excellent  benefits,  moving  al¬ 
lowance.  Send  full  resume  and  writing 
samples  to  Box  463,  Editor  &  Publisher. 


EDITOR— Strong  experience  with  news¬ 
paper  features  for  top  job  with  major  pub¬ 
lishing  company.  Develop  features, 
negotiate  contracts,  supervise  programs. 
Must  assume  responsibility  quickly,  have 
sharp  copy  eye  and  promotion  flair.  Box 
443,  Editor  &  Publisher. 

WORLDWIDE  NEWS  ORGANIZATION  spe¬ 
cializing  in  commodities,  finance,  needs 
aggressive  No.  2  person  in  busy  New  York 
bureau.  Wire  service,  VDT,  financial  and 
editing  experience  desired.  Send  resume 
and  clips  in  confidence  to  Commodity 
News  Service,  2  World  T rade  Center,  Room 
2224,  New  York,  N.Y.  10048.  An  Equal 
Opportunity  Employer,  M/F. 

REPORTER  for  Rome  Bureau  of  National 
Catholic  News  Service.  Applications  ac¬ 
cepted  from  priests  or  laypersons.  Must 
have  professional  journalism  background 
Position  involves  coverage  of  Vatican  and 
Church-related  affairs  in  Rome.  Works 
under  supervision  of  Rome  Chief  of 
Bureau.  Send  resume  to  Director,  NC 
News  Service,  1312  Massachusetts  Ave., 
N.W.,  Washington,  D.C.  20005. 


HELP  WANTED 


EDITORIAL 


A  TOP  NEWS  POST  in  50,000  circulation 
suburban  weekly  group.  Upstate's  largest. 
Notable  opportunity  in  the  Rochester  met¬ 
ropolitan  community.  A.  D.  Wolfe,  Wolfe 
Publications,  Pittsford,  N.Y.  14534. 


SENIOR 

WRITER 

Prestigious  national  magazine  in¬ 
vites  applications  from  business 
editors  and  writers  who  think  they 
have  the  potential  to  outgrow 
newspaper  work.  Demanding  job 
on  large  staff  requires  flair  for  un¬ 
derstanding,  dumbing  down  and 
personalizing  complex  material. 
Articles  (not  news  stories)  deal 
with  money  management,  per¬ 
sonal  finance  and  socio-economic 
matters.  Starting  salary  well  into 
the  20s  with  best  fringes  and 
room  to  grow.  New  York  City  sub¬ 
urb.  Include  a  resume  if  you  wish, 
but  sell  yourself  in  a  1-page  letter. 
Box  503,  Editor  &  Publisher. 


MANAGING  EDITOR  for  7739  semi-weekly 
located  in  Buckhannon,  W.  Va.  Must  be 
strong  writer.  Editing,  layout  and  photo 
experience  could  land  you  this  position 
with  growing  group.  Phone  Jim  Blair  at 
(304)  472-2800,  and  tell  him  why  you 
should  edit  The  Republican  Delta. 


RETIRE  for  part-time  desk  work  on  weekly 
in  sunny  Mississippi.  Box  493,  Editor  & 
Publisher. 


HARD-WORKING,  community-oriented  ed¬ 
itor  needed  on  weekly  newspaper.  Box 
496,  Editor  &  Publisher. 


NEWS  EDITOR/WRITER 

for  solid,  hard-hitting  Florida  weekly. 
Please  furnish  clips  and  resume.  Box  476, 
Editor  &  Publisher. 


EDITOR;  Energetic,  to  head  up  6500  PM 
daily  editorial  department.  Must  be  capa¬ 
ble  of  directing  experienced  staff.  All  re¬ 
plies  confidential.  Send  resume  to  Box 
481,  Editor  &  Publisher. 


DESK  PERSON 

Mid-size  PM  daily.  Zone  2.  At  least  2  years 
daily  desk  experience;  heads,  layout,  edit¬ 
ing.  Working  knowledge  of  VDT  helpful. 
S^ary  based  on  experience.  Excellent  fringe 
benefits.  An  Equal  Opportunity/Affirmative 
Action  Employer,  M/F.  Please  furnish  re¬ 
sume.  Box  475,  Editor  &  Publisher. 


WE'RE  BUILDING  a  top-notch  local  news¬ 
paper  in  a  highly  competitive  area  of  Cent¬ 
ral  Florida.  We  need  reporters  with  some 
experience  who  can  write  it  bright,  lively 
and  first.  It's  a  task  that  will  take  time. 
Job-jumpers  need  not  apply.  Box  474, 
Editor  &  Publisher. 


MANAGING  EDITOR  for  growing  Central 
California  6500  5-day  daily.  Looking  for  a 
working  editor  with  ability  to  direct  ener¬ 
getic  staff  of  6.  Must  be  strong  on  layout, 
writing,  work  desk,  wire  and  photography. 
Communi^  minded  with  emphasis  on  local 
news.  Major  group  insurance  benefits  plus 
dental  insurance.  Send  complete  resume, 
position  ready  to  be  filled.  Les  Hayes, 
Madera  Tribune,  P.  0.  Box  269,  Madera, 
Calif.  93637. 


NEWS,  ADVERTISING,  PRODUCTION 
PEOPLE  SOUGHT  BY 
EPISCOPAL  ORDER 

The  Company  of  the  Cross,  an  Episcopal 
religious  order,  is  recruiting  new  members 
to  expand  its  weekly  general  news  maga¬ 
zine  in  western  Canada  and  to  establish 
others  like  it  in  other  cities.  The  magazine. 
now2Vz  years  old,  has  a  paid  circulation  of 
17,000  and  a  complete  production  plant. 
It  covers  politics,  location,  sports,  relig¬ 
ion,  the  law,  business  and  the  arts  from  a 
Christian  viewpoint.  We  need  men  and 
women  of  a  strong  and  reasoned  faith  who 
are,  or  are  ready  to  become,  effective 
news,  advertising,  circulation  and  produc¬ 
tion  people,  working  long  hours  at  difficult 
jobs  for  little  more  than  living  essentials 
and  a  small  cash  allowance.  35  people  are 
now  working  in  the  Company's  press  divi¬ 
sion  in  Edmonton.  This  year  we  must  find 
15  more.  If  you  want  to  become  one  of 
them  write;  The  Minister,  Company  of  the 
Cross,  2304  Millbourne  Rd.  W.,  Edmonton, 
Canada  T6K-1R1,  or  call  (403)  452-8442. 


HELP  WANTED 


EDITORIAL 


REPORTER-EDITOR  for  award-winning 
weekly  in  progressive  group.2  hours  New 
York  City  in  brautiful  rural  area.  Minimum 
2  years  experience  required.  Box  499, 
Editor  &  Publisher. 


GENERAL  ASSIGNMENT  reporter  for  Zone 
3  PM  daily.  Must  have  at  least  8  to  10  years 
experience.  Send  resume  to  Box  488, 
Editor  &  Publisher. 


OHIO.  40,000  circulation  daily  invites  ap¬ 
plications  from  reporters,  copy  editors. 
Box  484,  Editor  &  Publisher. 


FREELANCE 


NATIONAL  FARM  PAPER  needs  news  and 
photos  on  grain  dealers,  feed  granaries 
on  regular  basis.  Country  Journal,  Box 
338,  New  Berlin,  III.  62670.  Ph;  (217) 
488-6313. 


OPPORTUNITY  KNOCKS  TWICE  A 
MONTH.  “Freelancer's  Newletter”  Exclu¬ 
sive  job  listings,  markets,  news.  6  issues 
$5.  1  year  (22  issues)  $20.  Satisfaction 
guaranteed.  Dept.  EP,  P.O.  Box  128, 
Rhinebeck,  N.Y.  12572. 


PRESSROOM 


GOSS  METRO  PRESSMAN  for  rapidly 
growing  Florida  daily.  If  you're  a  top 
craftsman,  join  our  progressive  team.  Box 
472,  Editor  &  Publisher. 


CAREER  OPPORTUNITY— We  are  looking 
for  a  qualified  pressman  to  run  a  3-unit 
Color  King.  Twice-weekly  newspaper  with 
outside  printing  in  college  town  in  North¬ 
western  Nebraska.  If  you  can  do  the  job 
and  want  to  grow  with  our  company,  con¬ 
tact;  Ron  Deitz,  The  Chadron  Record,  P.  0. 
Box  1140,  Chadron,  Neb.  69337,  or  call; 
(308)  432-5511. 


PRODUCTION 


PRODUCTION  MANAGER— 15,000  daily 
needs  working  foreman  with  experience  in 
all  phases  of  photocomposition  production 
including  machine  maintenance.  Send  re¬ 
plies  to  The  News  Tribune.  P.  0.  Box  69, 
Ft.  Pierce,  Fla.  33450,  Marvin  DeBolt. 

QUALITY  LETTERPRESS  and  offset  ink 
producer  seeks  retired  production  man¬ 
ager  of  pressroom  superintendent  to  sell 
ink  part-  or  full-time.  ALL  ZONES.  Box 
458,  Editor  &  Publisher. 

EXPERIENCED 

PHOTO  COMP  MACHINIST 

Leading  Southern  California  newspaper. 
High  speed  electronic  equipment.  Excel¬ 
lent  wage  scale,  benefits  and  working  con¬ 
ditions.  All  replies  confidential.  Send  com¬ 
plete  details;  Box  483,  Editor  &  Publisher. 


POST-PRESS 

PRODUCTION  MANAGER 

Major  metropolitan  newspaper.  Zone  2. 
Must  have  production  management  ex¬ 
perience  and  strong  technical  ability  to 
coordinate  multi-letterpress  operation, 
stereo  and  mailroom.  BS  Degree  in  print¬ 
ing  or  equivalent  preferred.  Send  resume 
and  salary  history  to  Box  498,  Editor  & 
Publisher. 

Equal  Opportunity  Employer,  M/F 

SHOP  FOREMAN  for  cold  type  composing 
room.  Some  knowledge  of  offset  press  for 
backup,  with  mechanical  ability  to  keep  all 
machinery  running  and  organizational  abil¬ 
ity  to  keep  copy  flowing.  Fair  sized  non¬ 
union  weekly  near  New  York.  $15,000.  Box 
491,  Editor  &  Publisher. 


HELP  WANTED 


PROMOTION 


WE  NEED  A  PROMOTION  PERSON  experi¬ 
enced  in  developing  and  copywriting  crea¬ 
tive  promotional  material  for  all  key  de¬ 
partments.  We're  a  morning,  evening  and 
Sunday  newspaper  in  Zone  2,  and  we  need 
a  person  to  join  our  growing  Marketing  De¬ 
partment.  Excellent  working  environment. 
Full  benefits.  Send  resume  and  copywrit¬ 
ing  samples  to  Box  464,  Editor  & 
Publisher. 


PUBUC  RELATIONS 


PR  IS  WHERE  the  money  is.  Current  issue 
of  New  York  Business  Communicators  Em- 


Bon  Aire.  Suffern,  N.Y.  10901. 


PUBLIC  RELATIONS  DIRECTOR— Experi¬ 
enced  professional  who  cares  about  per¬ 
sonalized,  liberal  arts  education  needed  by 
Franklin  College  (700  undergraduates, 
small  town  setting  near  Indianapolis).  This 
person  will  coordinate  internal  and  exter¬ 
nal  PR  activities,  including  contact  with 
the  mass  media,  alumni,  staff,  faculty, 
students,  prospective  students,  donors, 
the  church,  and  community.  Our  PR  Direc¬ 
tor,  who  must  be  skilled,  productive,  and 
able  to  advise  administrators,  will  report 
directly  to  the  president  and  sen/e  on  the 
Executive  Council.  Salary  competitive  and 
commensurate  with  experience.  Availabil¬ 
ity;  as  soon  as  possible,  no  later  than  Au¬ 
gust  1.  Please  send  resume,  work  samples, 
present  salary,  and  availability  to  Dr. 
Edwin  Penn,  President,  Franklin  College, 
Franklin,  Ind.  46131.  Franklin  College  is 
an  Equal  Opportunity  Employer. 


SYNDICATE  SALES 


A  SEASONED  CLOSER  could  do  well  with 
Crown  Syndicate,  Inc.,  now  as  Executive 
Vice  President,  Sales.  Call  L.  M.  Boyd, 
(817)  594-5125. 


THE  FASTEST  GROWING,  most  important 
sell-syndicated  feature  seeks  a  traveling 
feature  salesman  to  carry  it  as  a  sideline. 
Box  492,  Editor  &  Publisher. 


Positions 
Wanted  .  .  . 


ADMINISTRATIVE 


ROOM  AT  THE  TOP?  18  years  manage¬ 
ment  experience  news,  labor,  business, 
advertising,  circulation,  personnel.  Know 
production.  Pranger,  714  Higgins  Rd., 
Park  Ridge,  III.  6(^8.  (312)  692-7956. 


YOUNG  NEWSPAPER  MANAGER  with  de¬ 
grees  seeking  progressive  group  to  grow 
with.  Box  391,  Editor  &  Publisher. 


BUSINESS  MANAGEMENT— Technical 
staff  engineer,  MBA,  five  years  newspaper 
experience  in  marketing,  finance,  plan¬ 
ning,  project  management.  Goal  oriented 
executive  with  progressive  management 
track  record.  Box  489,  Editor  &  Publisher. 


_ PROMOTION _ 

PROMOTION  DIRECTOR 

Shrap,  aggressive  media  specialist  strong 
in  marketing,  sales,  copywriting  (you  may 
not  do  it  but  be  able  to  suggest  and  over¬ 
see  it),  good  judgment  of  art  and  above  all 
IMAGINATIVE  AND  CREATIVE.  Metropoli¬ 
tan  daily.  Zone  2.  Send  complete  resume 
and  salary  data  to  Box  500,  Editor  & 
Publisher. 


CIRCULATION 

i  composing 

«t  press  for  CIRCULATION  MANAGER  available.  Expe- 
:y  to  keep  all  rienced  in  all  areas.  Salary  in  upper  teen 
'ational  abil-  range.  Box  482,  Editor  &  Publisher. 

AGGRESSIVE  results-oriented  Circulation 
Manager  seeks  new  and  rewarding  chal¬ 
lenges.  17  years  experience  in  all  phases 
of  competitive  and  unionized  AM-PM 
metro  markets.  Available  immediately.  Box 
477,  Editor  &  Publisher. 

WELL  QUALIFIED  circulator.  All  offers 
carefully  considered.  Resumes  sent 
promptly.  Box  485,  Editor  &  Publisher. 

EXPERIENCED  Circulation  District 
Manager— College  Degree— qualified  in  all 
phases  of  circulation  areas— looking  for 
management  position.  Excellent  track  rec¬ 
ord  with  desire  to  relocate.  Available  im¬ 
mediately.  Box  441,  Editor  &  Publisher. 
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Positions  Wonted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


DISPLAY  ADVERTISING 


EDITORIAL 


WORKING  AD  MANAGER,  30,  with  medium  CHANGED  TRADITION  for  community 


weekly  shopper  seeks  more  responsibili¬ 
ties  with  larger  paper  in  Zone  1,2,3  or  4. 
Contact  Mr.  Grant,  P.  0.  Box  311,  New 
Haven,  Conn.  06502. 


good;  Reports  opened  2  boards'  closed 
sessions  (suit  ruling  in  3rd  case  pending). 
Features  columns,  layouts  opened  minds. 
SVz  years,  MA,  family  man  seeks  writing- 
editor  slot,  any  size.  Zone  8,  2,  1,  3.  (215) 
866-4%0. 


EDITORIAL 


REPORTER/WRITER,  27,  wants  position  in 
Zone  7,8  or  9.  Five  years  experience: 
Technical  writing,  beat  reporting,  features, 
entertainment,  editing,  layout,  and 
photography.  Self-starter  who  welcomes 
responsibility.  Steve  Hallock,  P.  0.  Box 
12211,  Denver,  Colo.  80212. 


GRAPHICS 


POLISHED  EDITOR-Writer- Photograph¬ 
er.  Strengths:  roto  layouts,  liaison  to  pho¬ 
to,  art  departments.  Good  with  people  and 
dogs.  Box  347,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


EXPERIENCED  SPORTS  EDITOR  and  col¬ 
umnist  seeks  position  on  medium  size 
daily.  Box  285,  Editor  &  Publisher. 


BEGINNING  REPORTER,  23,  will  go  any¬ 
where.  Berkeley  English  grad,  campus 
newspaper  plus  election  campaign  staff 
experience.  Hungry.  John  Gaines,  2500  Q 
St.,  #209  N.W.,  Washington,  D.C.  (202) 
337-0921. 


WANT  CHANGE  to  sportswriting  New  York 
metro  area;  12  years  news  experience. 
Comprehensive  sport  background.  Box 
3^,  Editor  &  Publisher. 


CURIOUS  REPORTER,  MA  in  Journalism 
and  5  years  experience,  will  go  anywhere, 
but  prefers  to  use  knowledge  of  Spanish. 
Has  specialized  in  education,  but  any  beat 
will  be  covered  aggressively.  Box  351, 
Editor  &  Publisher. 


AWARD-WINNING  WRITER  and  editor,  38, 
seeks  challenging  management  position 
on  medium  size  daily.  Knows  how  to  moti¬ 
vate  staff  to  reach  maximum  potential.  BA 
Journalism,  MA  Political  Science.  Box  389, 
Editor  &  Publisher. 


REPORTER,  27,  MA  (Missouri),  2V2  years 
with  major  metro  daily,  wants  feature  as¬ 
signment  with  prestige  daily.  Any  Zone. 
Box  408,  Editor  &  Publisher. 


DESKMAN,  26,  BA  (English),  3  years  on 
daily,  seeks  desk  job  on  metro  or  slot  on 
smaller  paper.  Box  392,  Editor  & 
Publisher. 


HUMANISTIC  REPORTER/editor,  43, 
seeks  progressive  publication,  wherever 
you  are.  Awards,  degrees,  commitment 
and  camera,  too.  Box  427,  Editor  &  Pub¬ 
lisher. 


TOP  TEN  daily  desk  editor  seeks  new  life 
away  from  3-hour  commuting.  Age  39, 
newsman  20  years.  Oesires  job  as  manag¬ 
ing  editor  or  assistant,  or  as  news,  layout, 
city,  wire  or  business  editor.  Box  361, 
Editor  &  Publisher. 


SUCCESSFUL  Los  Angeles  freelance  (veri¬ 
fiable)  seeks  return  to  sanity  of  100,(XX)- 
or-up  metro  daily.  Journeyman,  25  years, 
general  assignment,  features,  bureau/ 
photo,  rewrite,  consumer.  Would  welcome 
desk/rim  training.  Will  relocate  for  long¬ 
term  spot  with  growth,  at  your  scale.  Sober 
family  man,  age  47.  Box  432,  Editor  & 
Publisher. 


AWARD-WINNING  reporter-columnist  with 
5  years  experience,  looking  for  step  up. 
Now  working  on  80,0(X)  Zone  2  daily.  Will 
relocate  anywhere.  Box  431,  Editor  & 
Publisher. 


RELIGION  EDITOR.  Award-winning  photo¬ 
journalist  published  in  major  dailies  and 
magazines  plus  religious  and  theological 
journals  seeks  fulltime  major  daily  spot. 
War  correspondent  Vietnam  and  Israel,  col¬ 
umnist  on  social  and  political  morality. 
Theological  degree  plus  management  posi¬ 
tions  in  advertising  and  electronic  journal¬ 
ism.  Rev.  James  C.  Fleck,  S.J.,  969  Nordica 
Dr.,  Los  Angeles,  Calif.  90065. 


WIRE  EDITOR/DESKMAN  on  small  daily, 
computerized  newsroom,  seeks  similar  job 
around  $210.  Strong  reporting  back¬ 
ground:  good  news  judgment;  good  copy 
editor.  Middle  aged.  Prefer  South  or  South¬ 
west,  will  consider  other.  Box  504,  Editor  & 
Publisher. 


SKILLED  EDITOR— Background  includes 
12  years  of  newspaper,  wire  service  and 
business  reporting  and  editing.  Some  slot 
experience.  Good  understanding  of  poli¬ 
tics,  economics.  Now  in  New  York  City  but 
would  relocate.  Open  to  interesting  offers. 
Box  452,  Editor  &  Publisher. 


WRITER-EDITOR-PHOTOGRAPHER,  all 
skills,  nationwide  experience,  seeks  Bos¬ 
ton  or  New  Hampshire  spot.  Box  471, 
Editor  &  Publisher. 


CANADIAN  WRITER.  Young  and  fast,  seek¬ 
ing  position  in  New  York  City.  3  years  fea¬ 
tures,  news,  photography,  public  relations, 
copywriting.  Well-traveled  and  hungry.  Will 
also  accept  some  freelance  work.  Box  479, 
Editor  &  Publisher. 


NATIONAL  AWARD-WINNING  Writer/ed¬ 
itor.  12  years  metro  and  suburban  ex¬ 
perience  all  aspects  print  media  including 
advertising,  overseas  work.  Listed  in  Who's 
Who,  seek  career  position  as  publisher, 
editor  or  full-time  investigative  writer.  Fea¬ 
tures,  special  editions,  politics  and  inves¬ 
tigations  strong  pluses.  Relocation  ac¬ 
ceptable,  available  short  notice.  Harry 
Martin,  4453  Meadowlark  Dr.,  Napa,  Calif. 
94558.  (707)  224-0652. 


PHOTOJOURNALIST,  editor,  reporter, 
radio  broadcaster,  33  years  old,  17  years 
varied  experience,  is  looking  for  a  new 
home  for  himself,  his  wife,  year  old  girl,  3 
cats  and  pet  skunk. 

We  have  just  sold  a  photographic  business 
here  and  desire  to  return  to  the  U.S.  where 
I  can  work  for  a  small  or  medium  daily  or 
weekly  in  a  decent  area  where  the  living  is 
good  and  the  air  is  clean. 

With  over  $30,000  worth  of  photographic 
equipment,  including  color  processing 
facilities,  we  could  offer  some  publisher  a 
fine  competitive  advantage  in  both  edito¬ 
rial  and  advertising  photography  as  a  plus 
to  being  a  well  rounded  all-around  report¬ 
er-photographer,  general  everything. 

A  super  high  salary  is  not  as  vital  as  a  good 
working  atmosphere  and  a  good  location. 
$2(X)-$250  range  would  suffice  if  we  are 
also  given  a  free  hand  to  conduct  our 
photographic  business  (my  wife  is  also  a 
fully  qualified  photographer)  doing  wed¬ 
dings,  commercial  photography,  etc. 

This  would  give  a  smaller  publication  a 
chance  at  some  top  talent  and  would  also 
keep  budget  down,  while  we  could  be  earn¬ 
ing  a  decent  income  between  the  news¬ 
paper  and  the  photographic  business. 

Our  home  and  business  are  already  sold, 
so  we  could  leave  forthwith  and  start 
within  a  week  or  so. 

Mort  Karman,  L4M  Karman  Photography, 
Cormac,  Ontario,  KOJ  IMO. 


EXPERIENCED,  working  reporter/copy  edi¬ 
tor  desires  business/f  inancial  news  special¬ 
ization.  Box  501,  Editor  &  Publisher. 


BUGGED  BY  AN  ENERGY  SHORTAGE? 

If  you  want  a  spring  of  ideas  and  have  a 
news/feature  reporting  job  to  fill.  I'm  ready 
to  start.  Married,  24,  with  2V2  years  ex¬ 
perience  on  30,000  daily  as  news/feature/ 
sports  writer.  Plus  photo,  editing  layout 
and  VDT  skillsto  boot.  BA  Journalism.  So  if 
your  tank  is  empty,  contact  Box  490, 
Editor  &  Publisher. 

THE  TOP  JOB — Prize-winning  reporter  who 
led  prize-winning  reporters  as  No.  2  editor 
on  a  tough  state  capital  daily  which  did  it 
all  seeks  No.  1  editor's jx)st  on  paper  with 
publisher  who  cares.  Box  436,  Editor  & 
Publisher. 


AGGRESSIVE,  hard  driving  weekly  news¬ 
paper  reporter  desires  to  move  into  daily 
field.  You  name  it,  I  do  it.  Experienced  with 
features,  investigative  reporting,  straight 
news.  Willing  to  travel  anywhere.  Box  486, 
Editor  &  Publisher. 


_ FREELANCE _ 

FREELANCE  SCIENCE/MEDICINE  as¬ 
signments  wanted.  Researching,  inteview- 
ing,  writing,  editing.  Also  photography. 
Biomedical  scientist-turned-journalist. 
Awards.  Peter  L.  Petrakis,  PhD,  12115 
Bluhill  Rd.,  Wheaton,  Md.  20902. 


GRAPHICS 


SEEKING  GRAPHICS  EDITOR  POSITION 
Experience;  Make-up  (1  year),  reporter- 
photographer  (10  years),  photographer  (7 
years).  Los  Angeles  Times.  Cincinnati  En¬ 
quirer.  Ohio  Newspaper  Phot(»rapher  of 
Year.  Winner  in  this  year's  NPPA  national 
finals.  College  teaching  experience.  Art 
School.  Presently  working  on  M/U  thesis. 
The  challenge  I  seek;  A  newspaper  ready  to 
become  a  visually  exciting  publication,  one 
with  modern,  eye-catching  impact.  As 
graphics  editor  I  would  hope  to  coordinate 
overall  visual  operation,  from  strong  photo 
assignments  to  strong  photo  use.  Bob 
'  nn,  Cincinnati  Enquirer,  Cincinnati, 
00. 


WEB  OFFSET  FOREMAN  or  position  with 
chance  for  advancement  on  small  Zone  3 
or  4  PM  daily.  Goss  Community  or  Urba¬ 
nite.  Resume  on  request.  Box  439,  Editor 
&  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER— Executive 
Foreman.  Proven  record  in  cost,  personnel 
reduction;  labor  relations,  cold  type  con¬ 
versions;  VDT  operations.  Knowledgeable 
in  all  departments,  front  to  back.  Box  168, 
Editor  &  Publisher. 


PRODUCTION  MANAGER  or  ASSIST¬ 
ANT— Mature,  innovative,  many  years  in 
leadership  role  in  printing  industry.  Proven 
ability  in  employee  relations.  Box  429, 
Editor  &  Publisher. 


PROMOTION 


DECEMBER  BJ  desires  position  in  promot¬ 
ing  as  a  manager  or  assistant.  Have  ex¬ 
perience  in  media  promotion.  Contact 
Mike  Fuhrman,  2110  McKee,  Columbia, 
Mo.  65201.  (314)  474-7074. 


PUBUC  RELATIONS 


TOP  GRAPHIC  DESIGNER  with  a  large 
daily  in  Germany  is  coming  home.  Over  13 
years  with  publications  in  U.S.  and  Ger¬ 
many.  Experience  in  all  phases  of  publicity 
from  conception  to  production — adver¬ 
tisements,  posters,  trademarks,  pam¬ 
phlets,  books,  etc.  Some  photography. 
Prefer  newspaper  or  magazine  close  to  the 
ocean.  Box  457,  Editor  &  Publisher. 


PR/PUBLICATIONS  pro,  over  20  years  ex¬ 
perience  all  phases  employee,  public 
communications.  Industrial,  newspaper 
background.  Box  438,  Editor  &  Publisher. 


VERSATILE  PR  writer/editor/ad  copywrit¬ 
er/photographer,  32,  available  now.  Strong 
on  ideas,  feature  and  gag  writing,  spelling, 
and  65VVPM.  Dozen  years  experience  in¬ 
cludes  corporate  PR,  magazine  work,  UPl 
and  general  assignment  reporting  on  large 
daily.  Will  relocate  from  Zone  5  for  ri^t 
slot.  Box  494,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


EDITOR  &  PUBLISHER  for  March  19.  1977 


ABA  and  ANPA  form 
1 0-member  task  force 

Reporting  legalistic  jargon  a  lo-member  task  force  has  been 

Calling  for  reforms  to  “aid  the  press  in  may  understand  an  opinion  his  editor  formed  by  the  Ainerican  Newspaper  Pub- 

dischar^ng  its  responsibility  more  effec-  searching  for  an  elusive  headline  may  l>shers  Association  and  American  Bar 

tively”  in  covering  the  courts.  Judge  Irv-  not.  Few  reporters  are  trained  in  the  law.  Association  to  help  each  profession  to 

ing  R.  Kaufman  says  the  job  is  difficult  and  the  drama  of  human  situations  may  understand  the  role  of  the  other, 

for  reporters  untrained  in  the  law  when  take  precedence  over  the  legally  signific-  ®  statement  issued  by  Joe  D.  Smith, 

decisions  are  “permeated  with  legalistic  ant  aspects  of  a  case.  ANPA  chairman  and  president,  and 

jargon.”  All  of  this  is  “exacerbated  in  the  elec-  publisher  of  the  Alexandria  (La.)  Daily 

While  stating  “the  press,  our  principal  tronic  media,”  he  said,  “where  all  the  Town  Talk  and  Justin  A.  Stanley,  ABA 

agent  for  informing  the  people,  should  news  of  the  day  must  be  squeezed  into  a  president  and  a  practicing  attorney  in 

strive  to  improve  its  coverage  of  judicial  few  short  minutes.”  Chicago,  the  association  executives  said: 

news,”  he  said  “unfortunately,  some  As  for  “reforms”  to  correct  the  situa-  existence  and  growth  of  a  free 

judges  write  in  a  way  that  obfuscates  the  tion.  Judge  Kaufman  suggests  a  starting  society  demand  both  a  free  press  and  an 

reasons  underlying  their  decisions.”  point  would  be  “education  for  the  jour-  independent  judicial  system.  We  recog- 

The  Chief  Judge  for  the  U.S.  Court  of  nalist  in  the  language  of  the  law.”  He  that  free  press-fair  trial  issues  often 

Appeals,  Second  Circuit,  made  his  views  said  the  Yale  Law  School  has  recently  have  placed  journalists  and  lawyers  in 

known  to  the  American  College  of  Trial  offered  a  course  of  study  for  newsmen  to  opposing  camps.  But  our  two  professions 

Lawyers  in  San  Diego  early  this  week,  deepen  and  broaden  their  compre-  share  wide-ranging  interests  in  executing 

His  theme  was:  “Public  understanding  hension  of  legal  issues.  He  hoped  other  respecUve  responsibilities  to  ensure 
and  acceptance  of  judicial  decisions:  the  law  schools  would  follow.  mfomed  citizenry  and  ajust  system  of 

responsibility  of  the  judge,  the  lawyer,  “One  way  of  relaxing  the  pressure  of  government.” 

the  journalist.”  time  has  been  pioneered  by  the  Supreme  Serving  as  ABA  co-chairman  of  the 

Judge  Kaufman  said  “no  other  profes-  Court,”  where  for  several  years  a  com-  Stuart  L. 

sion  is  subject  to  the  public  contempt  and  mittee  of  legal  scholars  prepares  advance  Kadison,  Los  Angeles,  Calif.,  a  past  pres- 
derision  that  sometimes  befalls  lawyers,  analysis  of  important  cases  on  the  doc-  Angeles  Bar  Association. 

This  antagonism  is  the  bitter  fruit  of  pub-  ket.  This  will  be  much  more  difficult  to  The  ANPA  co-chairman  of  the  task 

lie  incomprehension  of  the  law  itself  and  do  in  the  lower  courts,  the  judge  said.  will  be  Ashton  Phelps,  publisher  of 

its  dynamics.  .  .  .  But,  even  though  techniques  for  ad-  New  Orleans  pmes  Picayune  and  States- 

“We  in  the  legal  profession  can  vance  identification  of  potentially  news-  //cm.  Phelps  is  ^so  chairman  of  ANPA’s 
scarcely  hold  ourselves  blameless.  We  worthy  cases  will  not  be  easy  to  devise,  Press/Bar  Relations  Committee.  He,  as 

have  on  the  whole  failed  to  appreciate  he  said  some  agency  or  group  will  have  well  as  each  of  the  ANPA  representatives 

the  vital  importance  of  communication  to  take  responsibility  for  abstracting  force,  is  a  lawyer, 

between  the  courts  and  the  public.  1  be-  cases  prior  to  argument  and  for  giving  Other  members  of  the  task  force  are: 

lieve,  quite  simply,  that  the  authority  of  summaries  of  decisions  as  they  are  filed.  From  ABA:  Kenneth  J.  Burns,  Jr., 

judges  is,  in  the  final  analysis,  dependent  Judges  must  remain  aloof  from  this  Lancaster,  Ohio;  William  T.  Coleman, 
upon  their  ability  to  articulate  their  process,  Kaufman  said,  and  he  thought  Senior  Fellow,  Woodrow  Wilson  Inter¬ 
pronouncements  in  comprehensible  the  appointment  of  press  officers  to  the  national  School  for  Scholars,  Washing- 

terms.  Communication  with  the  public  is  courts,  “an  experiment  the  Supreme  ton,  D.C.,  and  former  U.S.  Secretary  of 

the  very  life-blood  of  the  so-called ‘third  Court  of  California  has  undertaken,”  Tr^sportation;  Andrew  Hourigan,  Jr,, 
branch’  of  government:  and  inadequate  presents  delicate  questions.  Wilkes-Barre,  Pa.,  and  Edward  H.  Levi, 

or  confusing  communication  between  the  “It  may  be  that  the  best  agency  to  GlenA.LloydDistinguishedServicePro- 
judiciary  and  the  populace  is,  I  believe,  a  provide  the  Fourth  Estate  and  public  fessor.  University  of  Chicago  and  former 
principal  cause  of  modern  discontent  with  an  objective  analysis  of  vital  litiga-  U.S.  Attorney  General.  From  ANPA: 
with  our  legal  system.  .  .  .  tion  is  the  organized  bar.  I  am  sure  that  J.  Hart  Clinton,  editor  and  publisher  of 

“The  courts  can  play  their  appointed  with  the  leadership,  imagination  and  San  Mateo  (Calif.)  Times  &  News- 
role  effectively  only  if  they  succeed  in  energy  traditionally  provided  by  the  Leader,  San  Mateo,  Calif.;  James  C. 
making  the  legal  principles  they  an-  members  of  the  American  College  of  Goodale,  executive  vicepresident.  New 
nounce  comprehensible.  .  .  .  The  judge  Trial  Lawyers,  who  by  dint  of  hard  work  York  Times  Co.;  Douglas  H.  McCorkin- 
must  recognize  that  his  objective  is  not  and  talent  have  risen  to  the  very  highest  dale,  senior  vicepresident,  finance  and 
just  to  persuade  fellow  judges  or  ranks  of  the  profession,  voluntary  law,  Gannett  Co.,  Inc.,  Rochester,  N.Y., 
lawyers,  but  the  public  as  well.”  arrangements  for  ethical  and  proper  ex-  and  Len  H.  Small,  publisher  Kankakee 

The  number  of  people  who  read  opin-  planation  of  the  court’s  product  can  be  (Ill.)  Daily  Journal.  Small  is  treasurer  of 

ions  is  relatively  small,  he  said.  “The  developed,”  he  said.  ANPA  and  senses  as  chairman  of  its  Gov- 

judge  is  forced  for  the  most  part  to  reach  If  it  assumes  the  responsibility  to  be  ernment  Affairs, 
his  audience  through  the  medium  of  the  the  strong  link  between  the  often  remote  • 

press  (and  I  include  television),  whose  judge  and  the  public,  much  of  the  criti- 

reporting  of  judicial  decisions  is  all  too  cism  directed  against  judges  as  the  result  Ex-GM  arrested 
often  inaccurate  or  superficial.  II  courts  of  misinformation  and  misunderstanding, 

are  to  play  their  proper  role  in  our  sys-  caused  in  most  instances  by  a  failure  of  John  H.  Lunney,  general  manager  of 

tern  of  government,  it  is  urgent  that  the  communications,  will  be  cased,  in  his  the  Merced  (Calif.)  Sun-Star,  was  ar- 

press,  our  principal  agent  for  informing  opinion.  rested  Wednesday,  Feb.  16,  on  charges 

the  people,  should  strive  to  improve  its  ,  of  hit-and-run  and  drunken  driving.  A 

coverage  of  judicial  news.”  news  item  covering  the  incident  in  the 

Judge  Kaufman  noted  the  reasons  for  “If  ull  printers  were  determined  not  to  Sun-Star  concluded:  “Lunney’s  associa- 
complaints  of  inadequacy  on  the  media’s  P^int  anything  till  they  were  sure  it  would  tion  with  the  Merced  Sun-Star,  the  Atwa- 

reporting  are  many  and  complex.  The  offend  nobody,  there  would  be  very  little  ter  Signal,  the  Livingston  Chronicle  and 

pressure  of  time  and  deadlines  on  report-  printed.”  other  Lesher  Newspaper  Inc.  publica- 

ers  is  an  obstacle,  and  while  a  reporter  — Benjamin  Franklin  tions  was  concluded  Tuesday.” 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


"CONVERTING  TO 
OFFSET  WAS 
A  BIG  J%- 
BUT  WE  HADiU^ 


Merle  F.  Yeager 
Production  Manager 
The  Daily  Breeze 
Torrance,  California 


"As  you  can  imagine,  converting  a  plant  like  fhj 
ours  from  letterpress  to  offset  is  a  monumentilil 
job.  But  one  big  area  we  didn't  have  to  worry  ' 
about  was  our  plateroom— we  Just  turned 
that  over  to  Western'.' 

This  is  Merle  Yeager  of  the  Daily  Breeze 
speaking— and  the  Daily  Breeze  is  another 
smooth-running  operation  that  Western  Litho 
Plate  had  the  pleasure  of  helping  during  their 
trying  days  of  conversion. 

If  you  are  converting  to  offset  or  Di-Litho, 
you  might  want  to  consider  Western's  complete 
plateroom  conversion  package.  We'll  lay  out  and 
design  your  plateroom— train  your  people  and 
supply  you  with  everything  you  need— machinery, 
plates  and  chemistry  .  .  .  and  follow-up  service, 
too— continual  follow-up  service  to  keep  you 
operating  smoothly. 


Remember  WESTERN— fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  or  call  our 
toll-free  number  800/325-3310.  We  will  send 
you  a  package  of  literature— or  have  a  Technical 
Representative  call  if  you  wish. 


Merle  Yeager  inspecting  plates  with  Gene  Alexander. 
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CRIME  STOPPERS  is  a  cooperative  crime  fighting  effort 
between  the  Albuquerque  Police  Department  and  The 
Albuquerque  Tribune. 

The  program  pays  rewards  for  information  that  leads 
to  solving  crimes. 

In  its  first  six  months,  the  Crime  Stoppers  hotline  tele¬ 
phone  received  900  telephone  calls  of  which  302  provided 
police  with  solid  leads  toward  cracking  unsolved  cases. 

Ninety-six  cases  ha^e  been  solved  including  2  murders, 
7  rapes,  an  aggravated  battery,  20  armed  robberies,  28 
auto  thefts,  2  auto  burglaries,  30  burglaries,  and  one  case 
each  of  embezzlement,  fraud  and  narcotics  and  the  arrest 
of  3  fugitives. 

Police  have  recovered  more  than  $200,000  worth  of 
property  from  leads  supplied  by  callers. 

And  $4,250  has  been  paid  out  in  rewards  with  two  more 
rewards  pending. 

At  a  press  conference,  Albuquerque  Police  Chief  Bob 
Stover  commended  The  Tribune's  Editor  Ralph  Looney, 
Managing  Editor  Harry  Moskos  and  Police  Reporter  John 
Parker  for  their  involvement  in  Crime  Stoppers. 

The  chief  said:  “Thousands  of  citizens  in  this  city 
possess  vital  information  on  crime,  but  until  Crime  Stop¬ 
pers  came  along,  a  great  many  of  them  never  bothered  to 
call  the  police.  This  is  a  credit  to  the  publicity  the  program 
has  received.” 

In  Albuquerque,  The  Tribune  practices  the  Scripps- 
Howard  motto:  “Give  Light  and  the  People  Will  Find  Their 
Own  Way.” 
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